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Rough Proofs 


President Roosevelt is hoping that 
ultimately “boondoggling” will be re- 
garded as representing something 
fine and splendid, but most likely it 
will never mean anything except 
boondoggling. 


-  F 


Music hath charms to soothe the 
savage breast, always provided that 
it does not belong to the business 
agent of a musicians’ union. 


a, 3 


The linotype was invented fifty 
years ago, but even before then peo- 
ple were complaining that of the 
making of books there was no end. 


| 


The urge tor expression may have 
been accelerated by the invention of 
the linotype machine, but still there’s 
no way of proving that the output of 
words would have been either smaller 
or better without it. 


>. 2.oF 


What do the technocrats make of 
the fact that linotype operators get 
more for setting type by machine 
than their grand-dads received fifty 
years ago for setting it by hand? 


7 | F 


Gov. Shoiz suggests that Florida 
and California ;2ia in the advertis- 
ing of citrus fruits, but he is not 
weakening a bit on the question of 
advertising climate. 


v y 


A committee of professors is being 
organized to serve as critics of ad- 
vertising. Everybody else is criticiz- 
ing it, so why not the professors? 


7, .¢4 


Criticism of advertising by the 
general public has thus far been on 
an amateur basis, but the professors 
can’t be blamed for wanting to make 
it a strictly professional job. 


v 7, 


Speaking of tourist advertising, 
Don Thomas, of the All-Year Club of 
Southern California, talks about the 
“whopping big appropriations of six 
New England States.” Time marches 
on. 


v v i 


California’s tourist business, Mr. 
Thomas says, runs to $134,000,000 a 
year, compared with the movies’ 
piddling $98,000,000. Yet the tourists 
insist that there are more than 
ninety-eight million-dollar babies in 
Hollywood alone. 


7, VY F 


Happy days for the movies are here 
again, now that Charlie Chaplin has 
been wired for sound. 


a oe 


Charlie’s pants were famous when 
Theda Bara was the Mae West of her 
day, but fortunately for all, time can 
not wither nor custom stale the 
Classic outlines of those pants. 


- | 


Beautiful Grace Moore sang, “I 
Love to Tell the Story,” for her radio 
audience, just as she used to sing it 
for the congregation of the First Bap- 
tist church of Jellico, Tenn., and to 
prove it was Jellico, she pronounced 

Babtist. 

Copy Cur. 


FORGOTTEN 


COMMUNITIES ARE REDISCOVERED 


PLYMOUTH SIGNS 
WYNN FOR FIRST 
CHAIN PROGRAM 


Domestic and Foreign Sta- 
tions to Get Broadcast 


Detroit, Mich., Feb. 6.—Chrysler 
Corporation, only one of the Big 
Three which has steadfastly re- 
frained from big-scale use of radio, 
will take the plunge Feb. 13 when 
its Plymouth division begins spon- 
sorship of Ed Wynn over 87 stations 
of Columbia Broadcasting System 
from New York. Short wave to 
South America and Europe will also 
be used. 

The time, 9:30 to 10, EST, every 
Thursday, involves a battle of the 
titans, for Wynn will be opposed by 
General Foods Corporation’s “Max- 
well House Showboat’’ over the 
NBC-WEAF network. Besides being 
a stellar attraction in its own right, 
“Show Boat” has the advantage of 
starting at 9 o’clock, with the op- 
portunity to enthrall its audience into 
forgetting to turn the dial, even if 
the intention exists. 

Plymouth’s answer to this knotty 
problem is one of the largest news- 
paper radio-page campaigns in the 
history of the infant industry. It 
will tell Wynn addicts of his return 
to the air in a role which no other 
comedian would essay. 


Mcintyre Will Aid 


In place of Graham MacNamee, 
who was Wynn’s stooge in his for- 
mer series, John McIntyre, of March 
of Time fame, will handle Plymouth 
commercials. An as yet unidenti- 
fied artist will pave the way for 
Wynn’s funny answers. 

Wynn, credited with establishment 
of a new high in “sponsor identifica- 
tion” through distribution of fire 
helmets while working for Texas 
Company on NBC, will have an ideal 
vehicle for his peculiar talents in 
“Gulliver the Traveler.” This script 
will be patterned after the classic 
written by Jonathan Swift more 
than 200 years ago. 

Plymouth has evolved a _ hard-hit- 
ting merchandising tie-up built 
around the offer of a free deluxe 
four-door sedan weekly. The simple 
contest, revolving around writing an 
answer to a question to be pro- 
pounded by Wynn on the radio pro- 
gram, involves a visit to the Ply- 
mouth dealer’s showroom to secure 
an entry blank. 

J. Stirling Getchell, Inc., is in 
charge of the Plymouth program. 
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FAMOUS COMEDIAN SIGNS FOR NEW SERIES 


D. S. Eddins, Plymouth president, watches Ed Wynn affix his signature 


to big contract. The clown is attired as Gulliver, the Traveler. 


New Copyright Strategy 


Is Adopted by Radio 


Chicago, Feb. 5.——-With Warner 
Brothers filing damage suits right 
and left, a four-point program de- 
signed to solve the long-standing 
music copyright problem was adopted 
at an emergency meeting of the 
board of directors of National Asso- 
chatiun of Broadcasters rere Monday 
and Tuesday. The board recom- 
mended: 

1. Creation of a bureau or com- 
mittee to deal in copyright licenses. 

2. Enlistment of the aid of Con- 
gress to pass the Duffy copyright bill. 

3. That the Department of Justice 
be encouraged to proceed without 
further delay with the anti-trust suit 
against American Society of Com- 
posers, Authors and Publishers which 
is pending in the United States court 
for the Southern District of New 
York. 


Responsibility Fixed 


4. Appointment of an advisory 
committee to assist James W. Bald- 
win, managing director of N. A. B. 
in guiding the association § safely 
through the tangled copyright situa- 
tion. 


The controversy between indepen- 
dent stations and networks over re- 
cent copyright negotiations flared 
again during the board meeting. 
While both sides indicated they would 
support the program as outlined, a 
resolution adopted by the board left 
the chains in-il] humor. “Se@king ta 
place responsibility for any infringe- 
ment upon originating station, the 
resolution provided: 

“That in the case of network pro- 
grams, the N. A. B. declare itself in 
favor of clearance of copyright at 
the source so that only the originat- 
ing station will be held responsible 
for infringement and affiliate stations 
will be under no obligation to secure 
licenses with respect to such pro- 


(Continued on Page 33) 


Kudner in Survey 
for U. S. Railroads 


New York, Feb. 6.—Arthur Kud- 
ner, Inc., New York, is making a sur- 
vey for Association of American 
Railroads, Washington, D. C. 

The agency will also make recom- 
mendations based on its findings. 


Last Minute News Flashes 


Tooth Brushes Five Cents Each to Children 


= 


Florence, Mass., Feb. 7.—In a campaign directed to teachers, school 
boards and dentists, Pro-phy-lac-tic Brush Company is offering children’s 


tooth brushes for 5 cents each in lots of 12 or more. 


Entire Stewart-Warner Account to MacFarland 
Chicago, Feb. 7.—The entire Stewart-Warner account has been placed 


with Hays MacFarland & Co. 


In addition to radio and refrigerator, the 


agency now takes over advertising for the Alemite and automotive ac- 


cessory divisions. 


Packing Company Promotes Smith, Hausman 


Chicago, Feb. 7—J. Hausman has been appointed advertising man- 
ager of Wilson & Co., succeeding Don Smith, promoted to manager of the 


canned meat department. 
manager. 


E. A. Martin is the new assistant advertising 


McJunkin to Place Campaign for Schlitz 


Milwaukee, Wis., Feb. 7.—Ray Weber, 


advertising manager, Jos. 


Schlitz Brewing Co., announced appointment of McJunkin Advertising Co., 
Chicago, to handle a new Schlitz campaign. / 


Delco-Frigidaire Appoints Lord & Thomas 


Dayton, O., Feb. 6.—Delco-Frigidaire Conditioning Corp., newly-formed 


General Motors unit, has appointed Lord & Thomas, New York. 


Bruce 


Ashby and Mel Hickerson will contact Delco-Frigidaire. 


REMINGTON-RAND 
SEEKS SALES IN 
REMOTE CORNERS 


‘Typewriter Agents to Comb 


Unexplored Areas 


New York, Feb. 5.—‘Forgotten 
communities” throughout the land 
will receive recognition when the 


/newly created retail agents’ depart- 


ment of the portable typewriter divi- 
sion, Remington Rand, Inc., swings 
into full action, for that is the market 
to be addressed by the new under- 
taking. 

These communities, executives be- 
lieve, have been neglected in sales 
plans of many companies. Conse- 
quently their residents have felt that 
they must go to larger centers for 
quality products. Remington- Rand 
plans to reverse this trend by setting 
up agencies within these communi- 
ties, making travel unnecessary at 
least in purchase of portable type- 
writers. 


Contact New Markets 


There are 122,000 such communi- 
ties, rangion® team +o bitants up 
to” *1u, 900. - In ~nattona 
ning, markets under 10,000 are 
usually ignored and cultivation is 
sketchy, if not non-existent. 

Initial work of the new department 

(Continued on Page 2 


Ban Likenesses 
of Women from 
All Jesuit Papers 


Omaha, Feb. 6—Complete clarifi- 
cation of orders from the Jesuit Gen- 
eral at Rome is being asked here re- 
garding a recent command to drop 
all advertising in which women are 
depicted in any form whatsoever. 

The order was transmitted to 
Creighton University through regu- 
lar Jesuit channels this week. Frank 
E. Pellegrin, publicity director of 
the university and in personal charge 
of the Creighton Alumnus, confirmed 
receipt of the order to a representa- 
tive of ApverTIsSING AcE. The order 
also affects the Creightonian, univer- 
sity weekly newspaper. 

Unless he receives further word, 
Pellegrin said that present contracts 
for cigaret advertisements and afew 
other national clients will be _ per- 
mitted to expire. 


Many Papers Affected 


No explanation was available here 
for the Jesuit General’s order, which 
will affect all publications emanating 
from and published by Jesuit institu- 
tions all over the world. 

One local instance served to illus- 
trate the stringency of the anti- 
woman ban. The Creightonian in 
this week’s issue carried a two by 
eight advertisement of Carman’s 
women’s dress shop, in which a 
small cut of a woman’s head model 
ing a hat was shown. The editors of 
the paper had to seek special permis- 
sion of university censors to run the 
zinc. 

It was believed here that Jesuit of- 
ficials in Rome have been frowning 
for some time over the ultra modern 
nature of American cigaret adver- 
tisements, many of which they have 
unofficially declared immoral and ob- 
scene. 
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ADVERTISING AGE 


February 10, 1936 


(Continued from Page 1) agents who desire to use newspaper 
will be directed at communities with | advertising, mats will be supplied by 
populations between 1,000 and 10,000.|Remington-Rand. Space charges 
Immediate plans provide for agencies | will be borne by the agent, who will 
to contact potential portable type-|select his own media in these small 
writer buyers in 10,000 such markets. | centers. 

Further expansion in the 1,000-10,000 The new activity will be separate 
group and in those below 1,000 may | from the mail order division and will 


round out the portable division’s sell- 


The agents will be local residents|ing front. The mail order division 
working on commission. Instruction | will continue to fill orders received 
by mail will teach them how to sell|as the direct result of advertising. 
portables and how to make use of 
Remington’s 
The agents will not be supervised by Remington-Rand has adopted a 
district offices, but will report direct|new philosophy toward these new 
to department’s headquarters in New/small town markets. Heretofore, 


national advertising. See Big Possibilities 


analysis shows, portables have been 


Special advertising will consist|sold to persons who are already 
largely of direct mail. For retail|users of typewriters, or have “sold” 


themselves on the idea of typing|ance of the Remington-Rand adver- 
their correspondence. tising agency, Batten, Barton, Dur-. 
But this has resulted in hardly |stine & Osborn, Inc. 
touching the sales potential. The re- The retail agent will have an ex- 
tail agents will strive for education|tensive line of portables available, 
of those who, up until now, have had | priced from one at $37.50, especially 
no thought of abandoning the pen in| suited to use by children and stu- 
favor of the keyboard. The special | dents, to the noiseless desk model at 
assignment will be to concentrate on | $79.50, designed for the professional 
home, school and college use. office, small business and _ store- 
The program has been evolving for | keeper. 
a number of years. With the deci- 


sion to make an intensive drive for Cigar Manufacturer 
this new business, the company en- 


gaged E. H. Campbell, formerly of Picks Friend-Wiener 
Rex Cole, Inc., General Electric dis- Pn P Se, — 2 
tributor in New York, to act as sales ing Co., New York. Ernest H. Wie- 
manager and devote his full time and ner is account executive. 

attention to extension of the work. Newspapers and magazines will be 
The department will have the assist- | used. 


Lhe 
Making of a 


Brest SELLER 


HEN a book sells 50,000 copies, 
W:.. buys the first thousand? 

We know. It’s the same breed of man 
and woman that buys the first thousand 
of anything new that’s good—books, bags, 
banking services, or bracelets. 

Where are these people? How do you 
reach them? 

They are all over the country. But they 
all have New York’s point of view. They 
like to buy things when they’re new. 
They are the people other people copy. 


TH 
NEW Y¥ 


J 


ORKER 


25 WEST 45th STREET 


SELLS THE PEOPLE OTHER PEOPLE COPY 


Thousands of them read The New 
Yorker. Inquisitively. The New Yorker 
is a national weekly with a selective cir- 
culation of more than 127,000 razor- 
minded buying people. 

Sell them your product and pretty soon 
thousands of other people start buying 
it. That’s just the way of live business 
news: 

It percolates. 

How about telling them (through our 
pages) about what you sell? 


0. SOGLow 


REACHES TOP 


Directors Pick 
Roy S. Durstine 
for Presidency 


New York, Feb. 4.—Acting on the 
suggestion of William H. Johns, di- 
rectors of Batten, Barton, Durstine 
& Osborn, Inc., elected Roy S. Dur- 
stine president at a meeting this 
week. Mr. Johns relinquishes that 
office to become chairman of the ex- 
ecutive committee. Bruce Barton re- 
mains chairman of the board. 

Mr. Durstine, fresh from Prince- 
ton, joined the reportorial staff of 
the New York Sun in 1908, and four 
years later left to do publicity work 
for the Bull Moose campaign. For 
a time he was with Calkins & Holden 
and then, with the late James G. Ber- 
rien, formed the partnership of Ber- 
rien and Durstine. 

In 1919, Mr. Durstine, Bruce Bar- 
ton and Alex F. Osborn formed Bar- 
ton, Durstine & Osborn. In 1925- 
1926, Mr. Durstine served as presi- 
dent of the American Association of 
Advertising Agencies, the youngest 
man ever to hold the office. When 
BDO merged with George Batten 
Company in 1928, he became vice- 
president and general manager. 


Eichhorn Makes Change 


William H. Eichhorn, for three 
years vice-president and account ex- 
ecutive of United Advertising 
Agency, has joined Brown Advertis- 
ing Agency, New York, in charge of 
new business. 


To Speak on Art 


Walter Dorwin Teague will give 
an illustrated talk on industrial de- 
sign at the Feb. 10 meeting of Tech- 
nical Publicity Association, New 
York, at the Building Trades Club at 
6:15. 


Palmer Joins Butterick 


Claude N. Palmer, for several years 
a member of the Eastern sales staff 
of Pictorial Review, has joined But- 
terick Company, New York, to repre- 
sent Delineator. 


300,000 circu- 


lation of private golf 
club members, 590,731 income 
tax returns over $5,000 by 
latest dope, and of these, 417.- 
655 were between $5,000 and 
$10,000. 

What's 2 and 2 make? 
Published April to August in- 


clusive. 
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ADVERTISING AGE 


Branch Offices: PaLmoutve Bupc., Cxicaco 


Monapnock Buipc., San Francisco 


—_- should be in- 
“\ terested in meeting the 
richest family in the world. 
Its members buy an enormous 
amount of goods. Every week 
they go to market with a $190,000,000 pay 
check. One hundred and ninety million dol- 
lars a week! A lot of money? Yes, but it takes 
money to supply ¢é7s family’s needs. Over 
$5,590,000 a day just to feed it! That’s more 
than $39,000,000 a week for food. 


Nearly $4,100,000 is spent at the drug store—for soap, 
toothpaste, shaving cream, face powder, lipstick and the 
like. Clothing the family costs $17,000,000 a week. 
Automobiles, along with gas and oil, account for about 

$19,700,000 more. 


Additional millions are spent for 
automatic refrigerators, radios, fur- 
niture and furnishings—everything 
that adds to the comfort and con- 
venience of living. Even such a 
little item as cigarettes and cigars takes more than five 
million dollars a week. 


Fabulous spenders, these—the readers of The American 
Weekly—more than five and a half million families in 
one great buying group. Concentrated in the important 
trading areas where eighty per cent of all retail sales is 
made, they represent the buying power of the nation. 


Here is a cross-section of the great American market 
—the market that consumes the 


. . . oe. 7) 
vast output of industry, billions ee pit) ha 
of dollars worth of commodi- €£45.c00000 =y 
ties a year! son suena.” @ 
a = 
There is & . ‘ 
( 


only ONE market 


How can you earmark these billions in currency that 
pour across the counters of trade? By an occupational 
index? Tabulate the bankers and brokers, the car- 
penters and mechanics, the lawyers and doctors, the 
salesmen and clerks. You won't find enough of any one class 
to account for even a small part of the total retail sales. 
You must take them all together—all the people who 


$90,000,000 
is a big Pay Check! 


buy goods—to add up the wealth 
of the nation’s buying power. 


This is the market—the only 
market big enough for big business 
—the people who buy goods. 


Follow the circulation of The ~ 
American Weekly across the map 
and you'll encircle the buying 
population of the United States— 
the richest market in the world. 
Only one-fifth of the counties falls ; 
within its boundaries; but this ove-f/th buys four-fifths 
of the nation’s goods. Within this area are located the 
995 cities and towns of 10,000 population and over— 
only one per cent of all the towns and cities in the’ United 
States—but these are the outlets for 70% of all the mer- 
chandise sold. 


The force that moves merchandise 


Here, in the buying belt of the nation, The American 
Weekly concentrates and dominates. With more than 
double the coverage of its nearest competitor, it stands 
alone in its power to move merchandise. 

The secret of its leadership? It is the dynamic force 
of reader interest. Think of an editorial appeal so 
compelling and so universal that 
it grips the interest of ove out of 
every four families who read any 
magazine at all! Reader interest 
like that se//s goods. 


¥ 20 MILLION 
RLY Aas A WEEK 


is 
wt pol 


With your advertising spot- 
lighted under the eyes of this vast, responsive audience, 
you command a buying power of $190,000,000 a week. 
You dominate the richest market in the world! 


Where this magazine goes 


The American Weekly is the largest magazine in the world. 
It is distributed through the 17 great Hearst Sunday 
newspapers and— 
In each of 158 cities, it reaches one 
out of every two families 


In 146 more cities, 40 to 50% of the 
families 


In an additional 139 cities, 30 to 40% 
In another 171 cities, 20 to 30% 


.. and, in addition, more than 
1,982,000 families in thousands of 
other communities, large and small. 


Greatest 


Circulation 


in the World 


THEAN ERICAN 


= LAW/EEKLY 


“The National Magazine with Local Influence” 


Main Office: 959 Eighth Avenue, New York City 


. « « § WintHrop Square, Boston 


Genernat Motors Buipc., Detroit 


Arcapve Buipe., St. Louis Epison Bupoc., Los AncELEs 


Hanna Buipoc., CEEVELAND 101 Marietta St., ATLANTA 


The SOCIAL REGISTER 


of 


AMERICAN BUSINESS 


A partial list of Important Advertisers in The American Weebly 
during 1934, 1935 and 1936 


Affiliated Products 
Edna Wallace Hopper 
Neet 
American Chicle Co. 
American Kitchen Products Co. 
American Radiator Co. 
American Safety Razor Corp. 
American Tobacco Co. 
Armour and Company 
Associated Oil Co. 
Axton-Fisher Tobacco Co., Inc. 
Babbitt, Inc., B. T. 
Bauer & Black 
Beech-Nut Packing Corp. 
Ben-Burk, Inc. 
Best Foods, Inc., The 
Borden Co., The 
Bristol-Myers Co. 
Ingram’s Milkweed Cream 
Ipana Tooth Paste 
Mum 
Sal Hepatica 
Brown & Williamson Corp. 
Burnett Co., Joseph 
California Fruit Growers Exchange 
California Packing Corp. 
Campana Sales Co. 
Carter's Ink Co. 
Champion Spark Plug Co. 
Chesebrough Mfg. Co., Cons’d 
Chieftain Mf. Co., The 
Chrysler Corporation 
Dodge Bros. 
Plymouth 
Clorox Chemical Co, 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co. 
Brushless Shave 
Dental Cream 
Palmolive Soap 
Super Suds 
Conklin Pen Co. 
Corning Glass Works 
Crosley Radio Corp., The 
Dennison Mfg. Co. 
Ethyl Gasoline Corp. 
Eugene, Ltd. 
Fitch Co., F. W. 
Florence Stove Co. 
Ford Motor Company 
Frederics, Inc., E. 
General Cigar Co. 
General Electric Co. 
General Foods Corp. 
Calumet Baking Powder 


Jeli 
a France 
Maxwell House Coffee 


Minute Tapioca 
General Mills, Inc. 


isquick 
Gold Medal Flour 
Wheaties 
General Motors Corp. 
Chevrolet Motor Co. 
Fisher Body Corp. 
Pontiac 
Gillette Safety Razor Co. 
Gold Dust Corporation 
Goldman, Mary T. 


Goodyear Tire & Rubber Co., Inc. 


Great Atlantic & Pacific Tea Co. 
Heinz Co:, H. J. 
Holland Furnace Co. 
Hubinger Co., The 
Hudnut, Richard 
Hump Hairpin Mfg. Co., The 
anvier, Inc., Walter 
ergens Co., Andrew 
ohn Hancock Mutual Life 
Insurance Co. 
ohnson & Johnson 
ohnston Co., Robert A. 


Kaufmann Bros. & Bondy, Inc. 
Kellogg Co. 
Kelvinator Corporation 
Knox Gelatine Co. 
peg The 
otex n 
Krafe-Phenm | Cheese Corp. 
Lambert Pharmacal Co. 
Lamont, Corliss & Company 
Pond’s Face Creams 
Pond’s Face Powder 
Lane Bryant 
Lea & Perrins, Inc. 
Leeming & Co., Inc., Thos. 
Libbey-Owens-Ford Glass Co. 
Libby, McNeill & Libby 
Lipton, Inc., Thomas J. 
Lorillard Co., Inc., P. 
McKesson & Robbins, Inc. 
Metropolitan Life Insurance Co. 
Modess Corporation, The 
Nash Motors Co. 
National Biscuit Co. 
Ritz Crackers 
Shredded Wheat 
National Carbon Co. 
National Radio Institute 
Nestle-Le Mur Co., The 
Norwich Pharmacal Co., The 
Old Dutch Cleanser 
Oyster Institute of North America 
Pacific Mills 
Park & Tilford 
Parker Pen Co., The 
Penick & Ford, Ltd., Inc. 
Pennzoil Co., The 
Pepsodent Co., The 
Perfection Stove Co. 
Pillsbury Flour Mills Co. 
Pineapple Producers 
Cooperative Ass'n, Led. 
Premier-Pabst Corp. 
Procter & Gamble Co., The 


Ox 
ee Oats Company, The 
eynolds Tobacco Co., R. J. 

Royal Lace Paper Works, Inc. 
Rutland Fire Clay Co, 
Schenley Products Co. 
Schnefel Bros., Inc. 

Scholl Mfg. Company 

Sealed Power Corporation 

Seminole Paper Corp. 

Sheaffer Pen Co., W. A. 

Simmons Comey 

Singer Sewing Machine Co. 

Socony-Vacuum Oil Co., Inc. 

Stanco, Inc. 

Standard Brands, Inc. 
Chase & Sanborn’s Coffee 
Fleischmann’s Yeast 
Tender Leaf Tea 

Standard Oil Co., The 

Sta-Rite Hair Pin Co. 

Sterling Products Co. 
Bayer Aspirin ; 
Phillips Milk of Magnesia 

Swift & Company 

Therthoid Co. 

Three-in-One Oil Co. 

Union Oil Co. of California 

United Seates Rubber Co. 

Wander Co., The 

Warren Corp.. Northam 

utex 
Glazo 
Odorono 

Watkins Co., The R. L. 

Wrigley Jr. Co., Wm. 

Young, Inc., W. F. 


Se  Cock-A-Doodle-Doo 


The American Weekly made a substantial increase in ad- 
vertising linage and revenue for the month of January, 
1936, in comparison with the same month of last year, and 
is one of very few national publications to show an increase. 
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associate editor of 
New York. 

C. R. Pace has joined the business 
paper's 


WMCA, New 


cent for 


are limited to 


convention at Seattle 


“Electrical World” Retail In dex tor te fifth week to 3.2 per cent | 

Expands Its Staff | For the five-week period ended | 

. C. Dooley has resigned from | Up Again for | Feb. 1, 1936, retail activity in the} 
Florida Power & Light Co., to become 


|/markets measured is up an average 
of 4.5 
ing period of last year. 

Individual records of each of the 


Electrical World, | 


Fifth Period 


per cent over the correspond- | 


news service, coming from ; . 
York Herald Tribune. Chicago, Feb. 7.—-Retail business| cities measured are shown in the | 
is continuing to maintain levels|accompanying tabulation. 
Ww above those of 1935, the latest} - 
MCA Rates Up analysis made by haemanenaine AGE, | “ ” 
iz: ai) . c - é ” SANG My | 
Effective Feb. 1, rates of station | Rules on Hot Patches 


covering the seven-day 
York, 23 s 


period ended 
were increased 2 


on 


: Feb. 1. indicates. Found guilty of infringing 
cent on quarter hours, 20 per | a ae ie Pe re patents of The Shaler Co., Milwaukee, | 
half hours and 22 per cent | During this period retail activity W. Speaker Corp. Milwaukee. ‘niaie 


|in 64 cities was about 3.2 per 


full hours. Spot announcements 


. cent | vostrained Feb. 3 by Federal Judge 
50 words of half-minute 


jaheed of the corresponding period)» 4 Geiger from continuing manu- 
of 


transcriptions. The new rates also 1935, the analysis, based upon | facture of certain types of automo- 
apply to Inter-City group programs.|total retail advertising lineage car-| bile inner tire patches and using 
ried by all papers in the cities| “hot patches” in advertising. 
e | = 
Names P.A.C.A. Chairman measured, shows. “ ” 
; "ole ive rai ic ; | . 
J. Murphy, president of Pacific | This gage = is Pye Starts 4-H Life 
Advertising (€ : scnciati as|lower than that shown or 1e a ae a 
Advertising - lubs = —* has | ok : . ediate? wecedin pwd Virgil Wysong, Dayton, O., has an- 
po at te d f th R. og L ort and, bes . = are | , oa | nounced plans for 4-H Life, covering 
eee nen Ghats ieteeen tee | eer Seen Oe Oe ae ake. Glaetins Senet WI Se 
or agg eg joe Medel “ot depart | |erage for the year to date. in Dayton and publication head- 
ancise s=hairms: ) ‘ted 

: ; uarters, Chicago. George B. Ober- 

mentals programs, for the annual | Increase First Week quarters, Chicag : s 


PA i te bei Pisce 
July 5-9. dick is business manager 


Heads Aliianee Oil 


During the first week of the year 
|the index showed an increase of 2.5 


. 
. per cent. This jumped to 5.4 per Industrial Copy Up 

C. Quackenbush has resigned as | .ent for the second week, and to| January issues of business papers 
general sales manager of Tide Water 6.3 per cent for the third. With ar- carried _more advertising than cor- 

Co. to become president of the | sually cold weather dur responding issues of 1935, according 
newly formed Alliance Oil Corp., New | rival of unusually cold weather dur- |i, Industrial Marketing. The indus- 
York, marketers of bulk petroleum |i" the fourth week of the year, the trial group grained 32.1 per cent. The 
products. Foreign branches will be |index slumped to 3.6 per cent 1IN-/ trade group was up slightly, and class 
established. crease, and slumped again slightly | papers gained 10 per cent. 


 ——: 


can Cau a Br of yer 9 


And you can sell them with this one dominant evening paper. 
For the NEWS-POST, with its more than 200,000 daily circulation, reaches 
60,000 more families than any other Baltimore evening paper. To ‘one paper”’ 


buyers, NEWS-POST leadership is tremendously important; its more than 84°; 


city market coverage makes it a powerful sales weapon. In multiple paper cam- 
paigns the NEWS-POST, quite obviously, should carry the ‘‘backbone”’ of your 
schedule. Results-seeking advertisers gave the NEWS-POST a 1,202,047 line gain 
in 1935. Following its phenomenal gain of 312 million lines in 1934 this can mean 
but one thing: For SALES RESULTS —the Baltimore NEWS-POST. 


Baltimore’s Family Newspaper 


Represented Nationally by 
INTERNATIONAL ADVERTISING SERVICE 


Ropney E. Boone, General: Manager 
CO. Lnoclaia. Che Baltimore Amerircatt also gives you a plus coverage 


~circulation more than 227,000—the largest in all the South 
and over 30,000 more than any other Baltimore Sunday paper. 


HEARST 


Index of Retail Activity 
in Important Markets 


Based on total retail lineage siaaiail by all daily news- 


papers in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 
Five-week Five-week 
Period Period Week Week 
Ended Ended Percent Ended Ended Percent 
Feb. 2, Feb. 1, Gain Feb. 2, Feb. 1, Gain 
City 1935 1936 or Loss 1935 1936 or Loss 
Akron, ©. ....<s..::; 1,292,316 1,216,537 —5.9 232,337 262,409 +12.9 
Atlanta, Ga. ..... 985,810 1,054,648 +6.9 266,392 270,746 +1.6 
sirmingham, Ala 1,573,138 1,731,730 +10.1 157,780 177,926 +12.8 
Boston, Mass. 1,913,905 1,725,209 —9.9 245,774 237,741 —3.3 
Bridgeport, Conn.. 910,952 951,272 + 4.4 196,028 188,692 —3.7 
Buffalo, N. Y... 1,193,676 1,038,240 —13.0 231,714 216,720 —6.5 
Camden, N. J.... 303,241 310,104 + 2.3 70,545 71,133 +0.8 
Cedar Rapids, la 320. 096 328,594 + 2.7 65,170 62,412 —4.2 
Chattanooga, Tenn 575,745 537,278 —6.7 147,237 121,567 —17.4 
Chicago, Il. eae ae 2,257,916 2,296,558 +1.7 454,954 419,885 —7.7 
Cincinnati, O. . 1,332,133 1,283,188 —3.7 348,595 224,882 —®6.5 
Cleveland, O. ..+- 1,645,177 1,583,226 a 5 274,227 276,835 +0.9 
Dallas, Tex. .... .. 1,422,862 1,757,013 +23.5 246,904 361,955 +46.6 
Dayton, O. 1,121,414 1,113,364 —0.7 198,954 232.274 +16.7 
ee: Ce tees -eekiclan. (0 demand 167,384 173,590 3.7 
Des Moines, la 359,952 353,153 —1.9 76,166 69,677. —8.5 
Detroit, Mich. 1,566,092 1,681,613 + 7.4 342,926 352,659 2.8 
a 543,312 529,718 —2.5 125,160 123,634 —1.2 
Evansville, Ind.. 948,822 995,078 + 4.9 172,116 202,440 +17.6 
Fall River, Mass.. 255,093 278,525 + 9.2 48,279 52,931 +9.6 
Flint, Mich. ...... 796,824 915,084 +14.8 161,198 179,578 +11.4 
Re ore 400,554 431,169 + 7.6 63,630 69,246 +8.8 
Grand Rapids, Mie h. 681,644 715,760 + 5.0 133,056 127,946 —3. 
Indianapolis, Ind.... 1,284,543 1,301,046 +1.3 254,193 243,036 —4.4 
Jersey City, N. J.. 170,960 179,657 +5.1 38,835 39,176 +0.9 
Kansas City, Kans 158,088 165,956 +4.9 29,932 27,573 —7.1 
Knoxville, Tenn... 647,153 745,234 + 15.2 123,718 146,454 +18.4 
Little Rock, Ark... 696,346 733,124 +-5.3 146,916 164,598 +12.0 
ame. BOROS, «casas 834,974 802,256 —3.9 164,682 163,884 —0.5 
Manchester, N. H. 278,865 276,109 —0.9 57,134 52,000 —8s.9 
Memphis, Tenn. .... 860,706 932,988 +8.4 177,100 198,072 +11.8 
Milwaukee, Wis..... 906,636 875,546 —3.4 214,918 200,788 —6.6 
Minneapolis, Minn... 1,234,834 1,344,761 +8.9 275,837 277,85: +0.7 
New Bedford, Mass.. 238,840 242,172 +1.4 63,392 54,866 —13.4 
New Orleans, La.... 1,491,300 1,704,493 +14.3 290,208 335,826 +15.7 
New York, N. Y..... $843,151 §£ 5,513,501 +13.8 930,041 # 011, 025 +8.7 
Brooklyn, N. Y.. 580,765 579,076 —0.3 122,733 121,154 —1.3 
NOPTGIEN, VO. cose: 766,668 754,124 —1.6 172,998 136,248 —#21.2 
Oklahoma City, Okla. 849,142 861,420 +1.4 178,248 165,074 —7.4 
POOPtR, Tih. “sa acs eas 874,930 851,522 —2.7 164,710 173,726 + 5.5 
Philadelphia, Pa 2,486,626 2,388,464  —3.9 473,543 477,607 +0.9 
Phoenix, Ariz. 636,580 652,330 + 2.5 135,310 136,220 +0.7 
Pittsburgh, Pa....... 1,880,314 1,804,362 —4.0 390,860 363,034 —7.1 
Portland, Ore....... 887,390 971,474 +9.5 171,570 211,498 +23.3 
Providence, R. I.. a 219 993,480 —1.3 222,525 220,755 —0.8 
SeORGIRE, FB. secccse Of 39,794 375,284 +10.4 44,786 72,384 61.8 
Richmond, Va. ..... 510488 1,009,722 +6.9 194,124 207,256 + 6.8 
SeGmeeees I Bascsc “Sahedaea —“mbweete eae 295,309 269,592 —8.7 
Rock Island-Moline 623,644 766,668 +22.9 104,034 138,502 +- 33.1 
Sacramento, Calif.... 894,068 963,946 +7.8 179,120 161,028 —10.1 
San Antonio, Tex.. 421,179 537,313 +27.6 81,613 115,276 +41.2 
San Diego, Calif.... 1,115,494 1,317,344 +18.1 27,122 241,836 + 6.5 
San Francisco, Calif. 1,230,946 1,273,454 +3.5 255,113 266,269 + 4.4 
South Bend, Ind.. 659,703 659,981 +0.0 145,464 133,202 —§.4 
Spokane, Wash...... 516,377 654,985 +26.8 105,060 147,795 + 40.7 
St. Louis, Mo... 1,369,740 1,325,750 —3.2 280,615 = 258,255 7.9 
St. Paul, Minn...... 1,011,054 1,040,083 +2.9 210,493 191,003 -9.3 
Syracuse, N. Y...... 820,687 812,578 —0.9 151,207 170,352 +12.7 
Tacoma, Wash... 428,142 539,336 +25.9 64,414 98,658 + 53.2 
Tampa, Fias oo... 1,038,842 918,836 —11.6 220,528 187,642 —14.9 
Terent, Ont, CAN,. «sess  <sacde pS 455,228 as6,160 —4.8 
Washington, D. ¢ 2,567,753 2,879,168 -+12.1 528,648 582,73- + 10.2 
Worcester, Mass 928,746 887,014 -4.5 169,792 172,354 +1.5 
Youngstown, O 746,010 866,495 +16.2 166,642 179,154 +- 7.5 
TOCK!] grass .61,572,351 64,328,108 $4.5 13,005,241 13,424,326 +3.2 


Quigley Moves 


Quigley Publishing Co., New York, 


Two Name Thompson 


Ohio Valley Clay Co., Steubenville, 


O., and Astatic Microphone Labora-|has moved to RKO Bldg., in Rocke- 
tory, Youngstown, O., have placed|feller Center. The company  pub- 
their accounts with Thompson Ad-|lishes Motion Picture Herald and 


vertising Agency, Youngstown. other papers in the film field. 


F ee Picks Ayer 


Fruehauf Trailer 


Death Takes Brunhoff 


Edward Brunhoff, 72 


Co., Detroit, has 72, president of 
appointed N. W. Ayer and Son, De-| Brunhoff Mfg. Co., Cincinnati, adver- 
troit, as advertising counsel. tising specialties, died Feb. 3. 
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A Market Is A State of s 


[ Reading Time—2 Minutes, 17 Seconds | 


NEW 


YORK 


T USED to be thought that markets were 
| maps. Then, somebody got the idea that 
‘markets are people, not places.”’ 

But automobiles and mechanical refrigerators 
have taught us that markets are not a matter of 
tinted areas or colored pins, or even just people; 
that the sale of a product is not limited by geog- 
raphy or income group. We know now that the 
only real measure of a market is the desire to buy. 

Consider, for a moment, a certain razor which 
retails for $15. The makers, who knew that 29¢ 
or even a dime would buy a famous brand, nat- 
urally felt that the price automatically limited 
the market. So this efficient, but comparatively 
costly, article was originally scheduled for dis- 
tribution through shops where $15 didn’t seem 
like a lot of money, and to people who presum- 


ably had $15. 


oan the makers were wrong. They dis- 
covered that people who didn’t have $15 


handy were buying the razors, too. And the credit 
jewelry houses were ordering in quantities which 
would have shocked the tweeded buyers of the 
lifted-eyebrow stores. 

It seems that horny-bearded truck drivers had 
decided that nothing was too good for the tender 
face of a guy who made $37.50 every week. Par- 
ticularly when they knew that if you could buy 
cars and radios and refrigerators on tick you cer- 
tainly could buy a mere $15 razor if you wanted 
it bad enough. 


This desire to buy recognizes neither price class 


nor income group. It is not governed by how much 
a man makes, but by how much (and how will- 
ingly) he spends. Which brings us to a funda- 
mental difference in people. 


~NVEN the bashful Saturday helper behind the 
iv grocery counter senses that some people are 
easier to sell than others—and he knows it isn’t 
any salesmanship on his part. The truth is that 
some people /ike to buy. They see what they want 
and they ask for it. They have a sound apprecia- 
tion of the materials of living—which is a fancy 
way of saying that they express their tempera- 
ment and their desires in what they eat, drink, 
wear, watch, and ride in, as well as in what they 
think, pray and vote for. 

These are the people who read Liberty. They 
see in this magazine the warmth, reality, and sub- 
stance which reflect life as they live it. They like 
Liberty because it expresses the world in their 
own words. And they give Liberty the largest 
retail (single copy) sale of any magazine. 


T IS an advertising axiom that the easiest way 
| to sell is to “make ’em want to buy.” The 
easiest way is also the cheapest way. These peo- 
ple buy Liberty voluntarily. Therefore, our sell- 
ing costs are low and Liberty’s rate per-page-per- 
thousand is the lowest of all major magazines. 

Advertisers in Liberty have a new yardstick for 
markets, partly because their selling costs are 
lower, mostly because their sales potential is 
higher: Liberty’s readers are predisposed to buy. 
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CAMEL, LUCKY 
BREAKING COPY 
WITH NEW ANGLE 


New York, Feb. 6.—Inauguration 
of two new cigarette campaigns, one 
of which broke today on Lucky 
Strikes, marks a renewal of health 
claims and a new pairing off of ma- 
jor companies. 

In Camel copy, R. J. Reynolds To- 
bacco Company turned from the 
double-money-back theme of its re- 
cent contest with P. Lorillard Com- 
pany’s Old Golds and its previous 
treatment of Camels for nervous- 
ness to a message of combined 
nerves and digestion. 


Show Restaurants 


Now Camels lock horns with 
Luckies, for the American Tobacco 
Company dwells on a kindred sub- 
ject, acidity. The copy is appear- 
ing in regular schedules. In the 
case of Lucky Strike, this includes 
about 1,600 newspapers twice a 


week and back covers of 33 maga- 
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—Media Records, Inc. 
zines. New Camel advertising is|scenes in temperate and tropical|ripebodies tobacco” appeals _ for IBM Sales en 
similar to the “lift” or “don’t bother|settings add zest to the udvertise- | Luckies. m 


nerves” series last year. Adding 
to the nerve story that of digestion. 
The general philosophy is that peo- 
ple today find life more complex, 
harder on the nerves. Camels relieve 
the tension and thereby aid diges- 
tion. Famous restaurants dominate 
the pictorial treatment while sports 


ments. 
The start of 
Strike campaign 


the new Lucky 
reveals a radical 
change in lay-out. James Montgom- 
ery Flagg’s pen sketch of a rail- 
road station at train-time utilizes 
most of the space introducing the 
‘less acid” and “light smoke of rich, 


Once More... 


lowas No.1 Newspaper 


1n 1935 Advertising Linage is 


1935 Linage 

CEDAR RAPIDS GAZETTE 
Des Moines Register 

Des Moines Tribune 
Davenport Democrat 
Davenport Times 
Waterloo Courier 


Sioux City Journal 


Linage figures from lowa 
Association 


and Media 


Che Cedar Rapids Gasette. 


lowa Newspapers 

6,854,133 agate lines 
6,497,435" ’ 
6,365,765" 2 
6,154,148 " 7 
6,072,234 7 
6,059,824 '' ‘ 
4,993,142" ‘ 


Daily Press 
Records. 


When a newspaper in the state's fourth largest city consistently outranks 
papers in larger cities of the state in advertising linage, there must be a rea- 
son. To be sure, the Gazette is a strong, fearless newspaper that has rocked 
the state with startling graft disclosures; we suspect advertisers also like it 
because it circulates in an area that is unusually rich and prosperous. Farmers 
in this area have consistently enjoyed good incomes well above the state 
average and the payrolls from Cedar Rapids’ great food industries continue 


constant. 


No wonder advertisers show a preference for The Cedar Rapids 


Gazette and its prosperous trading area. It is a market that you can't afford 


to over-look. 


“BLANKETS IOWA'S RICHEST MARKET" 


Cedar Rapids Gasette 


New York 


Chicago 


Represented Nationally by 
ALLEN-KLAPP-FRAZIER CO. 


Detroit 


St. Louis 


With short gaps between each 10- 
weeks series, this story will proba- 
bly be used throughout the year. A 
subsequent insertion will show a 
young woman “going to town with 
Luckies.” Charts on the results cf 
recent chemical tests by independ- 
ent chemical laboratories and _ re- 
search groups showing that other 
leading brands have an excess in 
acidity of Luckies of from 53 to 100 
per cent will be used. The center 
leaf argument is buried in the text. 
A new Lucky Strike radio program, 
“Your Hit Parade,” is scheduled to 
start on NBC-WEAF red network, 
March 11. Camel continues its 
“Camel Caravan” over the WABC 
Columbia network. Agencies are 
Wm. Esty Co. for Camels and Lord 
& Thomas for Lucky Strikes. 


Coming 
Conventions 


Feb. 15-16—National Conference of 
Business Paper Editors in Washing- 
ton, BD, C: 


Feb. 17—Northwest Daily Press 
Association at Nicollet Hotel, Minne- 
apolis. 


Feb. 18-19—Annual meeting, Inland 
Daily Press Association, Congress 
Hotel, Chicago. 


March 3-6—Sixth annual packaging 


exposition, American Management 
Association, Pennsylvania Hotel, 
New York. 


March 10-11—Fourth annual de- 
partment store clinic of General Elec- 
tric Company at Nela Park, Cleve- 
land, O. 


April 21-24—Annual convention, 
American Newspaper Publishers’ As- 
sociation at Hotel Waldorf-Astoria, 
New York City. 


April 30-May 2—Annual convention 
American Association of Advertising 
Agencies at White Sulphur Springs, 
W. Va. 


May 2-4—Spring meeting Associ- 
ated Business Papers, Inc., at Hot 
Springs, Va. 


May 4-8—Sixth annual exposition 
of Premium Advertising Association 
of America at Palmer House, Chicago. 


May 12-14—Annual meeting, Li- 
thographers’ National Association at 
White Sulphur Springs, W. Va. 


May 15-16—Advertising Affiliation 
at London, Ont. 


June 28-July 2—Annual convention 
Advertising Federation of America at 
Boston. 


July 5-9—Annual convention 
Pacific Advertising Clubs Association, 
at Seattle. 


Annual convention National Indus- 
trial Advertisers Association at Phila- 
delphia. 


Sept. 14-17—Annual _ convention, 
Financial Advertisers Association at 
Nashville, Tenn. 


Nov. 12-14—Annual meeting Life 
Advertisers Association at Edge- 


Meet Directors 
at Convention 


New York, Feb. 5.—That legendary 
body, the board of directors, appeared 
in the flesh before 1,200 sales repre- 
sentatives of International Business 
Machines Corporation at its annual 
world business congress at the Wal- 
dorf-Astoria last week. 

Though the name of the board of 
every company is frequently used in 
exhortations to salesmen, it is said 
that no director has ever taken the 
trouble to appear at a convention 
and break bread with men on whom 
he depends for his dividend check. 
Hence appeals in their behalf usually 
leave the salesman cold. 

Realizing this situation, Thomas J. 
Watson, I. B. M. president, arranged 
for the directors to attend the meet- 
ing, introducing them singly and as 
a body to the sales staff from 21 
countries. 


Bolte to “This Week” 


Guy Bolte, former advertising di- 
rector of Street Railways Advertis- 
ing Co., New York, has joined the 
Eastern sales staff of This Week. 


Van Natta to Latz 


F. M. Van Natta, sales manager of 
Johns Service for 13 years, has 
joined Harry Latz Service, New York, 
as vice-president. 


Hickory to Linn 
Hickory House, New York, has ap- 
pointed Edward Linn Associates. 
Newspapers, magazines and direct by 
mail will be used. 


Frisch to Fairchild 
W. Sidney Frisch, for 11 years with 
Hearst Publications, has been ap- 
pointed representative of Retailing, 
with headquarters in Chicago. 


Lee in N ne York 


Thomas Lee Artist Bureau has 
opened an office in New York City, 
with Ted Braun as manager. 


water Beach Hotel, Chicago. 
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Boston is a MORNING Paper City —and 


be Boston Dost 


Is the Preterred Daily Newspaper in a 


: HUNDRED THOUSAND MORE HOMES each day 
than the Boston Herald and Morning Globe COMBINED 


Ghe Boston Post 


Net paid daily average circulation 6 months period 
ending Sept. 30, 1935 


358,412 


A gain of 14,619 copies per day 


compared with same period last year. 


ity, The Boston Herald = 


— Net Paid Average Circulation 


124,730 


A gain of 1937 copies per day compared 
with same period last year. 


The Morning Globe 


Net Paid Average Circulation 


128,611 


A loss of 1377 copies per day compared 
with same period last year. 
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ADVERTISING AGE 


NESCO CAMPAIGN 
IS LARGEST IN 


FIRM’S HISTORY 


New [Catal g Dramatizes 


Merchandise 


Milwaukee, Wis., Feb. 6.-—On the 
eve of its 40th anniversary, National 
Knameling and Stamping Company is 
placing the most extensive national 
advertising campaign in its history. 

The many-sided promotion is de 
siged both to sell the consumer on 
Nesco housewares and to enthuse 
jobbers and retailers over sales pos- 
sibilities of the thousands of items 
in the Nesco line. 

Thirty magazines and farm papers 
are on the 1936 schedule for a 50 per 
cent increase over 1935. The cam- 
paign will be merchandised through 
11 trade publications. 

Nesco will use metropolitan news- 
papers for certain parts of the line, 


NEBRASKA CAPITOL 


@maha 


dAorld-Z5 


ST For Over 20 Years 
in Circulation 


— Advertising 
—News 


| extending a successful test campaign 
}of 1935. 

The company will also provide re- 
| tailers with newspaper advertise- 
ments, an extensive direct mail pro- 
gram and outdoor posters, the latter 
pap tego electrical merchandise. 

For cool cooking use a Nesco auto- 
matic electric roaster,” one of the 
| posters will advise. Others will sug- 
gest the roaster as the ideal gift for 
| Mother's Day and Christmas. All 
posters allow space for dealer’s im- 
print. 

Other Dealer Helps 


Other units for retailer use include 
action-compelling statement enclos- 
ures on Nesco products, folders for 
consumer distribution, window dis- 
plays, counter merchandisers and 
promotional labels. 

The Nesco Diamond, a house organ 
newspaper, is published monthly for 
jobbers and dealers. Special reports, 
outlining markets, sales quotas and 
data on effective salesmanship, are 
dispatched regularly to Nesco’s own 


salesmen. Messages to _ jobbers, 
signed by Nesco’s” president are 
planned. 

The Nesco calendar, which offers 


dealers merchandising ideas for every 
month of the year, was described in 
ADVERTISING AGE of Feb. 3. Nesco’s 
own national advertising ties in with 
these suggestions. 


First choice 


braska. 


and live stock. 


3rd_in hogs 


cially since ONE 
pletely. 


Just think- 


every 7 
hoy. 


Outstate, 


market 


The 


Omaha 


Features 


MERITS 


cago. Detroit. ete. 


DAILY 


Few Other States 
" Rank So High 


in so many 
leading crops as | 


NEBRASKA 


Looking for a new market? 
naturally 
For she leads all other states in 
Farm Income, per capita! 


Nebraska ranks high in 


Omaha, metropolis of this rich Nebraska and 
Western lowa area is an ideal market. 
newspaper, at | 
enables you to do your advertising job. com- | 


the World-Herald is read by 
of the city-and-town homes in Omaha’s 15-county | 
and over 60,000 additional throughout 
Nebraska and Western Lowa. 


World-Herald, 
record of unbroken leadership in its territory 
in Circulation. Advertising Volume and News 


A PLACE ON 
EVERY “A” SCHEDULE 


given leading newspapers in) New 


SUNDAY 


January 


cra 


Nesco’s 
plained by 


broad promotion is ex- 
its large line, embracing 


more than 3,000 items, divided be- 
tween housewares and_ industrial 
products. The company serves 26 
markets. 


The 1936 objective, as outlined by 
E. K. Lucas, advertising manager, 
is to induce “complete line” pur- 
chases by dealers; to promote buy- 
ing of related merchandise by con- 
sumers and to further burn into pub- 
lic consciousness the significance of 
the Nesco diamond—‘“mark of high- 
est quality.” 

The company maintains factories 
and sales offices in Milwaukee, Balti- 
more, New York, Granite City, I1., 
New Orleans, Philadelphia and Chi- 
cago. 

Heavy 1936 Schedule 


to be used _ include 
American Home, Better Homes and 
Gardens, Fawcett Women’s Group, 
Good Housekeeping, Holland’s, House 
Beautiful, Household, House & Gar- 
den, Ladies’ Home Journal, McCall's, 
Home Arts-Needlecraft, Pictorial Re- 
view, and Woman's Home Companion. 

The farm paper schedule is equally 
formidable, embracing Capper’s Far- 
mer, Country Gentleman, Dakota 
Farmer, Farm Journal, Farm and 
Ranch, Farmer’s Wife, The Farmer- 
Stockman, Hoard’s Dairyman, In 
diana Farmer’s Guide, Prairie 


Magazines 


falls Ne- 


to 


ALL 


crops 


Ist in cattle (per farm) 
.. Ist in hay ... 2nd in sugar beets 
.. 3rd in corn... 3rd in wheat. . . 


Ath 


in butter. ete. 


Espe- 


cost. 


ONE 


the Omaha World-Herald reaches 
approximately 95% of Omaha’s 54,602 families 
(ineluding newsstand and _ street sales.) 
Omaha homes are reached by 


of 


carrier 


74% 


with a 20-year 


York. Chi- 


«431,692 
130,005 


FIRST State 
in Farm Income 
percapita 


O'MARA & ORMSBEE, INC., National Advertising Representatives 


New York Chicago 


Detroit 


San Francisco 


Los Angeles 


MUS 
These Goldwyn Girls warn | 
you—“Take no chances 
with COSMETIC SKIN” 


ue COSMETICS? These famous | . 
Goldwyn Girls say,“ Yes!" They 
know powder and rouge need not 

even delicate skin if they’re removed 
the right way. It’s when stale icos- 
metics are allowed to choke the pores 
that Cosmetic Skin develops—dull- 
ness, enlarging pores, tiny blemighes. 

Use cosmetics all you wish. Bat be 
sure you follow the Goldwyn Girls’ 
advice: “‘Use Lux Toilet Soap regu- 
larly. It’s the way to keep skin soft 
and clear!" they say. 

Lux Toilet Soap’s ACTIVE lather 
sinks dtep down into every tiny pore 
. +» removes every last trace of dust 
and dirt and stale cosmetics. It pro- 
tects the skin—keeps it lovely. Why 
don't you try this beauty care the 
Goldwyn Girls use? 


SALLY EILERS 


charming ster 
Tollet Seep | never have Cosmetic Skin.” 


Here's another soft, cleer Lux Toilet 
Seep complexion! Risk Cosmetic Skin? 
Of course net! “I use Lux Tellet 
Soap,” tthe! Mermen says. This ts 

the famous beauty core 9 evt of 10 
ecreen store use. 


NOW PLAYING LOEW’S STATE & ORPHEUM 


Lever Bros. Co. is tying up with the new Eddie Cantor picture with 
504-line advertisements in newspapers in cities where the movie 
appears. 


Farmer, Progressive Farmer 
Southern Ruralist, Southern 
culturist, Successful Farming, 
lace’s Farmer and Iowa Homestead, 
and Wisconsin Agriculturist and 
Farmer. 

The campaign will be sold to the 
trade through Electrical Merchandis- 
ing, Electrical South, Electrical West, 
Furniture Age, Hardware Age, Hard- 
ware Business Monthly, Hardware 
Retailer, Hardware World, House 
Furnishing Review, Retailing and 
Southern Hardware. 

Nesco’s 1936 campaign is supported 
by a catalog embodying an attempt to 
make a radical departure from time- 
honored design. 

The catalog is five books in one, 
covering Nesco enameled ware, gal- 
vanized ware, tinware, Garden Girl 
japanned ware, and kerosene ranges 
and stoves. 
separately. 

One edition is designed for dealer 
use, a second is bound in imitation 
leather for buyers and sales mana- 
gers, and a third is being issued for 
jobbers’ salesmen. 


and 
Agri 
Wal- 


Array of Catalogs 
The catalog not only lists 
and sizes of merchandise, 
through dramatic presentation 


but 
of 


sales points, aids the jobber in selling | 


retailers. 

Merits of Nesco De Luxe enameled 
roasters and roast-racks, for example, 
are portrayed in two sets of drawings 
of the housewife at work, in “The 
Ordinary Way,’ and “The Nesco 
Way.” How the roaster and roast 
rack solve the intricate problem of 
basting, sticking, turning and_ re- 
moving is depicted. 

Pictures of manufacturing 
esses are also introduced. One pho- 
tograph points out that the time 
tried method of skillful hand-dipping 
is still followed in making Nesco 
galvanized ware. Other views show 
mechanical processes contributing to 
quality. Extensive use of color is 
made throughout the book. 

Among retailer aids is a presenta: 
tion of Nesco kerosene ranges and 
stoves designed to be used as an ac- 
tual display on the stove. Outlining 
salient features and explaining how 
the stove works, the display serves 
both as a silent salesman and an aid 
to the dealer in selling the customer. 

Reincke-Ellis-Younggreen & Finn, 
Inc., Chicago, handles the account. 


proe- 


Langman with Pach 


Julius Langman has been named 
sales promotion manager for Pach 
Associates, New York photographers. 
George Larson, camera expert, has 
joined the organization. 


prices 


The books may be used | 


Gulf Names Hammitt 


R. W. Hammitt has been named su- 
perintendent of the marine depart- 


ment of Gulf Refining Co., Pitts- 
burgh, with headquarters in New 
York. He succeeds W. F. Jones, pro- 


moted to general manager of the de- 
partment. 


Puce to Reashe 


Advertising of Peco Mfg. Corp., 
producer of tire-cutting and tread 
patterning devices, has been placed 


with Roche, Williams & Cunnyngham, 
Chicago. Peco is a new subsidiary 
of Bendix. 


Webb Joins Comer 
Ward H. Webb, formerly with F. 
A. Gray Advertising Agency, Kansas 


City, Mo., has joined Russell C. 
Comer Advertising Co. of that city 
as account executive. 


Death Takes Kenned y 


Thomas S. Kennedy, 40, advertis- 
ing manager, Standard Gas Equip- 
ment Co., New York, for three years 
and with the company 24 years, died 
of pneumonia Jan. 30. 


Farm Paper Gains 


Total 1935 advertising lineage in 
The Western Producer, Saskatoon, 


Can., was 280,743, an increase of 
40,134 lines over 1934. 


Parrish Gets “Post’’ 
Amos Parrish & Co., New York, 
has been appointed to handle the ad- 
vertising of New York Post with the 
exception of books. 


New Rumford Product 


Newspapers are introducing Rum- 
ford 5-Bean cooking chocolate, new 
product of Rumford Chemical Works, 
Rumford, R. I. 


New Stamp Magazine 


Pacific Philatelist, monthly maga- 
zine tor stamp collectors, has been 
established at 2302 Bush St., San 


Francisco, Cal. 


To sell to hotels, use 


Cerotel Monthly 


Member A. B.C. and A.B. P. 


Published by JOHN WILLY, INC. 
Merchandise Mart, Chicago 


AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 
Dept. L. V., 116 S. Mich. Blvd., Chicage 
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BUY ME’ it pleads, but she cant uy NOU! 


your advertising more effective by giving you the 


Here is a picture of one of your food ads in action. 
It is doing what you pay money to have it do. It is 
telling your story to the woman who does the food 


buying. 


Of course this woman can't buy your product while 
she is reading your ad. She must wait until she gets 


to the grocery store—sometime tomorrow. 


In a moment she will turn the page, and then time 
will start to work against you. Other thoughts will 
crowd into her mind. Housewives have a lot of things 


to think about in addition to buying groceries. 


Your advertisement has done its job, but it cannot 
follow a housewife into a grocery store and remind 


her to buy your product. 


That's why we say round out your campaign by 


doing a selling job on the grocer too. He can make 


BUTTERICK BLOG., NEW YORK ° MALLERS 


support you need in the grocery store. He is always 
in there, at the point of sale, when the buying is being 


done. 


Simply by giving your product good display so 
housewives see it and are reminded of it, the grocer 
can increase its sale 20 to 50 per cent. Through sug- 
gestive selling and many other means which the gro- 


cer has at his disposal he can do a great deal more. 


Through The Progressive Grocer you can reach the 
75,000 leading grocers in the United States. These 
grocers influence the food buying of more than 


15,000,000 housewives. 


Advertise to these grocers. Gain their good will 
and active support. They do a selling job for you 


when it does you the most good—in the store when 


the buying is being done. 


SSIVE GROCER 


-BLUG., CHICAGO + HOBART BLOG. SAN FRANCISCO 
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Printers’ Ink 
Dies in Capital 


Washington, D. C., Feb. 6.—-Charles 
L. Benjamin, veteran advertising 
man, and the first editor of Printers’ 
Ink, died last night at Mt. Alto Hos- 
pital after a long illness. Interment 
will be in the family plot in Glenwood 
cemetery, Washington. 

Mr. Benjamin, who was 65 years 
old, is survived by his widow and a 
daughter, as well as two brothers 
and two sisters. Fred Benjamin, his 
brother, is a well-known advertising 
man of Chicago and Milwaukee. 

When George W. Rowell founded 
Printers’ Ink in 1888, he appointed 
Charles L. Benjamin as_ editor, 
although the latter was then at the 
tender age of 17. Mr. Rowell ex- 
plained that he wanted the editor to 
approach advertising subjects with 
the fresh and inquiring viewpoint 
of the outsider. 

His successor in that post was 
John Irving Romer, who later pur- 
chased the publication from Mr. 
Rowell. Mr. Romer died several 
years ago. 


Other Varied Activities 


After leaving Printers’ Ink Mr. 
Benjamin was connected with Cen- 
tury Magazine, and later was active 
as a free-lance writer. He was ad- 
vertising manager of Cutler-Hammer, 
Inc., Milwaukee, for ten years, and 
later was a member of the Klau-Van 
Pietersom-Dunlap agency in Mil- 
waukee. 

Following that activity he joined 
Ainslie A. Gray in Chicago in or- 
ganizing the agency of Gray & Ben- 
jamin, and later conducted an agency 
there under his own name. He was 
so active in the electrical field that 
in 1929 he was made managing di- 
rector of the Electric Lighting Fix- 
ture Association, with headquarters 
in New York. At his suggestion the 
association discontinued activities 
after depression conditions developed. 

A firm believer in the value of or- 
ganized advertising, he was one of 
the little group which formed Engi- 
neering Advertisers Association in 
Chicago in 1919. During his work in 
Milwaukee, he became president of 
the advertising club of that city. 

Mr. Benjamin served with distine- 
tion in the Spanish-American war. 


Peat Appoints Agency 

Peat Import Corp., New York City, 
importer of emblem-protected Peat 
Moss, has appointed Wildrick & 
Miller, Inc. Magazines, newspapers, 
farm papers and trade papers will be 
used. 


Webster to Western 


Webster Company, Chicago, maker 
ot public address systems, sound 
equipment and accessories, has re- 
tained Western Advertising Agency, 
Chicago. H. A. Hutchins is account 
executive. 


New Lauite Office 


Luxite Division, Holeproof Hosiery 
Company, Milwaukee, has established 
a new sales and display office in 
Merchandise Mart, Chicago, in charge 
of Ray Hudson and Miss P. Monk. 


Visking Appoints 
Visking Corporation, Chicago, 
maker of cellulose sausage casings, 
has appointed Henri, Hurst & Me- 
Donald, Chicago, as advertising 
counsel. 


Baker Promotes Symmes 


Leland P. Symmes, sales manage? 
of Baker Extract Company, Spring 
field, Mass., has been elected vice 
president in charge of sales and ad- 
vertising. 


Nichol Promoted 
Frederick W. Nichol, director, vice- 
president and general manager of In- 
ternational Business Machines Corp., 
New York, has been elected to the 
executive and finance committee. 


Gladwin Joins Agency 

Ellis W. Gladwin, Jr., a former ac- 
count executive and radio director 
for Riegel & Leffingwell, has joined 
Donahue & Coe, New York. 


VOICE STILLED Corporation Tax "NOW'S THE TIME" are better but, even so, few business 


concerns are operating anywhere 
near capacity,” said Mr. McJunkin. 
“Money may not be needed for capital 
improvements for some time to come. 
The real need is to make full use of 
existing production facilities and re- 
duce overhead by increasing sales.” 

When business was operating in 
the red and family incomes were low 
and getting lower there was little 
incentive to spend money pushing 
sales, he explained. But now incomes 
are increasing—people are spending 
more and the concerns that go out 
after business are assured of a mar- 
ket for their goods. 

“Thus we have a situation made 
to order for aggressive sales tactics,” 
he said. “People have been exposed 
to a minimum of advertising and 
promotion during the last five years. 
The concern that puts on a vigorous 
sales campaign this year will have 
the jump on competition and will be 
talking to people that are ready and 


Promotion Boon, 


McJunkin Says 


Chicago, Feb. 6.—The new corpora- 
tion tax makes advertising a particu- 
larly good investment this year, ac- 
cording to William D. McJunkin, 
chairman, McJunkin Advertising 
Company. 

Last year the base tax ran up to 
13% per cent plus an excess profits 
levy up to 5 per cent in addition. 
This year the maximum base has 
been raised to 15 per cent plus an 
excess profits tax running up as high 
as 12 per cent, making a total tax of 
27 per cent on the best managed com- 
panies. That makes the government 
a substantial partner in most busi- 
nesses, Mr. McJunkin pointed out. 
But, at the same time, when net 
profits are lowered by legitimate 
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Onlivis Bide. Se eek wee ites rn: ase “concern is only spending $73,000 of and makes it an even better invest- 

specialists, have appointed Kelly For example, he said, a concern be own money—the government is ment by paying up to 27 per cent of 

Nason & Roosevelt, New York. B. K. subject to the highest tax rate decides | putting up the rest. What this really the bill. a 

Ury is account executive. News-|t spend $100,000 for advertising. If amounts to is a 27 per cent reduction} Mr. McJunkin feels that executives 

papers, magazines and trade publica |that money was not spent the govern- | in advertising cost. are not generally aware of this hid- 

tions will be used. ment would take $27,000 of it in “There is no question that times |den subsidy to advertisers. 
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Here at last is an unbiased survey, 
_ covering 55 major food classifications, — 
showing specifically the preferences < 
enjoyed by hundreds of brands and 
= telling what prices the average of 
= 2,000,000 American families pay. If 
gives you a new and accurate picture 
‘of the food consumption of 8,000,000 
people—one-fifteenth of all America. 


The Answers to All Your Questions About 
This 2,000,000 Family Food Market 


How do these families spend What are their favorite 
their food money? brands in your field? 


How many prefer a hot How many people in each 
cereal? Cold cereal? family? 


How many buy coffee? 


What foods do they con- 3 
Coffee substitutes? Tea? 


sider essential? 


What do they pay for their 


What foods enjoy widest foods? 


popularity ? 


How many of them use 
How much money do they fruits and fruit juices—and 
earn? to what extent? 


What percentage of them To what extent do they use 
are unemployed? ' condiments? 


Look for the answers to these and scores of 
other points you want to know about in this 
book—‘‘ The Age Of Profit For Food Advertisers’ 
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ADVERTISING AGE 


Marketing Society | 
Starts Chicago Unit 


A Chicago chapter of American | 
Marketing Society was organized | 
Feb. 3 by F. R. Coutant, director of 
research of Pedlar & Ryan, Inc., New 
York, president of the Society. 

Ed Scriven, Batten, Barton, Dur- 
stine & Osborn: C. C. Chapelle, H. W 
Kastor & Sons Advertising Co., and 
Stanley P. Farwell, 
search Corp., were named temporary 
officers. 


Appoints Matteson 


Do-More Chair Co., Elkhart, 


Business Re | 


Ind, | 


has appointed Matteson-Fogarty-Jor-: | 


dan Co., Chicago. Magazines, busi- 


ness papers and direct mail will be | 


used. 


Issue “Medford Times” 


Clem Bradshaw and Sons, pub- 
lishers of Southern Oregon 
Ashland, will issue Medford Times as 
a new daily. 


G-M Establishes 
New Dayton Unit 


Completing establishment of a sixth 
General Motors Corporation unit, 
Delco Brake division has _ been 
formed in Dayton, O. R. H. Ahlers, 
works manager for Delco Products 
Corp., is general manager. 


Miner, | 


CYNOSURE OF ALL EYES IN CAPITAL 


—™ 
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Talkie Panties = 
A New York Sensation yy 
iS 


——Ysfolan’ 


1105 F STREET 


Tae Woman's Speciaity Srop 


shy 


All Silk 
HELAN’S PRESENTS! Tolkie 
W Pontie—The most dramotic 


idea of the year And besides 
being brand-new ond totally different 
/ —they're about the best buy you eve 
‘ made for only 69c' All silk, adoran's 
y tinished. Tearose with 


cut ond dant 
the ‘'sayings” embroidered 

in blue. Come in and pick 

your favorite — ond put 

some aside for Valentine 

gifts. 


facn 


1105 F STREET 


The Woman's Spectalty Shop” 


Wskhelant—— 


A Washington specialty store is giving its business a stimula 


in 


a — 


this new idea, which is likely to make back yards more popular. 


nt with 


| 
| 


hydraulic brake equipment, will sell 


The new G-M unit, specializing in 


direct to automobile manufacturers, 


but plans advertising to 
motorists using its products. 


acquaint | 


HOUSING GUILDS 
ARE PLANNED ON 


H H i f the plan. 
J-M Moves Toward Unity iM °s.°ianager or tne 


Building Industry 


New York, Feb. 3.—Following 
hard on the heels of the building 
industry forum sponsored by Johns- 
Manville, Inc., a conference of 400 
Eastern building material retailers 
and contractors at the Hotel New 
Yorker Friday and Saturday pre- 
sented a “Housing Guild System” to 
strengthen selling as applied to 
homes. 

In the previous forum, Lewis H. 
Brown, president of Johns-Manville, 
declared that the industry must be 
coérdinated if it is to get its share 
of the consumer dollar and become 
a potent force in the recovery 
movement. The crying need today 
is for creative selling. Some deal- 


‘ers have realized this, but most of 


An Accurate Picture OF YOUR SHARE IN 
2,000,000 FAMILIES OF FOUR 2+ 


VERY month Fawcett Women’s Group reaches two 


million women whose age averages 25.5 years. 
survey, revealing the average of the 2,000,000 families whose 
food purchases are largely decided by these young women 
is, therefore, more than a picture of mass America! It is an 
accurate picture of the mass of America’s YOUNG families 
—the families which are even now starting homes—learning 
brand preferences—raising children, and growing more im- 


portant every day as food-consuming units. 


This survey tells you what you want to know about these 
How much money do they have to spend 
for food? How much do they spend for your type of prod- 


young women! 


This 


uct ? 


These and scores of other questions are answered, 


specifically, to help you plan better how to sell this market. 


Send for this book today. See for yourself what you are 
now getting from this market of young women—and how 
much more you may derive in volume and profit. This reveal- 
ing survey will show you why advertisers everywhere are 
becoming more and more conscious of the value of Fawcett 
Women’s Group and the 2,000,000 young women buyers 


whom it serves. 


Fawcett Women’s Group 


FAWCETT PUBLICATIONS 
1501 Broadway, Paramount Bldg, New York 
360 N. Michigan Ave., Chicago, Ill. 
Simpson-Reilly, 536 S. Hill St., Los Angeles, Cal. 
Simpson-Reilly, 1014 Russ Bldg., San Francisco, Cal. 


| the 21,000 have failed to sense the 
|necessity of becoming a “depart- 


| 


mens store for building service.” 


Open Sales Schools 
Pp. A. Andrews, J-M vice-president, 
and Arthur A. Hood, who has been 
working for two years on the “Guild 


System,” announced that next week, 
ithe company will open a two-weeks’ 
| 


school for sales managers to give 


intensive training on actual applica- 


J-M Housing 
Guild Division, Mr. Hood outlined 
the four fundamentals necessary to 
put the building industry on a mer- 
chandising basis: 

1. An effective marketing proce- 
dure embracing and coérdinating all 
marketing processes — production, 
transportation, warehousing, design, 
estimating, sales promotion and ad- 
vertising, selling, construction, fin- 
ancing and delivery ready-for-use by 
the consumer. 


2. Local dealer outlets with 
thoroughly trained and_ properly 
equipped managers and sales man- 


agers, to act as headquarters for lo- 
cal retailing. 

3. Local consumer salesmen 
thoroughly grounded in what they 
have to sell and how to sell it. 

4. An organization of the neces- 
sary local service factors—contrac- 
tors, architects, realtors and financ- 
ing agencies—trained to perform 
their function in the marketing sys- 
tem. 

In order to apply these fundamen- 
tals, it is necessary to coérdinate 
viewpoints of manufacturer, dealer 
and contractor. Johns-Manville has 
tested this plan in several cities, 
found that it worked and is ready 
to expand it. 


Series of Manuals 


The three major publications of 
the system are the “Handbook of 
Management,” covering details of 
the executive task in administering 
the system locally; “A Consumer 
Selling Manual,” the guide book for 
the salesman, and “Members’ Trade 
Standards and Practices” which is 
the guide for the contractor and 
architect. 

The plan also embraces sales, es- 
timating, financing and management 
forms and instruments designed to 
facilitate the work. 

Salesmen will be trained to “pre- 
sent the Guild story, study the pros- 
pect’s home and visualize his needs, 
secure permission to quote, quickly 
follow requests with correctly esti- 
mated proposals, make a desire-cre- 
ating sales presentation, close the 
sale, service the consumer, and be- 
come advisor to the family on home 
problems.” 

As stated by Mr. Hood, the Guild 
System is founded on the fact “that 
the product of the building industry 
is a complete unit wherein materials 
are assembled and fabricated on the 
owner’s property by construction 
labor and delivered ready-for-use; 
that the customer is the ultimate 
consumer, that the basic policy must 
be consumer satisfaction and that 
this can be achieved only through 
complete coérdination of efforts of 
manufacturer, retailer and contrac- 
tor.” 


To Work Locally 


The Guilds will be set up as local 
units throughout the country to co- 
ordinate activities of dealer, con- 
tractor, architect, realtor, finance 
factor and manufacturer in creating 
managed sales through visualization 
for the consumer of complete jobs. 

Johns-Manville will sponsor con- 
struction demonstration homes in 
all principal cities this year. In 
1926, when the company predicted 
the end of “self-selling” of housing 
it manufactured only 2 per cent of 
the material used in a home. The 
organization has expanded its lines 
and now makes 28 per cent. 

Other speakers at the conference 
were Lemuel R. Boulware, general 
sales manager, Carrier Engineering 
Corp.; Allen Zoll, president, Interna- 
tional Association of Sales Execu- 
tives; Lester H. Morgan, J-M credit 
department; Gus Meissner, J-M ex- 
ecutive office, and H. M. Shackel- 
ford, J-M sales promotion manager. 


Utah’s Tax on Fags 


Net collections on the two cents 
tax on cigarettes in Utah for 1935 
amounted to $243,247. 
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Better Products, Better Profits 


One of the most interesting of the 
numerous annual financial reports 
which are now being released by 
corporations whose securities are 
listed on the exchanges is that of 
i. I. du Pont de Nemours & Co. Dur- 
ing 1935 its earnings were by tar the 
largest in the company’s history, ex- 
ceeding even 1929 by about 18 per 
cent, and 1928, another good year, 
by more than 80 per cent. 

In analyzing the reasons for this 
splendid record, the Wall Street 
Journal says, “This extraordinary 
showing is in the face of a decline of 
361, per cent in the average price of 
duPont’s products since 1928, and is 
the direct result of heavy expendi- 
tures for research, which has built up 
a series of new and profitable prod- 
ucts during the depression.” 

Like General Motors, with which 
du Pont is closely associated, through 
its large holdings of GM stock, the 
chemical company has demonstrated 
the correctness of the marketing phil- 
osophy which seeks constantly to de- 
velop new and better products, to be 
made available to the public at the 
lowest possible prices. And, of course, 
an essential part of that philosophy 
is the cultivation of public interest, 
appreciation and demand through ad- 
vertising. 

The company which through con- 
sistent and  well-directed research 
constantly has something new to offer 
never has to “talking 
points” in its advertising. The ma- 
terial for interesting and effective 


strain for 


1°) 


copy is always ready to hand, so that 
copy-writers have plenty of inspira- 
tion for the production of advertise- 


ments which are sure to be well re- | 


ceived by the public. 

The current series of institutional 
advertisements of du Pont, in which 
the contributions of the chemical 
engineer to modern living are pre- 
sented, with special emphasis upon 
recent du Pont developments, is a 
clear indication of how this great 
company has utilized research as the 
key to its development program, 

statement to stock- 
holders by President Lammot du 
Pont and Chairman Pierre 8S. du Pont 
discussed the general subject of gov- 
ernment attacks on big business by 
saying that only a company with 
large capital can afford to spend the 
large sums of money in research over 
a long period of years necessary for 
the development of new processes to 
a commercial stage. This develop 
ment of technical skill, they added, 
makes possible lowered costs that 
have permitted steady lowering of 
prices to the consumer. 

While agreeing with the general 
conclusions thus presented, we do not 
believe that technical research should 
be the monopoly of large business 
As a matter 
of fact, research plus aggressive ad- 


The annual 


enterprises exclusively. 


vertising are the two factors which 
are most likely to put the small com- 
pany on even terms with its larger 
and more powerful competitors. 


How’s Your Distribution? 


“Ask dealer,” is so com- | 
monly sugested to consumers as to 
imply an untaltering faith among 
advertisers in the universal availa- | 
bility of their products. Advertis- | 


work much more. effec- 


your 


ing could 
tively if that were really the case. 
Occasional experiences suggest that 
either this situation is taken for 
granted, especially when the manu- 
facturer is distributing through 
jobbers, or is disregarded in setting 
the stage for merchandising opera- 
tions. 

A typical business-man consumer 
recently decided to buy a shirt. He 
happened to be in the Grand Cen- 
tral Zone, and he had been con- 
vinced, by advertising of a leading 


manufacturer, that his shirts are 
best. But although he visited ap- 
proximately a dozen stores in that 
important retail district, he did not 
find one which either displayed or 
stocked this manufacturer’s nation- 
ally advertised line of shirts. 

There's something with 
this picture. The consumer was 
disappointed; the dealers he called 
on lost a sale, and the manufactur- 


wrong 


er’s advertising expenditure was re- 
duced in value. With established 
consumer acceptance, vigorous trade 
development work, through ‘a sym- 
pathetic discussion of the mutual 
interests of manufacturer and mer- 
convert acceptance 


chant, should 


into orders. 


ADVERTISING AGE 


SALES RESISTANCE 


| 
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Creamer Started 
“Jimmy-Pipe” Copy 

To the Editor: In Copy Cus’s 
column for January 20 he won- 
dered “what ever became of that 
brash young feller who used to write 
those rollicking pieces about the joys 
of Prince Albert tobacco and your 
jimmy-pipe.” 

Nobody can tell you better than the 
brash young feller himself, who is 
surely not so young nor possibly 
quite so brash as he was in 1924, 
when he inherited the P. A. account 
which had been out of the public 
prints for some five years at that 
time. 

I likewise inherited the’ jimmy- 
the P. A. copy, one Theodore B. 
Creamer, now somewhere in Califor- 
nia. I wrote Prince Albert copy for 
four years, when R. J. Reynolds 
again decided to suspend advertising 
on the brand. I! gradually buried 
‘“jimmy-pipe.” having no idea what 
a jimmy-pipe might be and_ not 
caring. 

Quite recently, I have been kibitz- 
ing the Half & Half copy and have 
had the fun of tossing in a rhythmic 
phrase or two of my own here and 
there. 


T. Harry THOMPSON, 


N. W. Ayer & Son, Inc., 
| Philadelphia. 
yv,vgfwey 


| Another Thompson 


| Carried It Along | 


To the Editor: Cory Cun asked in 
your Jan. 20 issue “whatever became 
of that brash young fellow who used 
to write those rollicking pieces about 
the joys of Prince Albert tobacco and 
your jimmy-pipe.” 

While T. B. Creamer originated the 


writer rendered yeoman aid. He 
was Arthur W. Thompson, who died 
about three vears ago. In P. <A.’s 
earliest advertising, his own pet war- 
scarred old pipe was used in the pho- 
tographs. 

Thompson was also the chap who 
invented the canard about “acid 
mouth” and made folks believe it 
through his use of the phrase and 
the litmus paper test in Pebeco adver: 
tising of long ago. 

Art Thompson was a high class, re- 
liable contact man who could create 
}ic «x and write good advertising. In 


"Old Man Jones is the worst die-hard in town. 


|pipe phrase from the originator of | 


slogan and copy, another gifted copy: | 


UNDIMMED BY TIME 


—Collier’s. 
He's still yelling 


Voice of the Advertiser 


|}the main he was either connected 
with N. W. Ayer or the Geo. Batten 
Company and exchanged service be- 
tween these two big companies sev- 
eral times. He was manager of Ayer’s 
Cleveland offices for several years. 
Louis PauL GRAHAM, 
Gale & Pietsch, Chicago. 
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Time Marches On 


To the Editor: Tobacco World had 
the following comment anent Cory 
Cus’s query: 

“If you wondered what caused 
Cory Cus to raise his question, you 
would have had the answer on an- 
other page of the same issue. It was 
a news story relating that R. J. Rey- 
nolds Tobacco Company pitting a 
‘try 20° campaign against an _ in- 
genious package developed by Ameri- 
can Tobacco Company, is again pro- 
moting Prince Albert with the slogan 
famous a score of years ago, ‘The 
National Joy Smoke.’ 

“Thoughts on the longevity of a 
good advertising phrase are inspired 
by this continued use of a slogan 
originated almost 25 years ago. And 
reflections on the state of flux which 
characterizes the advertising indus- 
try itself are prompted by present 
j}use of the slogan in a tobacco battle 
Wherein the opposing agency, Ayer, 
is the one for which ‘Dory’ Creamer 
wrote his famous jimmy-pipe copy.” 


Epwarp A. Poor, 
Lincoln Printing Co., Chicago. 
* + 9 


Word-Coiner Worries 
About Letterpress 


To the Editor: Being out of a job 

and having nothing else to do, I 
thought I’d set my noodle to thinking 
jabout a new name for so-called let- 
| terpress. 
Because the outstanding character- 
jistic of letterpress is the practice 
lof printing direct from relief sur- 
'taces I used the phrase “direct from 
|relief’” and evolved “direlief.” If 
some scholar must have a word for 
'“from,” it’s in there, too. The Latin 
or “ex,” so construction of the 
word is perfect. It is pronounced 
“der-relief.” 

If this word is adopted I think it 
will bring so much new business that 
such conversations as the following 
will be common: 

Citizen: “Are you going on der re- 
lief?” 


i ad 


Printer: 
lief.” 
It’s a natural. 


“No, I'm going on dire- 


Bruce CEDEROTH, 
Ex-Production Mgr., Chicago. 
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“Consumer” Speaks 


To the Editor: Several friends and 
I want to buy some new things for 
our homes, and have been looking 
around in the stores, 

We have seen a number of colors 
and ideas we like, but none of the 
sales people can show us how the 
new colors will look with those in 
our own rooms now. 

Wouldn’t it pay a concern like 
yours to supply the stores with a 
color gadget like this? 

Mrs. A. L. MAcCNAIR, 
Evanston, Ill. 

Mrs. Macnair, whose letter con- 
tained no street address, may not, be 
as guileless as one would suppose. 
Her letter was accompanied by a 
printed blurb for National Sales 
Equipment Company, which is mar- 
keting the “ensemble color visual- 
izer,”’ which “shows how new colors 
will look in the customer’s home.” 

Or maybe it’s just that the editor 
is getting old and suspicious. 


. | 


To Arthur Sheldon: 


Hail and Farewell 


To the Editor: I hope it is not too 
late for a few words about Arthur 
Frederick Sheldon, whose life and 
recent death in Texas ADVERTISING 
AGE reported so ably. 

Some anonymous friend sent me 
this story. The likeness of Mr. Shel- 
don and the report of his educational 
activities were accurate, pleasing and 
instructive. 

The Hon. George R. James referred 
to in this story and this writer are 
friends. We studied the Sheldon 
course under Mr. Sheldon, who was 
then spending much of his time in 
Memphis. 

I have long maintained a “Sheldon 
file,’ and it is a voluminous one, as 
I maintained close contact with him 
after I began to study his course. 
Never a month passed in which we 
did not exchange letters. 

Mr. Sheldon, when in this neck of 
the woods, spent some of his time in 
my home. My wife (since deceased) 
and I loved Mr. Arthur. I shall miss 
him. 

C. C. HANSON, 


1883 Galloway Avenue, 
Memphis, Tenn. 
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Wrong 

To the Editor: Your Jan. 20 issue 
reproduced the illustration of the 
Saraka box, but the cut-line men- 
tioned us as the agency for Schering 
Corporation. .. We wish it were true, 

We are advertising counselors for 
National Metal Edge Box Company, 
which coéperated in production of 
the Saraka package, but received no 
mention from you. 

We would appreciate some correc- 
tion just to kinda set us straight all 
’round. 

JAY LAVENSON, 
The Lavenson Bureau, 
Philadelphia. 
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Still Wrong 


To the Editor: Mr. Marschalk has 
just called my attention to a halftone 
on page 8 of the Jan. 20 issue, which 
shows the sampling package used by 
our client, the Schering Corporation 
ot Bloomfield, N. J. The caption men: 
tions the Lavenson Bureau, Philadel 
phia, as the agency. 

In all probability this reference 
was meant to apply to the package 
manufacturer. 

For your information, all Saraka 
advertising in national magazines 
and drug trade publications is 
handled by ourselves, and the adver- 
tising of the Schering Corporation's 
ethical products to the medical pro- 
fession, as well as ethical advertising 
on Saraka, is handled by Murray 
jreese Associates of New York. 

SAM L. MEULENDYKE, 
Marschalk & Pratt, Inc., 
New York. 
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“asl 


ALL it “merchandising,” “trade contact,” 


C 


paign must be sold now to your jobbers and 


or whatever you will. That unborn cam- 


dealers, if you want their point-of-sale favors 


when it runs. 


And a lot depends on how they like the media 
you've bought. 


THIS WEEK'S forté is its merchandisability. For 


this combination of first-class magazine with 21 


great newspapers has most everything the trade 


looks for in a sales tool: 


Reader interest? The world’s foremost authors 
and illustrators provide that, well enough to 
make 4,500,000 families read and preserve THIS 
WEEK. Color? All the sales appeal of true prod- 
uct reproduction (at just 14¢ per family for a full 


color page). Coverage? With newspaper concen- 


Atlanta, Baltimore, Birmingham, Boston, Buffalo, Chicago, Cincinnati, Cleveland, Dallas, Detroit, Indianapolis, 


ADVERTISING CAMPAIGN 


tration, THIS WEEK reaches 1 out of every 3’ 
homes in these 21 trading areas that buy over 
45% of America’s goods. Sales power? That family 
newspaper brand of sales punch, that makes peo- 
ple read, shop and buy; that enjoys the respect 
and patronage of the local dealers themselves. 
And for the complete answer to the retailer's 
prayer, THIS WEEK permits color pages with a 


different dealer listing for each member paper! 


In short, dealers like THIS WEEK because it sells 
goods. And THIS WEEK sells goods because 


dealers like it. 


T HES WAEK 


, Milwaukee, Minneapolis, New Orleans, New York, Omaha, Philadelphia, Pittsburgh, St. Louis, Washington 


NEW YORK: 420 Lexington Ave. CHICAGO: 360 N. Michigan Ave. 


DETROIT: General Motors Bldg. 


y 


43 S38 
SAN FRANCISCO: 111 Sutter St. 


LOS ANGELES: Lincoln Bldg. 
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February 10, 1936 


FREE 
OFFE 


To any member of the AN A, 
A AAA or to any recognized 


agent or national advertiser — 


WE PAY 
YOUR EXPENSES 


TO SEE FOR YOURSELF 


that being the most brilliant and modern enter- 


tainment magazine in America— 


@ Cosmopolitan is read more thoroughly 


than other magazines 


@ by younger cosmopolitan-minded women 
and men spenders 


@ who buy more advertised goods and buy 
quicker than the families next door 


This is Cosmopolitan’s offer TO YOU 


Cosmopolitan will pay your expenses for a day or a 


week in any city you choose. We will give you our 
galley of readers’ names. Ask any questions you wish. 
Simply tell us when you are through what you found 
to be true about Cosmopolitan readers—how they 
read the magazine—how they buy advertised goods. 
Address Cosmopolitan, 961 8th Avenue, New York. 


EVEN (THE 


UWS |\C 


YOU’VE seen the five Dionnes. Five babies, more alike than peas 
in a pod, sharing the same food, living in the same room, wearing 
similar clothes. 

No lives could follow a closer pattern. Scientists query identic 
training—fear five automatons may result. 

Cease worrying, professor. 

Temperament—that electrifying disturber which always upsets 
the human doldrums—is already at work, making these babies dif- 
ferent, whether they choose to be or not. 


True In Sisters... 
TRUER STILL in Families 


The Quins start with equal bank accounts. But don’t for a moment 
think, because of that, they'll live the same lives—or buy the same 
things. Rest assured they won’t. 

Some day you may sell Yvonne a new car—while Celeste is 
content to get another year’s wear out of her old one. Or Annette 
will demand your advertised coffee and dessert while Marie is 
satisfied with private brands. 

They won’t read the same magazines, either, for the same reason. 

Multiply this temperamental difference in one small brood by 
millions of families—think how it makes or breaks sales. 


SEE this Difference for Yourself 


We know there is a difference among magazine readers. We know 
our great fiction and fact unerringly pick out the Cosmopolitan 
kind of people, all hall-marked by an essential difference in tem- 
perament. They do more, or buy more, or go faster, or wear things 


out quicker, or try new things sooner than the prosaic neighbors 
next door. 


But 
the 
rear 
this 
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Bk igi ee 


Reads from cover to cover, but on a catch 
as catch can basis, because two small babies 
take a lot of ber time. Husband reads Cos- 
mopolitan more than all others combined. 


This Daring Offer is FREE to You 


Never before has any magazine offered to pay an agent’s or adver- 
tiser’s expenses to see its readers face to face. We do because we 
know you will confirm in person what you have read in scores of 
other studies. 

When Polk asks 132,000—when Good Housekeeping’s agents 
stop 88,000 buyers—when Time and a dozen more tap other thou- 
sands of magazine readers—and the answer is always the same, 


y 


Likes noveletites and book length novels. Reads Cosmopolitan first. Husband likes 


you, too, will find that 
She and her husband and younger daughter mystery stories and articles. Our artwork 
finish an issue in three to four weeks, then tells ber beforehand how much she will en- 


ee The great BUYING public is YOUNG! send to an older girl in college. joy a story. She thinks it an editorial gift. 
And (osmopolitan readers are young. a. Le 


... lt demands ENTERTAINMENT! 


They read the best more intensively in (os- 
mopolitan. 


| .--lt SPENDS as it READS! 
: They buy more, buy quicker, than the fam- 
ilies next door. 


| ...AND MORE THAN 4 MILLION READ 


COSMOPO LITAN a Cosmopolitan stays in this family two Reads magazine from cover to cover in two 
months. Wife reads about three-quarters weeks. Likes full-length novels. Four in the 
of editorial content. Husband reads mys- family. 


teries and articles. 


Don’t Wait... 
. Use Cosmopolitan NOW 


But don’t wait until you make this test to use Cosmopolitan. Take 
the word of a quarter million buyers. Use the magazine whose 
readers are young, who read great fiction and fact, who buy new Have taken Cosmopolitan for many years. 


‘ Think “Green Light” the book-of-the-year. 
things and buy them sooner. Use Cosmopolitan now. Read serials and fiction. 
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ADVERTISING AGE 


February 10, 1936 


E. A.A. Founders | 


to Reminisce at 
Birthday Party 


Chicago, Feh. 6._-Engineering 
Advertisers Association will cele- 
brate its 17th anniversary with a 
special program Feb. 10, at Chicago 
Federated Advertising Club, Hotel 
ia Salle. G. D. Crain, Jr., one of 
the original members and publisher of 
ADVERTISING AGk and Industrial Mar- 
keting, will deliver the principal ad- 
dress, “The Founding and Early 
History of E.A.A.” Short speeches 
by early presidents also will be 
heard. 

The E.A.A., founded Feb. 7, 1919, 
is the second oldest industrial ad- 
vertising association in the country, 
bowing only to Technical Publicity 
Association, New York, started in 
1905. First president of the Chicago 
group was Harry L. Delander, then) 
advertising manager of Crane Co., | 
and now editor of “The Valve 
World.” the company’s 31-year-old 
house organ. 


Other charter officers of the asso- 
ciation included H. Colan Campbell, 
advertising manager, Portland Ce- 
ment Association, vice-president; | 
Glenn H. Eddy, advertising man- 


ager, Green Engineering Company, 
secretary; and E. R. Pratt, advertis- 
ing manager, Kellogg Switchboard 
& Supply Company. 

“Engineering” is used in the asso- 
ciation’s name in its broad sense, in- 
cluding all products use of which in- 


|volves engineering principles. The 


list includes machinery of all kinds, 


|} building materials, industrial appli- 


ances, etc, 


Starts “Easy Money” 

Sparton Publishing Company, New 
York, will release Kasy Money, a 
magazine revealing secrets of get- 
rich-quick schemes, Feb. 10 following 
a campaign in newspapers and maga- 
zines placed by J. L. Arnold Com- 
pany, New York. 


Back to McGraw-Hill 


H. W. Clarke, formerly with Chi- 
cago Pneumatic Teol Company, Coal 
Age, Engineering and Mining Journal 


and Dickenson-Eddy Company, has | tion, 


rejoined McGraw-Hill Publishing Co., 
New York, as manager of the 
lantic district. 


Designers Open Office 


Designers For Industry, Inc., han- 
dling industrial design, product de- 
velopment, and sales presentation. 
has opened an office in the Wrigley 
bldg., Chicago. Charles W. 
assistant to the president, has charge. 


At- | Business,” 
lof letterpress, and will print 40,000 
'for February. 


Jack, | signal service. 


Allen, Quadine 


Retain Rickerd 


Allen Chemical Co., Toledo, has 


|appointed C. E. Rickerd Advertising 


Agency, Detroit. Newspapers will be 
used for H. E. G. X., a sinus relief, 
and Pate dandruff remedy. The Pate 


|campaign will be extended to maga- 


zines. 

Rickerd also has been retained by 
Quadine Laboratories, Toledo. Na- 
tional magazines will be used for 
Quadine pet remedies. 


Greene Selected 
Finley H. Greene Advertising 
Agency, Buffalo, N. Y., has been re- 
tained by Niagara Region Association, 
which will correlate tourist promo- 
tion efforts in that district. A test 
campaign has been launched using a 


local newspaper and radio station. 


“é e ” 
Renew “More Business 
American Photo-Engravers Associa- 
Chicago, distributed 33,000 
copies of the January issue of “More 
published in the interest 


Sponsors Time Signals 


Federal Outfitting Company, San 
Francisco, has signed a year’s con- 
tract for radio station KGO’s time 
Frank Wright & As- 
sociates, San Francisco, is the agency. 


What has NEWS 


Got to Do 


With 


ADVERTISING? 


Quite a little. People who trust the 
news in a newspaper are likely to trust 
its advertisers. If they can rely on the 
honesty of the news, they rely on the 
honesty of the advertisers. 


Many advertisers and many agency 
men have found through actual proof 
and experience that the readers of 
The Christian Science Monitor trust 
its advertisements, and respond to 
them. 


Both for placing merchandise on 
the shelves of desirable dealers, and 
moving it into the homes of desirable 
consumers, the Monitor is a valuable 
medium. 


THE 


CHRISTIAN SCIENCE 
MONITOR 


Published by 


The Christian Science Publishing Society 


Boston, Massachusetts 


Branch Offices: New York, Chicago, Detroit, St. Louis, Kansas City, San 
Francisco, Los Angeles, Seattle, Miami °. 


London, Paris, Geneva 


| 
| 


MUNSINGWEAR 
HAS BIRTHDAY 
BUT WONT TELL 


(Picture on Page 35) 

Minneapolis, Minn., Feb. 6.—-For 35 
years an important and consistent 
national advertiser, and hence one of 
the oldest companies to advertise on 
a national scale, the Munsingwear 
Corporation has launched an impres- 
sive national advertising campaign 
marking its 50th anniversary. 

In 1886 George D. Munsing founded 
the business which was to become 
the largest manufacturing enterprise 
of its kind in the world. The com- 
pany has maintained a policy of mak- 
ing a quality product, sold through 
quality stores and backed by substan 
tial advertising. 

The golden anniversary theme has 
been carried out in a striking port- 
folio outlining Munsingwear advertis- 
ing for the first half of this year, in 
a special booklet reviewing company 
history, and in trade advertising in 
Corset and Underwear Revie. 

No mention, however, is being 
made of the anniversary in consumer 
copy, as it was believed that the gen- 
eral public is more interested in 
merchandise offerings than in the 
Jubilee note. 


Schedule in Magazines 


In the first part of 1936, Munsing- 
wear underthings, Foundette girdles 
and full-length foundations, and 
Smart-Side-Out hosiery will be shown 
in full and half pages in Harper's 
Bazaar, Household Magazine, Me- 
Call’s, Vogue and Woman's Home 
Companion. Christian Science Moni- 
tor will also be used. 

Copy is dominated by large photo 
graphs, showing, for example, how 
“the extra lengthwise stretch which 
is knitted into each Munsingwear 
Foundette gives greater ligure con- 
trol and coaxes hips and thighs into 
the soft, delightful curves of youth.’ 
Photographs are by Wesley Bowman, 
Chicago. 

“Selling Helps,’ a booklet to be 
sent to retailers March 1 will list 
display cards and newspaper mats 
available. 
will be photographic, while others 
will reproduce illustrations by Edwin 
Henry, whom Munsingwear describes 
as “the painter who makes beautiful 
women more beautiful.” 

The portfolio of the national cam- 
paign is spiral-bound and is other 
wise distinguished, carrying out the 
anniversary motif. 

In the booklet text appears on 
right-hand pages, facing gold-on-white 
drawings of events and personalities 
of the Munsingwear was 
founded. 


time 


Events of 1886 


The drawings remind readers that 
in 1886 Grover Cleveland was an- 
nouncing his impending marriage to 
Frances Folsom; the Statue of Lib- 
erty was being unveiled in New York 
harbor; John L. Sullivan and ‘Dia- 
mond Jim” Brady were at the height 
of their fame, and the Custer massa- 
cre was still a sensation. More than 
10,000 copies of the historical review 
have been mailed to the trade and 
stockholders. 

C. L. Pillsbury, with the company 
for many years, is president of The 
Munsingwear Corporation. W. A. 
Martin is advertising manager. The 
account is handled by Roche, Wil- 
liams & Cunnyngham, Inc., Chicago, 
with J. P. Roche as account executive. 


Some of the display cards | 


Sacrilege Charges 
Terminate Nestle 
Series in France 


Paris, France, Feb. 3.—-The torrent 
of protests of readers of L’Illustration 
following appearance of an advertise- 
ment picturing the Virgin Mary feed- 
ing the infant Jesus from a modern 
nursing bottle was broken last week 
by announcement of Société Fran- 
caise Nestlé that the proposed series 
of four paintings has been abruptly 
terminated. 

Director Guiraud explained that 
“since we have failed in attainment 
of an artistic goal, we are suppres- 
sing the remainder of the series.” 

The initial painting, by Louis 
Rivier, was based on Raphael’s La 
Belle Jardinere, the original of which 
hangs in the Louvre. A legend at the 
top of the advertisement explained 
that the series was intended as the 
chocolate and baby food manufactur- 
er’s tribute to maternity in the man- 
ner of old masters. 

M. Rivier, a Swiss artist, sold the 
idea to Nestlé’s parent company in 
Switzerland, which passed the com- 
plete campaign along to its French 
subsidiary. The artist showed the 
infant St. John looking on enviously 
while the Christ child sucked at the 
bottle with apparent relish. 


oe Mistieteve 
Appoint Committees 


Charles M. Reese, president, Cin- 
cinnati Association of Industrial 
Marketers, has named the following 
chairmen of standing committees: 

Membership, Howard Kenyon, 
Armco Culvert Manufacturers Asso- 
ciation; program, D. Swormstedt, 
Signs of the Times; publicity, Colter 
Rule, Champion Coated Paper Com- 
pany; entertainment, Fred W. Meyer, 
Cincinnati Process Engraving Com- 
pany; directory, George Mathews, 
The Lunkenheimer Company; em- 
ployment, J. M. Krings, Modern Ma- 
chine Shop. 


B. V. I. Busertbes Work 


Better Vision Institute, New York, 
has issued a broadside describing a 
new education project, ‘Why We See 
Like Human Beings,” showing ad- 
vertisements and seeking to augment 
the educational fund supplied by opti- 
cal manufacturers and jobbers. 


Wessun Plan Frolic 


The Pittsburgh Women’s Advertis- 
ing Club will hold its annual party 
Feb. 20, at Hotel William Penn. 
yuests will be dressed to represent 
nationally advertised products. 
Betty Bell is general chairman. 


WFIL in “Inquirer” 
The first full-page newspaper space 
ever used by a radio station in Phila- 
delphia was taken by WFIL recently 
under its reciprocal advertising con- 
tract with the Philadelphia Inquirer. 


Plan Grocery Week 
National Retail Grocers Week will 
be celebrated March 16-21, National 
Association of Retail Grocers, Chi- 
cago, announced. An advertising 
campaign is in preparation. 


Select Coast Agency 
Llewellyn-Seymour Company, Los 
Angeles, has been appointed adver- 
tising counsel by Spanish-American 
Publishing Company and _ Sunlife 
Laboratories. 


Foster Promoted 


Frank P. Foster has been made 
director of publicity of station WINS. 
New York, in addition to duties as 
merchandising and sales promotion 
nianager. 


A DAILY NEWSPAPER FOR ALL THE FAMILY 


In the list of newspapers leading in finan- 
| cial advertising in their respective cities 
| during 1935, Chicago Journal of Commerce 


is next to the top = second among the 


nal 


| 

Genuine proof of the confidence 
| it enjoys among those who earn enough 
| to have a surplus «= the executive group. 
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IRONY OF FATE | 


TRIBUTE TO A PERFECT RECORD 
OF THE RAILROADS 


This tribute had hardly appeared 
in newspapers of New York, Chi- 
cago and San Francisco before 
the perfect record was smashed 
by a fatal wreck near Sunbury, Pa. 


EXPERTS FAVOR 
COMMON STOCKS 
OF ADVERTISERS 


Analysis Shows High Ranking 
of Such Issues 


New York, Feb. 6.—Common stock 


of national advertisers is regarded as | 


the most desirable possible invest- 
ment, according to an analysis by 
Wall Street Journal of portfolios of 


20 investment companies as of Dee. | 
Departures from this rule 


31, 1935. 
are chiefly in the case of mining com- 
panies devoted primarily to precious 
metals. 

Common stock of General Motors 
Corporation is held by more invest- 
ment companies than any other 
security, the financial authority 
found. Chrysler Corporation ranked 
third. 

“The first ten lists examined,” ex- 
plained the Wall Street Journal, 
“showed General Motors held in each, 
with American Gas & Electric and 
Chrysler held by eight. The second 
ten portfolios lowered the indicated 
popularity of Chrysler, which ap- 
peared in only 15 of the entire 20, 
along with Pacific Gas & Electric.” 

The following record shows the 
number of portfolios of the 20 studied 
in which 54 common stocks were 
most uniformly held: 


General Motors Leads 


18, General Motors Corporation; 
17, American Gas & Electric Com- 
pany; 15, Chrysler Corporation, Pa- 
cific Gas & Electric Co.; 14, Interna- 
tional Nickel Company, Loew’s, Inc., 
J. C. Penney Company, Standard Oil 
of New Jersey; 

13, Continental Oil Company, Ken- 
necott Copper Company, Union Car- 
bide Company, United Fruit Com- 
pany; 12, Allied Chemical Company, 
Humble Oil & Refining Co., Mont- 
gomery Ward & Co.; 11, Amerada 
Corporation, American Can Com- 
pany, American Telephone & Tele- 
graph Co., Continental Can Company, 
Detroit Edison Company, Interna- 
tional Harvester Company of Amer- 
ica, Noranda, North American Com- 
pany, Sears, Roebuck & Co., Texas 
Company; 

10, Eastman Kodak Company, Gen- 
eral Electric Company, International 
Business Machines, Corp., Libbey- 
Owens-Ford Glass Co., Standard Oil 
ot California, Westinghouse Electric 
& Mfg. Company; 9, Air Reduction 
Corp., Briggs Mfg. Co., Chase Na- 
tional Bank, Chesapeake & Ohio Rail- 
road; E. I. du Pont de Nemours & 
Co., Owens-Illinois Glass Co., Pennsyl- 
vania Railway; 

8, Commonwealth Edison Company, 
Homestake Mining Company, Otis 
Elevator Company, Public Service 


Company of New Jersey, Sherwin- | 
Williams Company, United Gas Im. 


provement Company, Union Pacific 
Railway; 

7, American Radiator Company, 
American Smelting Company, Guar- 
anty Trust Company, Liggett & 
Myers Tobacco Company, Pure Oil 
Company, Socony-Vacuum Oil Com- 
pany, Southern California Edison 
Company, Timken Roller Bearing 
Company, Phelps-Dodge. 


FHA Uses Direct Mail 


ADVERTISING AGE 


Old Gold Sponsors 
Olympic Trials 

P. Lorillard Company will sponsor 
University of Virginia boxing matches 
and Olympic boxing try-outs for Old 
Gold cigarettes. 

Lennen & Mitchell, Inc., New York 
is the agency. 
Virginia Broadcasting System, which 
_will be used is composed of WLVA, 
| Lynchburg; WCHV, Charlottesville; 
| WBTM, Danville; WGH, 
| News, and WPHR, Petersburg. 


Appeal to Retailers 


A letter, in leaflet form, addressed 
to “Dear Mr. Retailer,” has been is- 
sued by FHA to call attention to gov- 
ernment credit available for modern- 
ization of retail stores, up to $50,000 


Gallup Director Speaks 


| Harold A. Anderson, managing di 


|rector, Gallup Research Service, will 
|speak at a luncheon meeting of the 


The period of application for loans | Newspaper Representatives Associa 


has been extended by Congress to 
April 1, 1936. 


tion of Chicago, Feb. 10 at Medinah- 
Michigan Avenue Club. 


The newly organized | 


Chippewa Campaign 
in Farm Journals 


Chippewa Shoe Mfg. Co., Chippewa 
Falls, Wis., manufacturer of farm 
work shoes and hi-cuts for outdoor 
sportsmen, has placed a schedule in 
farm papers. 

Publications on the list are The 
Farmer. Kansas Farmer, Nebraska 
|Farmer. Prairie Farmer, Wallace's 
| Farmer, and Wisconsin Agriculturist. 


Newport | 


Texas Advertises 


About 800 newspapers and 50 na- 
tional and sectional magazines will 


|advertise the Texas centennial cele | 


brations. The Commission of Control 


has allocated $500,000, and exhibitor | 


advertising will bring the total to 
$3,000,000. Tracy-Locke-Dawson, Inc., 
Dallas, is in charge. 


MBS Adds Three 


Powell Crosley, Jr., president of 
Crosley Radio Corp. operating WLW, 
Cincinnati, O.; Louis M. Crosley, and 
John M. Clark, of WLW, were elected 
directors of the Mutual Broadcasting 
System at the annual meeting in Chi- 
cago. Robert Schmid, New York, was 
named sales promotion manager. 


| Closing Date Advanced 
| Beginning with the April issue, 
The American Home, New York, is 


advancing its closing date to the 5th 
lof 2nd month preceding date of 
‘issue for copy to be set, and to 15th 
of 2nd month for plates. 


Container to Ayer 
| Container Corporation of America, 
Chicago, has placed its advertising 
laccount with N. W. Ayer & Son. 


in the Kentucky counties included in The 


SALES TAX 
REPEALED 


IN KENTUCKY! 


and The 


FT ER nineteen months in operation, 
4 B the 3‘« Kentucky sales tax has been 
repealed. While in force this tax disclosed 
an important fact . . . namely that more 


than 81‘« of the tax money was collected 


Courier-Journal 


Louisville 


Times market, Kentuckiana. .. . During 


the first year that the tax was in effect over 
$8,163,000 of the $10,007,984 collected 


was paid by the buyers who can be reached 


KENTUCKIANA, 


Courier-Journal and 


wwiorgee. . ~ 


= 


2-H Ey @ 


through these newspapers 


at a single low cost. 


The 


The Louisville Times 


the market of 


includes practically all of Kentucky and a 


large portion of Southern Indiana. . . . 


The Conrier-Zournal 
THE LOU 


REPRESENTED NATIONALLY BY THE BRANHAM 


ISVILLE TIMES 


COM PANY 
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. think, is overdone in the United . 
Irish Expert States. We do not go in for elab- Doberteen, Kiebler IN NEW POST GENERAL FOODS 
orate market diagnosis, for we are to Benton & Bowles 


Is Amazed by 
Yank Celerity 


Detroit, Mich., Feb. 6.—Visiting in 
Detroit this week, M. J. Murray, di- 
rector of M’Connell-Hartley, Ltd., 
advertising agents of Dublin, Ire- 
land, expressed surprise at the 
speed with which American Ccam- 
paigns are planned and executed. 

“One of the amazing things here,” 
he said, “is the rapidity with which 
a new product is ‘put across,’ as ad- 
vertisers say. The plan is adopted, 
the campaign laid out, the money 
appropriated, and away it goes, 
with a speed which takes away the 
breath of one accustomed to more 
leisurely operations.” 

And all of this is 
sacrifice of efficiency, according to 
Mr. Murray, who asserted that no 
other country’s advertising can com- 
pare with the American brand, 


done without 


View of Research 


“Preparation of copy here,” he de- 
clared, “is a highly developed spe- 
cialty, enlisting services of writers, 
artists, technicians, and. I'm almost 
tempted to say, engineers. 

“Market research, however, I 


a small country in area and popula- 
tion.” 


Mr. Murray explained that there 
are no radio advertising programs 
in Ireland. 

“The state charges an annual li- 


cense fee equivalent to about $2.50,” 
he told ApvertTisinc Ack. “That is 
used, as far as it will go, to main- 
tain service and provide programs, 
supplemented by government 
money.” 

Gaelic, as well as English, is used 
in advertising in Ireland, he said. 


Tapscott Heads Club 

Charles C. Tapscott, advertising 
manager, McQuay-Norris Mfg. Co., St. 
Louis, has been elected president of 
the Industrial Marketing Council of 
St. Louis. Oakleigh R. French, of the 
agency of that name, is vice-presi- 
dent. Carl B. Dietrich, Wagner-Elec- 
tric Corp., continues as secretary 
treasurer. 


One for Chirug 


American Mutual Liability Insur- 
ance Company, Boston, has placed its 
workmen’s compensation insurance 
account with James Thomas Chirug 
Company, automobile insurance ad- 
vertising being handled by N. W. 


| Ayer & Son, as heretofore. 


H. H. Dobberteen and M. L. Kieb- 
ler have joined Benton & Bowles, 
New York. 

Mr. Dobberteen, formerly’ space 
buyer for Brooke, Smith & French, 
Inc., Detroit, will be in the media de- 
partment, succeeding Richard C. Dun- 
kel, now connected with General 
Foods’ cereal group. Mr. Kiebler, 
formerly with Campbell-Ewald Com- 
pany and Outdoor Service, Inc., will 
be in the media department handling 
outdoor advertising. 


Frigidaire Begins 
Local Broadcasts 

Frigidaire Corp., Dayton, O., has 
begun Sunday night broadcasts by 
the Dayton Philharmonic society over 
station WHIO. 

Placed through Lord & 
commercials will be of an institu- 
tional nature dealing with Frigi- 
daire’s background and research lab- 
oratory activities. 


Thomas, 


Creamer with WOR 

Joseph Creamer, formerly with the 
S. M. News Company, distributing 
branch of McCall’s Magazine, Batten, 
Barton, Durstine & Osborn, Inc., and 
the New York Sun, has joined the 
sales promotion department of WOR, 
New York, succeeding Edwin Rey- 
nolds. 


ARTISTS @ 


| A LARGE, EFFICIENT AND 
COM PLETELY EQUIPPErP 
PRINTING PLANT 


DAY and NIGHT 
OPERATION 


Printing and Advertising 
Counsellors 


workmen 


All Departments 


Printing 


Catalogues e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS @ 
PLANNING @ 


ENGRAVERS 


OUR SERVICES 
TYPESETTING 


(Linotype, Monotype and Hand) 


PRESSWORK 


(The Usual as well as Colors) 


BINDING 


PHOTOGRAPHING 


DEPENDABLE PRINTING 


| Business Methods and Financial Responsibility the Highest. Inquire of Credit | 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


© ELECTROTYPERS 


OUR 
SPECIALTIES 


Catalogues 
Booklets 
Publications 
Trade Papers 
Magazines 


PROPER QUALITY QUICK DELIVERY 


Because of up-to-date 
equipment and best 


(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 
(This Dept. is equipped to de- 
liver to the post office or custom- 
ers as fast as printed and bound) 


ELECTROTYPING AND 
ENGRAVING 
(Our facilities are up-to-date and 
can take care of any sized orders) 


ADVERTISING SERVICE 
(Planning, copywriting, design- 
ing, photographing and artwork) 


Because of automatic 
machinery. Day and 
night service 


Established 1888 | 


House Organs 
Price Lists 
Pamphlets 
Proceedings 
Directories 
Histories 
Books 
Broadsides 
Folders 
Circulars 

and 
General Printing. 


RIGHT PRICE 


Because of superior 
facilities and efficient 


management 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from ail parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


PRINTING PRODUCTS CORPORATION 


| Telephone WABASH 3380 Polk and La Salle Streets 


Chicago, Illinois 


Wi 


Joe R. Collins 


Collins Heads 
Advertising of 
Packing House 


Chicago, Feb. 3.—Appointment of 

Joe R. Collins as advertising mana- 
ger of Libby, McNeill & Libby was 
announced today by R. L. James, vice- 
president and general sales manager. 
Mr. Collins has been in charge of dis: 
play and merchandising for the pack- 
ing company for two years. He 
served on the advertising committee 
which in the recent past. di- 
rected Libby’s advertising and pre- 
viously was advertising manager of 
H. D. Lee Mercantile Co., Kansas 
City, Mo. He assumes his new duties 
at once. 
The advertising manager’s port 
folio at Libby, McNeill & Libby has 
been vacant for a short time as the 
company experimented with the com- 
mittee plan of operation. Pressure 
of Mr. James’ other duties is said to 
have been responsible for the decision 
to discontinue this plan and resume 
the orthodox advertising department 
organization. 


Bowes Air Amateurs 


to Have Magazine 

Major Bowes’ protegés will be glori- 
fied by a monthly magazine, the first 
issue of which will be on news stands 
at 25 cents, in the immediate future. 
It will be published by Andrews Pub- 
lishing Company, New York, 
edited by Henri Weiner and Samue!] 
J. Warshawsky. 

Major Bowes’ Amateur 
will feature pictures and stories of 
amateurs on Major Bowes’ radio 
hour, along with success stories of 
such notables as David Sarnoff, 
Amelia Earhart, Rosa Ponselle. Its 
columns will be open to advertising. 
Cuneo Press, Chicago, will produce 
the monthly in rotogravure and let- 
terpress. Butterick Company will dis- 
tribute it. 


“Clear-Again” Extends 
Radio Campaign 

A radio campaign begun in South 
Bend, Ind., over station WSBT- 
WFAM in January, by Clear-Again, 
cold remedy, will be extended to five 
stations in Chicago, with 125-word 
announcements. 

The formula is owned by an Indi. 
ana corporation, Clear-Again Ine. 


S. K. Smith Beteined 


Peter Mfg. Corporation, Pittsburgh, 
has appointed Sam K. Smith & Asso- 
ciates, Pittsburgh, for All-N-One Soil 
Aid fertilizer products. 


and | . 
|} monic 


| 


STAR 1S FIRST 
IN RADIO POLL 


New York, Feb. 5.—General Foods 
Corporation’s radio program starring 
Jack Benny is the most popular on 
the air, according to a poll of critics 
of daily newspapers conducted by 
New York World-Telegram. 

Standard Brands, Inc., took second 
and fourth honors with Rudy Vallee’s 
variety hour and Major Bowes anid 
his amateurs, respectively. Fred 
Allen's program for Bristol-Myers 
company, took third place. Fred 
Waring and his Pennsylvanians, 
sponsored by Ford Motor Company 
dealers, came in fifth, with the New 
York Philharmonic Symphony con- 
certs, a CBS sustaining program and 
George Burns and Gracie Allen, 
Campbell Soup Company’s comedians, 
following. Most of these took first 
prize in their special divisions. 

Guy Lombardo, formerly on the air 
for Standard Oil of New Jersey, was 
the favorite among dance orchestras. 
Lady Esther Company’s Wayne King 
came next. Ray Noble, playing for 
Coca-Cola Company, ranked third, 
and Glen Gray’s Casa Loma, spon- 
sored by R. J. Reynolds Tobacco 
Company, was fourth. 


Crosby Still Popular 


crooner, Bing Crosby, was most popu- 
lar male singer. Atlantic Refining 
Company’s Frank Parker was next, 
and Lanny Ross, star of General 
Foods Corporation’s Maxwell House 
Showboat, third. 

Great Atiantic & Pacific Tea Com- 
pany’s star, Kate Smith, came first 
among feminine singers, with Camp- 
bell Soup Company's Frances Lang- 
ford, second. 

Edwin C. Hill, used by Remington 
Rand, Ine., was the favorite com- 
mentator. Mills Brothers, formerly 
sponsored by Elgin Watch Company, 
not on the air at present, were the 
most popular harmony team. Ted 
Husing, for Campbell Soup Company 
and Wildroot Company, was. ac- 
claimed the best sports announcer. 

Jimmy Wallington, working on the 
program of Lehn & Fink Products 
Company, is the most popular studio 
announcer. Leopold Stokowski, not 
on the air at present, was first among 
symphonic conductors. Arturo Tos- 


Magazine | 


canini with the New York Philhar 
symphony, a sustaining pro- 
gram, was second. 


Tibbett Is Favorite 


Packard Motor Car Company’s 
classical singer, Lawrence Tibbett, 
came first in that section. Lily Pons, 
singing for Liggett & Myers Tobacco 
Company, was second choice, and 
Nelson Eddy, not now on the air, 
third. 

Albert ‘Spalding, violinist, now 
appearing on concert tour, was first 
in the instrumental soloist division. 
Jascha Heifetz, a guest star, was sec- 
ond. 

Lever Brothers Company’s Monday 
evening CBS radio theater was first 
among dramatic programs. Kellogg 
Company's Singing Lady,  Ireene 
Wicker, is the favorite children’s pro- 
grams. For household assistance, 
the program of Best Foods, Inc., fea 


turing Ida Bailey Allen, was most 
popular. 
Bob Burns, now appearing on the 


Kraft-Phenix Cheese 
program, was voted the most 


Corporation's 
out 


standing new star. 


Publicity— Public Relations 
A Complete Service Covering the Country 


TOM FIZDALE 


32 W. Randolph St., Chicago 
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ADVERTISING AGE 


ISSUE ANALYSIS 
OF NEWSPAPERS 
IN BIG CITIES 


Four A’s Studies Markets 
and Circulations 


New York, Feb. 6.—Section D of 
Market and Newspaper Statistics, 
Volume IV, has just been released 
by American Association of Adver- 
tising Agencies. This section deals 
with the 14 cities in the United 
States over 100,000 population for 
which A.B.C. audit reports were is- 
sued for periods ended June 30, 
1935. 

It contains figures on population, 
number of families, English reading 
persons, income tax returns, audited 
newspaper circulations, local rates, 
national rates, the differential be- 
tween local and national rates, line- 
age, and an analysis of sections of 
A.B.C. audit reports dealing with in- 
ducements. 

Thirty-one cities having audit re- 
ports for periods ended Sept. 30, 
1934 were included in Section A, 
issued June 5; 23 cities having audit 
reports for periods ended Dec. 31, 
1934 were included in Section B, is- 
sued June 27; 50 cities having audit 
reports for periods ended March 31, 
1935 were included in Section C, is- 
sued November 21. 


Object of Studies 


These studies are designed to 
help space buyers determine: 
(1) Size and character of markets 
as indicated by population, 
families, percent English 


reading persons and income 
tax returns. 
(2) Cost of reaching these mar- 


kets with newspapers, includ- 
ing comparison between mar- 
kets. 
(3) The differential between local 
and national rates. 
(4) Amount of circulation  ob- 
tained through inducements. 
“Market and Newspaper Statis- 
tics” is a part of a program for ad- 
vancement of newspaper advertis- 
ing being conducted by the A.A.A.A. 
Committee on Newspapers, of which 
J. J. Hartigan of Campbell-Ewald 
Company, Detroit, is chairman, and 
Lester M. Malitz, of Ruthrauff & 
Rvan, New York, vice-chairman. 
Copies of Section D (14 cities) are 
available to other than A.A.A.A. 
members at $2.00 each, the approxi- 
mate production cost. Sections A 
(31 cities) and B (23) cities are 
available at $2.50 each, and Section 
( (50 cities) at $5.00 each. 
Cities included in Section D are: 
Freeport-Lynbrook (New York,) 
Gary, Hartford, Long Beach, Lowell, 


Lynn, New Haven, New Orleans, 
Staten Island (New York,) Pater- 


son, Salt Lake City, 
Seranton and Utica. 


San Antonio, 


BIND-IN-VELOPES 


Completely formed order - blank 
envelope. 


Envelope feature permits remit- 
tance with order. 

Remain a part of your publication 
until ready for use. 

Mechanically gather on Saddle- 
Stitch and Side-Stitch bindery 
equipment, at low cost. 


+ + 4 H H 


Send copy of your present order 
form and publication for Bind-in- 
velope analysis, samples and quo- 
tations. 


SAWDON CO. 


4 230 PARK AVENUE Zz 
NEW YORK, N. Y. 


Ensrud Urges 
Evaluation of 
Editorial Text 


Chicago, Feb. 3.—Publishers’ use of 
the Gallup and Starch techniques for 


determining reader interest in text | 


and advertising pages of business 
papers would be appreciated by space- 
buyers. This suggestion was made 
today to the Chicago Dotted Line 
Club by A. G. Ensrud, J. Walter 
Thompson Company’s assistant space 
buyer. 
Measure of Value 

“Editorial content cannot be aud- 
ited in the same sense as audits are 
made of circulation figures,” Mr. 
Ensrud explained. “General appear- 
ance, the reputation of contributors 
and reader response are all important 
in evaluating pulling power or ac- 
ceptance of a publication. 

“Keeping in mind that most space 
buying is specific instead of general, 


it would be well to find out the num. 
ber of editorial pages which have ap- | 
peared which are directly related to 
the product being advertised. 

“Dr. Starch, Dr. Gallup, Clark- 
Hooper and possibly others now offer 
services which are helpful in passing | 
judgment on editorial content. Most | 
agencies buy services of one kind or | 
another from the sources mentioned, | 
and therefore the publisher who em.- | 
ploys the same talent has the satis- 
faction of knowing beforehand that 
the results of such investigations | 
will be generally accepted.” 

Mr. Ensrud added that some busi- 
ness papers are already using this 
method, and thus giving advertisers | 
an indication of the relative reader 
interest in their copy as well as in 


| 
the text pages. | 


WLS Names Blair | 


Radio station WLS, Chicago, has 
appointed John Blair & Co. as na- 
tional representatives. The WLS New | 
York office at 250 Park Ave. will be 
discontinued March 1. | 


“Review of Reviews” 


Opens Chicago Office 
Review of Reviews has opened a 
Chicago office at 39 S. LaSalle St., 
with Homer D. Jenkins as manager. 
Mr. Jenkins has been with Rotarian 
Magazine. He spent seven years with 
Criterion Advertising Company. 


Valspar Picks Agencies 


Valentine & Co., N. Y. has ap-| 


pointed McCann-Erickson, Inc., New 
York, to handle advertising of Val- 


| spar varnishes, and La Porte & Aus- 


tin, Inc., for marine finishes. 


ANPA Meets April 21 


The annual convention of Ameri- 
can Newspaper Publishers’ Associa- 
tion will be held April 21-24 at the 
Waldorf-Astoria, New York. 


Dilley Adds Two 


James L. Dilley, Inc., Indianapolis, 
Ind., agency, has been appointed by 
Sodasal Laboratories, Pittsburgh, and 
Cooley Electric Furnace Co., Indian- 


| apolis, 


“MORE BUSINESS” 


Advocate of Modern Pictorial 
Selling selects three Advertisers 
each month for Presentation 


in its Premier Pages 


No 


THE VOICE 


Competitive 


Inside 


OF LETTERPRESS 


% Back Cover in Four Colors, 


Advertising Accepted in 
‘“‘MORE BUSINES 


PRINTING 


Agency Reorganizes 


Wheeler, Fregeau & Associates, 
Inc., Columbus, O., has reorganized, 
following withdrawal of Lawrence N. 
Fregeau, secretary-treasurer. Tom L. 
Wheeler is president and treasurer; 
Norbert Gainey, vice-president, and 
W. H. Kight, vice-president and sec- 
retary. 


Deveraux Shifted 
Roy J. Deveraux, Cleveland district 
manager of B. F. Goodrich Company, 
Akron, O., has been named tire sales 
manager of Canadian Goodrich Com- 
| pany, Ltd., Kitchener, Ont. 


Gets Peter Hand 
Peter Hand Brewery Company, 
Chicago, has placed its advertising 
with  Mitchell-Faust Advertising 
Company. A radio program on WGN 
is scheduled. 


E. J. Kearns Dies 


Edmund J. Kearns, 43, died of 
heart disease Jan. 24 at La Jolla, Cal. 
He was vice-president of the Salt 


‘Lake Tribune Publishing Company. 


Outside Back Cover ...... 
Back Cover ....... 


i REET 


Asay 
s’’ 


AND 


Three Pages Awarded Each Month 


$500 the issue 
$4.00 the issue 
$4.00 the issue 


Inside Pages Black & White 


One 


Issue 


PHOTO-ENGRAVING 


PUBLISHED BY THE AMERICAN PHOTO-ENGRAVERS ASSOCIATION * 166 WEST VAN BUREN STREET, CHICAGO, ILL. 


40,000 COPIES NOW AND GROWING! 


You can get “MORE BUSINESS” Free from your Photo-Engraver 
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ADVERTISING AGE 


February 10, 1936 


GOODWIN. PLAN 
STARTED AGAIN 
IN PHILADELPHIA 


Philadelphia, Pa. Feb. 6.—A 
dozen manufacturers, all except 
one of whom were formerly asso- 
ciated with the ill-fated Goodwin 
Corporation, Chicago, have launched 
the Manufacturers Church Aid Asso- 
ciation, a revised plan of selling 
goods through church workers on a 
commission basis. The association 
announced that it will redeem sales 
evidences held by any follower of 
the Goodwin plan. 

Judge Sullivan, in Federal District 
Court at Chicago, recently entered 
an order to liquidate the Goodwin 
Corporation, and its affairs are now 
being wound up. 

Advertising for the M.C.A.A. plar 
broke in February issues of 15 
Protestant and Catholic publications 
making up the Religious Press As- 
sociation of Philadelphia, which pro- 
posed organization of the M.C.A.A. 

This advertising and a small in- 
expensive folder will be used in- 
stead of the elaborate “Shopping 
tuide” proposed under the Goodwin 
plan. 

Boxes in Churches 


The M.C.A.A. system calls for 
erection of a box in each church 
where members may leave labels 
and box tops to be redeemed at M.C. 
A.A. offices. Under the new plan, 
each manufacturer indicates what 
he will pay to the church whose 
members buy his products. 

Bost toothpaste and toothpowder 
purchases will bring a premium of 
1 cent per purchase; Barbasol, 1 
cent to 3 cents, according to size; 
Kreml] hair tonic and shampoo, 1 to 
3 cents; Vapex, 2 cents; Sapolio, 
one-half cent; Mary Garden per- 
fume, 3 per cent of the price paid; 
Burnett’s extracts, 1 to 12 cents. 

While the Goodwin Plan was ap- 
proved by a large number of minis- 


E. R. Richer, who has become advertising 
manager for Hart, Schaffner & Marx, 
famous Chicago clothing manufacturer. 
He was formerly with Brunswick-Balke- 
Collender Co., Chicago. He is the father 
of twin daughters and a son. 


ters of all faiths, many religious 
leaders condemned _ it. Several 
church publications were outspoken 
in their criticism. 


Turpo to Benson & Dall 


Benson & Dall, Inc., Chicago, has 
been retained for advertising of 
Turpo, product of Glessner Com- 
pany, Findlay, O. The appointment 
does not affect other Glessner prod- 
ucts. 


Retains Manternach 


Bunsen - Davy Company, Hartford, 
Conn., maker of automobile heaters, 
has appointed Manternach, Inc., Hart- 
ford. General magazines and _ busi- 
ness papers will be used. 


Increases Page Size 
Effective with its March issue, 
Lubrication and Maintenance, Chi- 
cago, will increase its type page to 
4°, x 6%, inches, an increase of 15 
per cent in area. 


ONE SYSTEM © ONE RESPONSIBILITY 


ONE WAYBILL 


Air Express now presents a nation-wide, unified system 
which permits prompt pick-up and delivery practically 
everywhere. It is the fastest medium of commercial trans- 
portation in the world with these outstanding advantages: 


* Prompt pick-up and special 
delivery of shipments at no 
extra charge door-to-door— 
between 215 cities in the 
U.S. and Canada and to 32 
foreign countries, 


* Fast, co-ordinated service 
between swift) trains and 
planes now extends Air Ex- 
press speed to 23,000 Ex- 
press offices throughout the 
country, 


* Deliveries up to 2,500 miles 
overnight — coast-to-coast — 
border-to-border. 

* Low, economical rates. 

* Night and day service. 

* Shipments accepted pre- 
paid, collect, or C.O. D. 
Prompt remittances. 

* Practically any shipment 
packed in accordance with 
rail express regulations can 
be made by Air Express. 


$50 free liability for 100 Ibs. or less: additional liability 
accepted at 10¢ per $100. For prompt service or informa- 
tion call or phone any Railway Express office. 


AIR EXPRESS 


DIVISION OF 


RAILWAY 


EXPRESS 


AGENCY 


BILL OUTLAWING 
DISCRIMINATION 
WILL BE PASSED 


Only Question | in Congress 
is ‘Which One?’ 


Washington, D. C., Feb. 6.—Follow- 
ing hearings on the Patman bill, de- 
signed to end price discrimination 
through advertising allowances and 
special discounts, Representative Ut- 
terback of Iowa has drawn a proposed 
substitute measure, which differs 
from the other plan only in regard to 
fixing of quantity limits by the Fed- 
eral Trade Commission. 

The Utterback bill would prevent 
price discrimination for like grades 
and qualities, but makes no mention 
of a quantity basis. It would permit 
classification of buyers and allow re- 
duced prices on perishable goods. At 
the same time, brokerage and other 
rebates are forbidden and advertising 
allowances, if made, would have to be 
extended proportionately to all cus- 
tomers. 

Representative Utterback is chair- 
man of the sub-committee of the 
House judiciary committee named at 
the close of the last session of Con- 
gress to make a study of the Patman 
bill during the recess and make 
recommendations to the whole com- 
mittee. 

Other Bills Drafted 


Other measures pending in the Sen- 
ate also deal with various phases of 
the price discrimination problem, 
which has become highly popular in 
this election year. 

A bill introduced by Senator Borah 
prohibits price discrimination and 
has even been interpreted as making 
the buyer liable to fine and imprison- 
ment. Filing of all discounts would 
be required by the Van Nuys bill, 
which is in line with recommenda- 
tions of the Federal Trade Commis- 
sion, In its annual report that body 
asked for iegislation requiring the 
filing by manufacturers of any price 
arrangements which were openly 
made available to the trade gener 
ally. 

The proposal of Senator Tydings 
of Maryland allows “selective sell- 
ing.” 


Legislation of some kind will un- 
doubtedly be enacted on price dis- 
crimination, and apparently the Pat- 
man measure, drafted and sponsored 
by the U. S. Wholesalers Association 
has the best chance. <An_ identical 
/measure introduced by Senator Rob- 
‘inson, Arkansas, is expected to be 
|reported favorably within a few days. 


Federated Incorporates 


ro 


Federated Sales Service, 729 Boyls- 
ton St., Boston, has been incorporated 
with Walter A. Allen as president; 
John M. Sweeney, vice-president and 
| treasurer, and Irene L. Kelley, sec- 
| retary. 


. . 
McKim Appointed 
Health Products Corporation, New- 
ark, N. J., has appointed A. McKim, 
Lid., Toronto, Can., for Canadian ad- 
vertising of Feen-a-mint. News- 
papers, magazines, radio, sampling, 
and window displays will be used. 


Ott’s New Duties 
Norman H. Ott has been appointed 
manager of industrial, fuel oil, motor 
fuel and lubricant sales of Pate Oil 
| Company, Milwaukee. S. H. Sexton 
has joined the industrial sales de- 
partment. 


Form Radio Sales 


| Broadcasting Sales 

|has been organized at 54014 N. 
| Meridian St., Indianapolis, by 
| Charles E. MeGuire, C. Burns and J. 
Mendelsohn. 


Corporation 


Knives with Paste 


Charles H. Phillips Chemical Com- 
pany, New York, is offering two par- 
ing knives free with each 50-cent 
tube of magnesia paste. Last year 


NEW RESEARCH 
J 


ey 


Office of Herbert A. Barnby, director of packaging research division, 
Owens-Illinois Glass Co., Toledo, in new office in world’s first all-glass, 


windowless building erected by the company. 


Co-ordination 
New Policy for 
Coast Gas Copy 


San Francisco, Cal., Feb. 6.—Pacific 
Coast Gas Association, Coast utilities 
coéperative, has released an enlarged 
campaign for 1936, through Gerth- 
Knollin Advertising Agency. 

The association acts as a coordi- 
nator for coast gas companies by 
using media of general and special 
circulation that would not be prac- 
ticable for use by any local company. 
Domestic gas consumption will be 
given special emphasis in the con- 
sumer campaign, with space being 
used in Sunset Magazine, Parent- 
Teacher magazines, and club-women’s 
papers. 

In specialized fields, the list will 
include Architect & Engineer, Cali- 
fornia Arts & Architecture, and Cali- 
fornia Homes, Western Furniture Re- 
tailing, Western Plumbing & Heating 
Journal, Western Baker, Pacific 
Baker, and all coast hotel and restau- 
rant papers. 

Coéperative advertising is under 
direction of a committee comprised of 
A. C. Joy, Pacific Gas & Electric Co., 
San Francisco; J. S. Spaulding, Los 
Angeles Gas & Electric Company; 
Douglas Buckler, Southern California 
Gas Co., Los Angeles; Walter Thur- 
ber, Southern Counties Gas Co., Los 


truism 
hasten to the pointe: 


called ‘“‘big order’. 


the order. 


Partridge 


the offer featured ice tongs. 


The Female Codfish Lays 3,000,000 
Egos at a Sitting! 


Not that vou care, particularly, but because we want 
to prove again the old copy book maxim 
Few of us, indeed, can afford to ignore this ancient 
so before we ‘lay an egg” in this copy, we 


P. & A. production, resulting from skilled work- 
men and 1936 equipment, has little fear of the so- 
Remember 
added feet of Elhow Room, plus tens of thousands of 
dollars worth of last-word equipment, should make 
us your at-hand source of supply, no matter how large 


Mass production when needed, sir, but 


with never a corner of quality cut. Mats, 
Ad-Electros, Stereos, Nickeltypes. 


Electrotypes - Nickeltypes - Stereotypes - Matrices - - 712 Federal Street, Chicago 


Angeles; Forest Raymond, San Diego 
Consolidated Gas & Electric Co.; and 
J. C. Knollin, Gerth-Knollin Adver- 
tising Agency, San Francisco. 


“Parents” Dresses Up 

With its February issue, The Par- 
ents’ Magazine, New York, adopted 
new type for headlines, sub-heads 
and captions, and wider margins on 
editorial pages. 


Miss Gross Moves 


Marion Gross has been appointed 
advertising manager of Irwin-Kline 
Company, Cincinnati, O. Margaret 
Beecher succeeds her as advertising 
manager of McAlpin’s department 
store. 


Y. & R. Get Williams 
Robert C. Williams, for three years 
in general advertising work, has 
joined the commercial continuity de- 
partment of Young & Rubicam, New 
York. 


Partridge Steps Up 
Timken Roller Bearing Company, 
Canton, O., has promoted 8S. C. Par- 
tridge to assistant general manager 
of the industrial division. 


King with B. B. D. & O. 


Donald King has joined the copy 
staff of Batten, Barton, Durstine & 
Osborn, Chicago. Mr. King was for- 
merly with the copy and plan depart- 
ment of Hays MacFarland & Co., Chi- 
cago. 


work wins! 


more than 10,000 
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ADVERTISING AGE 


PICTORIAL COPY 


ONLY =e: LINES CAN OFFER 
Rs TRAVEL SERVICETO ALL 
Parts Or @:*7, 2~e Buses 
Have DEEp-Cusuiop ep 4 
Wipe CLEAREeE, OVERHEAD 

TDRAcKs. we ScHEDuLes 

RUN WITH be LIKE PRECISION 
Anp Are Direct & DEPENDABLE. 
awe Fares Ane EXcEEDINGLY 
Low ANp Witt Save You 


ON EVery TRIP. Go By =~, 


GREYHOUND TERMINAL 
917 McGee Street Phone HArrison 7400 


SOUTHWESTERN 


GREYHOUND 


Some interesting bus promotion 
in newspapers. 


STEINWAY BOOKS 
$3,000,000 ON 
ITS NEW GRAND 


Tunes Are Dealers’ Praise 
at Unveiling 


New York, Feb. 4.—Three million 
dollars in orders in a single day! 
That is what happened when Stein- 
way & Sons recently announced to its 
dealers a new grand piano priced at 
$885. Advertising was released 
through N. W. Ayer & Son, Inc., this 
week. 

A teaser campaign last week in the 
New York Journal, Herald Tribune, 
Sun, Times and World-Telegram led 
into rotogravure pages Sunday in the 
Herald Tribune and Times. These 
teasers gave the first public substan- 
tiation of the rumor, which has had 
the piano trade all a-twitter for sev- 
eral weeks, that Steinway planned 
to base its 1936 campaign on a new 
grand piano, with size and price ad- 
justed to modern requirements, but 
traditional quality unchanged. 

Sunday rotogravure advertisements 
were followed Tuesday by a spread in 
the Saturday Evening Post, marking 
beginning of the magazine campaign, 
and announcing Feb. 3 to 8 as “Stein- 
way Week” during which the new in- 
strument was on public display. 

Use Blind Invitation 


Almost a month before this copy 
vas released, Steinway wired invita- 
tions to its dealers, asking them to 
attend a conference at Steinway Hall, 
but withholding any inkling as to 
what was in store. The result was 
tartling. 

More than 150 responded, coming 
trom Portland, Me., to San Diego, 
Cal., and New Orleans to Vancouver, 
8. C. at their own expense. Five 


Greyhound buses took them to a 
Steinway factory in Queens where 
Theodore E. Steinway, president, 
made a short address dealing with 
economic conditions and _ require- 
ments necessitating manufacture of a 
Steinway grand which costs less 
money and requires less room. 

Concluding his remarks, Mr. Stein- 
way drew aside a curtain and re- 
vealed the new piano. As an execu- 
tive described the scene: “Great en- 
thusiasm prevailed, one of the older 
Steinway representatives, Edward H. 
Droop of Washington, played beauti- 
fully upon one of the instruments, 
many other dealers tried them, and 
all expressed unbounded pleasure and 
satisfaction.” 


Big Magazine Schedule 


During the day, the dealers were 
advised that Post copy will be fol- 
lowed in quick succession by full 
pages in Good Housekeeping, House 
& Garden, New Yorker, Vanity Fair 
and Vogue. Second and third adver- 
tisements will run throughout the 
musical season. <A _ portfolio of 27 
pieces of dealer copy gave advice on 
tying up with the national schedule. 

At noon, dealers were taken to 
lunch at Steinway Lodge, then back 
to another factory for inspection of 
lumber yards, kilns, foundry and 
other manufacturing facilities. Ata 
dinner at the Lotus Club, opposite 


National Outdoor 
Reelects Officers 


Officers, directors and committees 
of National Outdoor Advertising Bu- 
reau, New York, were re-elected at 
the annual meeting. 

Henry T. Ewald is chairman; F. T. 
Hopkins, president and general man- 
ager; William D. McJunkin, vice- 
president; H. F. Gilhofer, vice-presi- 
dent and Western manager; Fred J. 
Ross, secretary and treasurer; Daniel 
Volkmar, assistant treasurer; M. A. 
Sherman, assistant secretary. 


NBC Develops New 


Portable Transmitter 


The world’s smallest micro-wave 
transmitter for use in broadcast cir- 
cuits has been developed by National 
Broadcasting Company. 

Distances up to four miles were 
attained by the midget radio station, 
which can be held in the palm of the 
hand. 


“Courier-Express” 


A special edition of the Buffalo 
Courier-Express was distributed at a 
banquet given by Plumbing Ware 
Division of Briggs Manufacturing 
Company in Buffalo, N. Y., for 600 
master plumbers. 


news and pictures. 


Steinway hall, the menu was printed 
on a souvenir board resembling the 
shape and mahogany grain of the 
new piano’s case. 


Definite Revival 


The industry is enjoying a defi- 
nite revival of piano popularity, 
Roman de Majewski, wholesale man- 
ager, told ADVERTISING Ack. The new 
instrument’s educational aspect is 
one of dominating importance. 

The new campaign differs from any 
past Steinway appeal. It reports that 
Steinway proceeded slowly with its 
new product, testing it exhaustively 
at every stage. “Too many pianos, 
today,” says initial magazine copy, 
“are made to sell, rather than to 
provide a lifetime of pleasure.” 

Emphasis is also placed on the fact 
that every part of the instrument is 
manufactured by Steinway. 


AEOLIAN’S COPY 
BREATHES DEFIANCE 


New York, Feb. 4.—-Apparently in 
anticipation of announcement of a 
new small grand piano by Steinway & 
Sons. several other manufacturers 
this week took large space to discuss 
aspects of the piano situation. 

Foremost of these was Aeolian 
Company, using 1,750 lines in black 
and white sections of Sunday edi- 
tions. Dimensions played an im 
portant part. Aeolian’s Mason & 
Hamlin grand is 5 feet, 4 inches 
against the 5 feet, 1 inch of the new 
Steinway. 


Change Quality 


“Neither time, nor effort, nor a 
trend toward smaller pianos shall 
compromise the quality of Mason & 
Hamlin, the world’s costliest piano,” 
said the copy, which stated that 85 
per cent of its construction represents 
hand operations and that more than 
75 per cent of the pianos produced 
by Mason & Hamlin are purchased by 
the musical profession. Added was 
the assertion that below the size 
given, no saving of space can be 
effected without sacrificing perfection 
ot tone. 

Knabe used a 750-line advertise- 
ment featuring its 100th anniversary 
and emphasizing its development of 
the Mignonette grand 30 years ago. 
In addition several 50-line reminders 
appeared in the same issue. 


KETTERLI 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 


Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 


BOSTON 


Issues Briggs Extra 


The Irresistible 
Appeal to Males 


Portland, Ore., Feb. 6.—In- 
surance advertising has run 
the entire gamut of human 
emotions, but there is one ap- 
peal to men that never fails 
to get results, Gerber & Cross- 
ley, agency for Oregon Mutual 
Life Insurance Company, has 
found. 

This key was typified in one 
of a newspaper series which 
showed a husky male reclin- 
ing in bed and preparing to 
turn off the alarm clock and 
take another snooze. The cap- 
tion sounded the jubilant cry, 
“You're not my boss. I’m get- 
ting $100 a month for life.” 

The coupon returns told the 
story. 


Inc., 
tons, will be increased. The company 
will use 
Fortune. 
publications, 
The front page contained banquet | mail and dealer helps will also be 
| used. 


Thompson Expands 
Advertising of Thompson Products, 
Cleveland, O., valves and _ pis- 


four-color bleed 
Automotive and 
export 


pages in 
aviation 
papers, direct 


Emphasizing 


Sales Promotion! 


This agency is geared up 
to produce the widest 
range of sales promo- 
tional materials, as well 
as consumer advertising. 
National advertisers will 
find here an unusual ag- 
gregate of experience 
with sales problems of 


field staffs, of whole- 


salers. and of retailers. 


; 444 Madison Avenue 


PRLS TRY ape 88 


tees 


NEW YORK 


Portland Seeks 
Land Settlement 


Portland, Ore., Chamber of Com- 
merce will run a new campaign to 
attract settlers. Previous copy ap- 
peared in 1935. 

Advertising will run in selected 
newspapers and farm papers in the 
Middle West and California. 


Polite in New Post 


H. A. P. Polite has joined 
Llewellyn-Seymour Company, Los 
Angeles, as account executive. He 
was formerly vice-president of Farson 
Jay Moss & Associates. 


Kline to Freund 


EK. A. Kline & Co., New York, man- 
ufacturers of Medalist cigars, have 
placed their account with Morton 
Freund Advertising, New York. A 
magazine campaign is planned. 


S. H. Camp Appoints 
S. H. Camp & Co., Jackson, Mich., 
makers of surgical supports, have ap- 
pointed Redfield- Johnstone, New 
York. Medical journals and trade 
publications are being used. 


Hanna in Chicago 
William H. Hanna & Co., public 
relation counselors, have opened an 
ofiice at 209 W. Jackson Blvd., Chi- 
cago. 
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FULLER & SMITH & ROSS 


f Wit, 


CLIENTS 


Aluminum Company 
of America 


The Aluminum Cooking 
Utensil Co. 


Aluminum Seal Co. 


American Can Company 


Art Metal 
Construction Co. 


Hotels Statler Co., Inc. 


Associated Tire Lines — 
The B. F. Goodrich 
Rubber Co. 

The Austin Company 


The Bassick Company 


Country Lite—American 
Home Corp. 
—The American Home 


P. & F. Corbin 


Emery Industries, Inc, 


Harpers Magazine 


Wm. H. Jackson Co. 


Printers’ Ink 
The Standard Register Co. 


The Strong-Carlisle & 
Hammond Co. 


Detroit Steel Products Co. 


The Templin-Bradley Co. 
University School 


Virginia Hot Springs Co. 
-—The Homestead Hotel 


Westinghouse Electric 
& Manufacturing Co. 


Kensington Incorporated 
of New Kensington 


Westinghouse Electric 
Supply Co. 


The Leisy Brewing Co. 


Westinghouse Lamp Co. 


Mark Cross Company 


Chase Brass & Copper Co. 


West Penn Power Co. 


National Canners’ 


Central National Bank 
of Cleveland 


Nation’s Business 


Cleveland Fruit Juice Co. 


Commonwealth Shoe 
& Leather Co. 


Association 


New York University 


The Pennzoil Company 


The WGAR Broadcasting 


Company 


The Wood Shovel 
and Tool Co. 


The Wooster Brush Co. 


CLEVELAND 


1501 Euclid Avenue 5! 
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Death Claims 
McElhinny, 


of Frigidaire 


Dayton, O., Feb. 3.— W. D. Me- 
Elhinny, 44 years old, manager of the 
wholesale division of Frigidaire Cor- 
poration, died here Saturday after a 
long illness. 

Former newspaperman, attorney 
and war-time army aviator, Mr. Me- 
Elhinny joined Frigidaire’ shortly 
after the close of the war and 
through route to direction 
of one of its major divisions. 

He was credited with making the 
industry’s first million dollar sale in 
the early twenties and with being one 
of the handful of early Frigidaire 
sales executives who saw that educa- 
tion of the public was essential. This 
resulted in Frigidaire’s early adver- 


rose 


the sales 


tising, running into millions annu- 
ally, that helped to put the young 
industry on a firm basis and main- 
tained Frigidaire leadership. 

Born in Johnstown, Pa., Mr. Me- | 
Elhinny was educated in Pennsyl- | 
Vania preparatory schools and in the | 
Universities of Louisville and Ken- | 
tucky. He was active on newspapers 
in Louisville, Wilmington, Del., and 
New York before the war. 


LOUISVILLE HEAD 
OF GARDNER DIES | 


Louisville, Ky., Feb. 3%.—- Henry 
Morton Caldwell, 50, manager of the 
Louisville office of Gardner Advertis- 
ing Company, St. Louis, died yester- 
day morning at Norton Hospital, 
following a brief illness. He is sur- 
vived by his widow, a sister, Mrs. 
Ben Street, of Elkton, Ky.; and a 
brother, Bowden Caldwell, New Or- 
leans. 

Mr. Caldwell was with 
tising department of the Louisville 
Times from 1902 to 1912, and later 
was advertising manager of the New 
Orleans Item. In 1918 he became a 


the adver- 


NEW 
NEON 


Something 
in 


“MULTILITE”’ 


will now identify your dealer out- 
lets in brilliant contrasting colors. 


Flexlume’s quarter century of spe- 
cialization in designing, building 
and erecting all types of electrical 
displays is your guarantee of quality. 


Modernize Your 
Dealer Identification 


Plans of successful methods of use 
through our nation-wide facilities, 
color sketch, and quantity prices sent 
without cost or obligation. Write to 
our home office today. PFLEXLUME 
CORPORATION, 1120 Military 
Road. Buffalo, New York. 


claimed. 


CHIPPEWA WATER—MADE BY MOTHER NATURE 


partner in the Chambers Agency, of 
New Orleans. He returned to Louis- 
ville in 1931, and a year later opened 
an office here in the Starks Building 
for Gardner. For many years he 
directed the account of the Louisville 
& Nashville Railroad. 


FITLER DIES IN FALL 


Henry Biddle Fitler, 30, sales 
manager, Edwin H. Fitler & Co. 
Philadelphia cordage makers, was 


killed by a fall from his tenth-floor 
room in the Lexington Hotel, New 
York. 


J. B. HAINES DEAD 


John Benezet Haines, 71, founder 
of John B. Haines Advertising 
Agency, Philadelphia, died of a heart 
attack at his home, Evergreen Farm, 


Gwynedd Valley Jan. 24. Although 
in ill health for two years, Mr. 
Haines continued in an advisory 


capacity with the agency, now headed 
by his son, John B. Haines, ITI. 


WILLIS KITTLE PASSES 

Willis J. Kittle, 79, official of the 
old Milk Producers’ Codperative Mar- 
keting Company, Chicago, died at his 
home in Crystal Lake, IIl., recently. 
He was secretary and manager of the 
milk organization, which went out of 
business in 1924, 


Eastman Gives Prizes 
for Night Pictures 


Kastman Kodak Co., Rochester, 
N. Y., is using weekly magazines and 
fan publications for a three-month 
contest on pictures taken at night, 
offering monthly prizes and a final 
grand prize. 

Copy ties in with promotion of 
General Electric Company, declaring 
it is easy to take pictures at night 
with Mazda Photoflood and Photo 
flash lamps. J. Walter Thompson Co., 
New York, is the agency. 


Dodge Division 


Shows New Movie 


“Mac and Me,” 
completed — by 


new motion picture, 
Dodge division of 


Chrysler Corp. is being distributed 
to dealers. Dodge trucks and com- 


mercial cars are featured. 

Kmerson J. Poag, director of ad- 
vertising and merchandising super- 
vised production. 


IPI Markets Vaporin 
International Printing Ink Corp., 
New York, has begun marketing Va- 
porin, anew printing ink available in 
four standard blacks, with a wide 
range of soon to be offered. 
Quick drying among advantages 


colors 


is 


| Chippewa Will 


Lean Heavily 
on Engraving 


Minneapolis, Minn., Feb. 6.— 
Chippewa Spring Water will feature 
“Nature” and the natural element in 
its spring advertising, in which un- 
usual illustrations will tell the entire 
story. 

Water-scapes, landscapes and flora 
taken from parks near here are shown 
jin halftones, with a bottle’ of 
Chippewa Water etched in. The art 
work and lettering was done once on 
au piece of thin gage clear celluloid, 
which, in making the engravings, was 
superimposed upon each different 
| photograph on the engraver’s camera, 
|effecting a saving in art costs. 

Each advertisement contains the 
| assertion that Chippewa Water is 
|"Pure as Nature Made it.” 

The copy is appearing in the Golfe? 
and Sportsman and other localized 
media. The Gerald S. Beskin Ad- 
ivertising Agency handles the account 
| Photography is by Norton and Peel, 
| Minneapolis, and engraving by Min- 
| neapolis Photo Engraving Company. 


Rep. Daly Proposes 
Copyright Amendments 


Declaring existing law outmoded 
and inadequate, Representative Daly, 
| Pennsylvania, has introduced in the 
Hiouse a bill proposing amendments 
to protect copyright holders, particu 
i larly in musie. 
| Rep. Daly that composers 
|}have suffered through use of record- 
} ings in broadcasting. 


| 
Armstrong Issues 


° 
Accounting Manual 
A manual suggesting uniform ac- 
counting practice for wholesalers of 
Armstrong Cork Company's line of 
floor coverings and sundries is ready 
| for distribution. 
It was prepared under direction ot 
G. M. Arisman, controller. 


asserts 


| “Californian” Wins 


The Daily Californian, student 
|newspaper of University of Califor- 
|nia, Berkeley, was winner in the an- 
inual lineage-building idea contest 
sponsored by Alpha Delta Sigma for 
college dailies. 


Pinscher Anosinted 


| Mul-So-Lax Laboratories, Dowa- 
|giac, Mich., have retained Casper 
Pinsker Advertising Agency, New 


York. Michigan newspapers are being 
used. 


MANUFACTURERS 
OF FOODS JOIN 
IN RADIO CLINIC 


Test Appeals for Use on 
Larger Scale 


Chicago, Feb. 6.—The trend to- 
ward codperation by non-competi- 
tive manufacturers in the same field 
has been given a new twist here by 
seven food manufacturers who a 
year ago joined hands for local pro- 
motion. The primary idea was to 
develop ideas which could safely be 
applied by individual members of 
the group on a larger scale. 

The vehicle has been a radio pro- 
gram known as “Feature Foods,” 
supplemented by merchandising 
work among well rated independent 
stores, including use of group dis- 
plays; weekly demonstrations at 
meetings of women’s clubs, and con- 
stant contact with wholesalers. 

Companies represented in the 
joint effort are Steele-Wedeles, Chi- 
cago, Savoy canned foods; Chr. 
Hansen’s Laboratory, Ine., Little 
Falls, N. Y., Junket rennet prepara- 
tions: Airy Fairy Foods, Inc., Minne- 
apolis, cake flour; Campbell Cereal 
Company, Northfield, Minn., Malt-O- 
Meal; Squire Dingee Company, Chi- 
cago, Ma Brown pickles and _ pre- 
serves; W. F. Straub & Co., Chi- 
cago, Lake Shore honey, and Rap-in- 
Wax Paper Company, Minneapolis. 

One conclusion reached is that 
women are intensely interested in 
new recipes and new ways of light- 
ening their home duties and that 
this desire for information is great- 
er than that for entertainment. The 
latter has been dropped from club 
programs, though it is still used on 
the radio. Two-minute commercial 
announcements are the maximum 
used on radio, shorter ones having 
been found inadequate and longer 
ones annoying. 


Strategy of Campaign 


Martha Crane and Helen Joyce, 
home economists, were signed for a 
half-hour daily program, “The Morn- 
ing Homemakers’ Hour” 10 to 10:30 
a. m. except Sunday, over WLS. An- 
nouncements were made on the pro- 
gram that the two experts were 
available for a limited number of 
club appearances and a large num- 
ber of applications were received. 

Demonstrations at ensuing club 
appearances included a “blindfold” 
test on various products. Labels 


were concealed and women asked to 
taste the food and indicate their 
preference. An average of two-thitds 
of the members indicated their pref 
erence for the advertised brands. 
At the end of the first quarter, 
a trial balance was struck. Mer. 
chandising men visited 370 stores 
and found that the average increas: 
in distribution was 27.5 per cent for 


the group. 
Mitchell-Faust, Advertising Com 
pany, Chicago, conceived the cod; 


erative testing idea. 


Chicago NBC Expands 


National Broadcasting Company 
expanding Chicago facilities with ad- 
dition of three new studios and a 
pipe organ chamber containing a 
new Wurlitzer constructed especially 


for radio. Upon completion of the 
work all Chicago studio programs 
will originate in the Merchandise 
Mart. 


Algoma Steel to Walsh 

Walsh Advertising Co. Windsor, 
Ont., has been appointed by Algoma 
Steel Corp. Ltd., Sault Ste. Marie 
Canada’s largest manufacturer oi 
heavy structural and bar steel. Fi 
nancial, business, and mining pub 
lications will be used. 


New N. E. A. Secretary 


Ferol Tyler has been appointed ex 
ecutive secretary of National Edi 
torial Association, Chicago. She suc- 
ceeds H. B. Rutledge, who will con- 
centrate on the association's cooking 
schools. 


Change for Newmark 


J. H. Newmark, well known in the 
advertising agency field, and for 
many years associated with Genera! 
Motors and Durant, has purchased a 
substantial interest in Commerce «& 
Finance, New York. 


Miss Norton to Agency 


Catherine Norton, formerly with 
Ameritex and Sudanette interests 
and Pictorial Review Pattern Com- 
pany, has joined Byron G. Moon 
Company to handle style promotion. 


Join Research Bureau 


Dr. Walter H. Hamilton has been 
appointed director, and Ewan Clague 
assistant director of the Bureau of 
Research and Statistics of the Social 
Security Board, Washington, D. C. 


Irish Promoted 


H. H. Irish, circulation manager, 
Dayton, O., Journal and Herald, has 
been appointed business manager of 
both papers. He will serve in both 
capacities. 


De Long Adds Duties 


James E. De Long, executive vice- 
president, Waukesha Motor Company. 
Waukesha, Wis., has been appointed 


general manager. 


i Now MENS SHOES: 


Tht woe the Quality- mark 


= poenens ‘ber aoe en an om as? 


FELTMAN: CURME 


The above reduced advertise- 
ment for Feltman & Curme was 
prepared entirely by Faithorn 


Complete Service 


© 
30 
& 4, Under ONE Roof 
Pry te 


PRINTING 


QUALITY, SERVICE 
and REAL ECONOMY... 


can be accomplished through Faithorn COMPLETE 
SERVICE of (1) Ad-Setting, (2) Engraving and (3) 
Printing — all under ONE roof... We think in 
terms of results ... The shortest way ‘round is 
usually the best ... Why send cuts to one con- 
cern—typesetting to another many blocks away 
—and then give your printing to a firm even 


farther distant? You can cut your costs, elimi- 
nate worry and save TIME, TROUBLE and MONEY 


_ Always the Finest 
at Faithorn 
FINEST ENGRAVING 


FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all— 
just as you wish, but all 


by having Faithorn do the entire job... If you 
are interested in securing this kind of a saving, 
the time of times to use Faithorn certainly 's 
NOw...We will gladly show you samples. Try us! 


Exceptionally well fitted to submit ideas, 
write copy, prepare sketches and draw- 
ings—through every step of production. 


FAITHORN CORPORATION 


are here, ready to serve 
you... Speed, economy 


Ad-Setters - Engravers - Printers 


and satisfaction assured. 


504 Sherman St., Chicago + Wab. 7820 
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“Our Advertising Clicked... 


Time after time Advertising Age has dem- 
onstrated its ability to make advertise- 
ments “Click’’—to secure the right kind of 
ACTION from the right kind of PEOPLE 
in a HURRY. 


To advertisers like Mr. Weigel this ability 
to develop quick action by the right kind 
of people is often surprising; such direct, 
prompt response is unexpected, was totally 
unknown in the field before the advent 


of Advertising Age. 


But to those familiar with the concept 
behind the publication such results follow 
as a matter of course. For Advertising 
Age is specifically designed to induce 


quick response. 


Hence this Tribute” 


Its editorial content, its format, its news- 


paper presentation, inevitably make for 


ACTIVE READERSHIP and PROMPT 
ACTION. No one subscribes to Adver- 
tising Age so that he may decorate his 
library table, and neither does anyone 
subscribe so that he may read this week's 


issue next month. 


Advertising Age is a newspaper— it de- 
mands immediate attention upon arrival, 
and it gets it. And the IMMEDIATE 
READER INTEREST it develops re- 
dounds to the benefit of every advertiser, 
whether he is primarily interested in 


direct, traceable returns or not. 
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ADVERTISING 


SHOW HORROR 
TO SELL SAFETY, 
GOODRICH PLAN 


Heavy Schedule Put Behind 
New Silvertown 


Akron, O., Feb. 6.—Like many auto- 
mobile manufacturers, B. F. Good- 
rich Company will employ safety as 
its dominant 1936 theme. Unlike 
them, it will give full play to the 
horror motif. 

Other advertisers in many fields 
will hook their copy to the safety 
star. But Goodrich will outdo them 
in sheer weight of advertising, em- 
ploying every medium that the in- 
genuity of man has devised to put 
across the basic message that the 
Goodrich Life Saver golden ply 
Silvertown gives protection against 
the deadly blow-out. 

Goodrich advertising will show real 
photographs of many kinds of motor 
accidents, with such captions as 
“Play Safe!” “Out of Luck!” “You 
Can’t Win!” “Does It Pay?” 

These facts are being put across 
to the Goodrich dealer organization 
by a series of meetings in every part 
of the country. 


Message to Dealers 


“Competition may have’ copied 
some of the words and phrases used 
in Goodrich advertising,” dealers are 
told, “but they have not yet been 
able to copy basic improvements in 
Goodrich products that have set so 


many items in the Goodrich line 
above competitive goods. 
“The dealer who sells the Good- 


rich line has not only tires, but a 
complete line of standard Goodrich 
accessories, including Goodrich de- 
luxe auto heaters, batteries, fan belts, 
floor mats, and dozens of other profit- 
able items to round out his selling 
program.” 

On the Goodrich magazine schedule 
are American Legion Monthly, Ameri- 
can Magazine, The American Weekly, 


EE 


Collier's, 
Literary 


Elks’ Magazine, Liberty, 
Digest, Modern Mechaniz, 
National Geographic, News - Week, 
Outdoor Life, Popular Mechanics, 
Popular Science, Redbook, Saturday 
Evening Post and Time. 

The farm paper field 
reached through California Culti- 
vator, Capper’s Farmer, Corn Belt 
Farm Dailies, Country Gentleman, 
Country Home, Farm Journal, Farm 
and Ranch, Hoard’s Dairyman, Okla 
homa Farmer-Stockman, Pacific 
Northwest Farm Trio, Pacific Rural 
Press, Progressive Farmer, Southern 
Agriculturist and Successful Farm 
ing. 

Magazine sections of the following 
newspapers will tell the Goodrich 
story: Cleveland Plain Dealer, Min- 
neapolis Tribune, Philadelphia In 
quirer and St. Louis Post-Dispatch. 


will be 


Fifty-Fifty Campaign 


The first codperative campaign in 
the history of Goodrich is being 
offered dealers. The company’s out- 
line of this activity says: 

“For most dealers the local news- 
paper is an indispensable medium 
of advertising. 

“To provide increased codperation 
for dealers in this medium Goodrich 
has increased the maximum space 
figure on the co6dperative campaign 
for the first six months of 1936— 
January to July inclusive, to 450 
column inches. The advertisements 
run in sizes from 7 column inches 
to 30 column inches and there are 
enough of them in the portfolio 
carried by the Goodrich salesman, to 
provide for steady advertising every 
week. 

“A consistent campaign of small 
space advertisements has been found 
most effective by many dealers and 
the new program provides a wide 
assortment of powerful eyecatching 
appeals that simply cannot be ignored 
in spite of their small space and low 
cost. 

“Before scheduling a newspaper 
campaign make sure that the cost is 
not excessive for the market you are 
set up to serve. Most newspapers 
have a local rate for retail advertis- 
ing based on the fact that a retail 
dealer’s advertising in that part of 
the newspaper’s circulation going 
outside of the dealer’s market area 
does him no good. 

“In figuring the cost of newspaper 


MADISON SQUARE GARDEN 


SPORTING EVENTS 


Boxing 
Hockey 
Wrestling 
Basket Ball 
Tennis 

Bike Races 
Track Meets 
etc. 


AN EXCLUSIVE WMCA FEATURE! 


® Action broadcasts direct from ringside at Madison 
Square Garden is but one of the reasons why 
WMCA is so popular with sports-loving New Yorkers. 
Several of these outstanding features are available 
for sponsorship! Phone or wire for price details. 


KNICKERBOCKER BROADCASTING COMPANY, Inc. 


‘ WMCA BLDG. 


1697 BROADWAY ar 53r0 STREET 
CHICAGO OFFICE: 360 North Michigan Avenue 


NEW YORK 


Ray Linton, Manager 


CHICAGO SEES NEW DISPLAY FACES 


A QUICK BROWN 
FOX JUMPS OVER 
THE LAZY DOG 


the quick 
brown fox jumps 
over a lazy dog 


An exhibition of designs selected from the competition for American type faces, 
held by the National Board on Printing Type Faces, started in Chicago Feb. 5 


with Advertising Typographers of America as sponsor. 


in the advertising division. 


March 5. The new face, designed by 


This face won first prize 


The display continues at Newberry Library until 


H. Melchior, has not yet been named. 


advertising a dealer should consider 
only that part of the paper’s circula- 
tion that is confined to his logical 
trading area. If the cost of that 
circulation is more than 91, cents 
per inch per thousand readers for a 
daily paper or more than 18 cents 
per inch per thousand readers for a 
weekly paper, the reader might well 
investigate the possibilities of reach- 
ing his market through some other 
advertising medium.” 


Pay With Merchandise 


The minimum number of inser- 
tions permitted for the first half is 
six. The dealer advertising is placed 
on a 50-50 basis, Goodrich issuing 
merchandise credits for its share. 

More than 5,000 24-sheet posters 
will blanket major cities with the 
safety theme and the admonition that 
yoodrich Silvertowns will prevent 
blow-outs. Most of the posters will 
be located away from congested dis- 
tricts so that motorists will have 
ample time to read and reflect. 

Latz personalized letters are also 
being offered to dealers. Some of 
these will contain a _ real feather, 
others a pipe cleaner. The Donnelley 
mailing list of car owners is also be- 
ing placed at disposal of retailers. 
Handbills, dealer identification 
enamel signs, window displays, novel- 
ties, a movie, and spot radio are other 
promotion aids. 

A special motor truck tire cam- 
paign will be waged, among papers 
receiving copy being American City, 
Bus Transportation, Transit Journal, 


Business Week, Commercial Car 
Journal, Construction Methods, Dis- 
tribution and Warehousing, Engi- 


neering News-Record, Factory Man- 
agement and Maintenance, Fleet 
Owner, Food Field Reporter, Food In- 
dustries, Industrial Equipment News, 
Motor Truck News, Motor Transpor- 
tation, Nation's Business, Power 
Wagon, Roads and Streets, and Trans- 
port Topics. 

Form Lazarus & Lippe 

Lazarus & Lippe have been organ- 
ized at 1560 N. Vine St., Hollywood, 
Cal., to produce transcription radio 
programs by Erna Lazarus, New 
York playwright, and Meyer Lippe, 
producer. 


B. J. Perry Promoted 

Bertrand J. Perry, vice-president of 
Massachusetts Life Insurance Com- 
pany, Springfield, Mass., since 1928, 
has been elected president to sue- 
ceed the late William H. Sargeant. 


Ham-Jackson Moves 
Ham-Jackson Advertising Agency, 
Portland, Ore., has moved to Roth- 
child Bldg. 


Farm Power Grows 


Increase of 175 percent in number 
ot American farms electrified in 
1935, compared with 1934, is reported 
by Dr. Morris L. Cooke, administra- 
tor of rural electrification. 


Conover Retained 


Old Colony Gas Co., East Brain- 
tree, Mass., has retained S. A. Con- 
over Company, Boston, as its adver- 
tising agent. Dawson Powell is ac- 
count executive. 


Coast Bank Appoints 

Portland Federal Savings & Loan 
Association, Portland, Ore., has ap- 
pointed MacWilkins & Cole, Portland, 
as advertising counselors. 


Park Joins Tracy 
Robert E. Park has joined W. I. 
Tracy, Inec., New York, as account 
executive. He was formerly with 
Conde Nast Publications. 


Transfer Carpenter 
Young & Rubicam have transferred 
H. B. Carpenter from Chicago to New 
York. 


Hinz Named Treasurer 


urer of Campbell-Sanford Advertising 
Company, Cleveland. 


W. R. Hinz has been elected treas- 


UNITED PRESS. 
IS ADMONISHED 
BY NEWSPAPERS 


(Pictures on Page 35) 

Philadelphia, Pa., Feb. 3—A res: 
lution urging the United Press to dis 
continue selling spot news to radio 
stations was adopted by the Inter- 
state Advertising Managers’ Associa. 
tion at its 7th annual meeting last 
week-end. This document shared in- 
terest with advice from an advertis- 
ing agent to raise rates and an ad 
dress by Mayor Wilson, who told how 
he landed the Democratic national] 
convention. The association is made 
up of Pennsylvania and New Jersey 
newspaper executives. 

Others on the program were 
Charles J. Eyles, president of the 
Poor Richard Club, of Philadelphia 
Elizabeth Ellsworth, president of the 
Philadelphia Club of Advertising 
Women, and John Marcher, advertis- 
ing manager of the Philadelphia 
Daily News. 

The resolution on news pointed out 
that newspapers’ loyalty to the press 
services has elevated them to their 
present positions and recommended 
that the “United Press be requested 
by all of its member newspapers im- 
mediately to cease and desist from 
supplying spot news to radio broad- 
casting concerns and to confine its 
splendid service to the field for which 
it was originally planned and to 
which it owes its present outstanding 
position—the newspaper.” 

The agent who took a page from 
the late John Wanamaker was Rowe 
Stewart, president of Stewart-Jordan 
Company, Philadelphia. He sug: 
gested that present rates are too low 
and recommended that a study be 
made to reveal costs now obscured 
from view. 

Mayor Wilson has been in office 
only 16 working days, he explained 
at a luncheon meeting of the associa- 
tion, but has already appointed a re- 
search bureau to develop effective 
publicity plans. 

Gordon Cilley, advertising man- 
ager of Wanamaker’s, said a definite 
trend toward quality is apparent in 
public buying. 

The association voted to issue 2 
monthly bulletin to members. 

David Knipe, Bethlehem Globe- 
Times, was elected president of the 
association for the 7th time. C. E. 
Stoneback, West Chester Local, was 
elected vice-president; and Howard 
C. Berky, North Penn Reporter, Lans- 
dale, secretary. A new treasurer was 
elected in the person of Richard Mac: 
donald, Camden Courier-Post. 

Besides the officers, the board em- 
braces Clarence Hess, Shenandoah 
Herald; Robert Peiffer, Atlantic City 
Press-Union and Ralph Stagemyer, 
York Dispatch. 
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Published by the publishers of Bui_pInG Supply 
59 Fast Van Buren Street, Chicago 


OF 


bound 


A NEW CATALOGUE 


$10 PHOTOGRAPHS 


FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 


Sth edition of ‘Reserve Illustrations.” Overt 


1000 subjects, covered by model releases, ready to use. 
Catalogue also on approval (U. S. only) if you prefer. 


“UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO perroit 
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CLUB BREAKS INTO THE MOVIES 


Sy 


Montreal Advertising Club held a session on a movie-made service station for a 
film being shot by Associated Screen Studios for Shell Oil Co. Dialogue will be 
in both French and English for Canadian distribution. 


7 or: 

“True Story” First 
in Drug Lineage 

For the fifth consecutive year, True 
Story, New York, led all major maga- 
zines in total number of pages of 
drug and toilet goods advertising in 
1935. 

True Story carried 296 pages in 
that classification, compared with 244 
tor its nearest competitor. 


Plan Nicollet Copy 


Advertising plans are being con- 
sidered for Hotel Nicollet, Minne 
apolis, by its new operator, National 
Hotel Management Co. The con- 
templated program includes news- 
papers in the East and Mid-west, out- 
door and direct mail and national 
magazines. McCord Company, Min- 
neapolis, is in charge. 


Wengler to Presbrey 


Harold Wengler has joined the 
creative staff of Frank Presbrey Co., 
New York. Besides enjoying exten- 
sive agency experience, he has been 
with Hearst Newspapers and R. H. 
Macy & Co. 


Instructing Sales Group 
with Rapid Giant Print 


FLEXIBLE NEW 
SALES TOOL 


O the sales and advertis- 

ing men who "saw it 
first," Rapid's Giant Prints 
are a striking new medium 
and strong sales aid. They 
make great window cards, 
effective solicitation charts. 
They're unbeatable for group 
instruction, magical in court- 
room work, perfect for ex- 
plaining intricate details. 
LOW COST! Use existing 
art or photos. Order tinted 
or monotone Giant Prints. 
Whatever your business, get 
samples! 


GIANT a’ stats 
* 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK 
415 Lexington and 444 Madison 
Both VAnderbilit 3-3680 
CLEVELAND: UNION TRUST BLDG. 
MAin 9335 e CHICAGO 
110 So. Dearborn, 228 No. La Salle, 
360 No. Michigan STAte 5977 


Britton in Charge 


of Boston Program 


Mason Britton, vice-president, Me- 
Graw-Hill Publishing Co., New York, 
has been appointed general chairman 
of the program committee for the 
Boston convention of Advertising 
Federation of America. 

Frank C. Hamilton, Von Hoffman 
Press, and president Advertising 
Club of St. Louis, has become chair- 
man of the national attendance com- 
mittee. The sales promotion division, 
National Retail Dry Goods Associa- 
tion, has voted to hold its summer 
conference during the A. F. A. meet- 
ing. 


Scripps-Howard Gives 
Hailey National Post 


Howard William Hailey, recently 
promotion manager of the San Fran- 
cisco News, has been appointed busi- 
ness promotion director of Scripps 
Howard Newspapers, New York. 

Mr. Hailey had agency and publica- 
tion experience in Colorado Springs 
and Denver, later opening his own 
agency in Phoenix and El Paso. At 
El Paso, he joined the Herald-Post as 
promotion manager, later going to 
the San Francisco News. 


William H. Howell 
to Lord & Thomas 


William H. Howell has joined the 
copy staff of Lord & Thomas, Chi- 
cago. 

He formerly headed the national 
retail advertising staff of Sears, Roe- 
buck & Co. Other connections were 
with the Boston Post, Hearst organi- 
zation, and Barron G. Collier. He 
also conducted his own business. 


To Offer Stock in 


“New York Woman” 


New York Woman, Inc., has been 
formed to publish a new weekly, New 
York Woman, to be financed by a 
common stock issue. 

Hugh W. Davis is president; Wil- 
liam E. Wheeler, vice-president and 
general manager; J. Wilfrid Megar- 
gee, vice-president, and S. J. Hughes, 
editorial director. 


Can Company Starts 
Continental Kitchen 


Continental Can Co., New York, 
has established an experimental food 
bureau to operate as “Continental 
Kitchen.” 

Much of the experimentation will 
be conducted in the test kitchen of 
Batten, Barton, Durstine & Osborn. 


Connaughton to Boston 


Frank J. C. Connaughton, advertis- 
ing manager of the automotive de- 
partment, New York Times, has be 
come assistant to the _ publisher, 
Joston American-Advertiser. He was 
formerly rotogravure advertising 
manager. He was also vice-president 
of National Rotogravure Association 


Open New Studio 


Cc. B. Potter and D. C. Ziegler, for- 
merly of Swan Studio, have opened a 
new studio at 360 N. Michigan Blvd., 
Chicago. The telephone number is 
Franklin 3772. 


Fonseca to Talk 


| Lew Fonseca will show the Ameri- 
| can League baseball film at the Feb. 
1/10 meeting of the Agate Club, Chi- 


azines for 1934 and 1935 


National Advertising Records 


$COST %of $ COST % of 

Classification 1934 Total 1935 Total 

1—Automotive Industry ...... $ 12,870,682 11.5 $ 14,228,221 11.9 
2—Building Materials & Equip 

0 ef Oe aa 2,464,471 2.2 2,896,572 2.4 
3—Cigars, Cigarettes & To- 

SES SE ED OEE Re oe 5,517,659 4.9 6,446,360 65.4 
4—Clothing & Dry Goods..... 3,634,987 3.3 4,497,226 3.8 
5—Confectionery & Soft Drinks 2,116,441 1.9 2,486,022 2.1 
6—Drugs & Toilet Goods..... 22,701,885 20.3 23,495,239 19.7 
7—Financial & Insurance..... 2,788,848 2.5 3,441,136 2.9 
8—Foods & Food Beverages.. 19,995,286 17.9 18,585,965 15.6 
9—Garden & Field........... 450,661 0.4 587,849 0.5 
10—House Furniture & Fur- 

SEE OO re 6,904,088 6.2 7,254,683 6.1 
11—Jewelry & Silverware..... 1,561,286 1.4 1,389,621 1.2 
12—Lubricants, Petroleum Prod- 

a 2 ere 2,608,512 2.3 2,889,476 2.4 
13—Machinery, Farm  Equip- 

ment & Mechanical 

eee ee eee ee 502,989 0.5 903,466 0.8 
14—Office Equipment ......... 1,292,682 1.2 1,303,610 1.1 
15—Paints & Hardware....... 1,073,545 1.0 922,913 0.8 
16—Radios, Phonographs & 

Musical Instruments.. 1,541,572 1.4 1,615,016 1.3 
17—Schools & Correspondence 

NS kat ts ae 1,393,086 1.2 1,698,864 1.4 
18—Shoes & Leather Goods... 1,680,719 1.5 1,814,510 1.5 
19—Soaps & Housekeepers’ 

NN een 6,449,056 5.8 6,422,130 5.4 
20—Sporting Goods .......... 1,668,249 1.5 1,659,730 1.4 
21—Stationery & Publishers... 2,301,424 2.1 2,502,491 2.1 
22—Travel & Hotels.......... 3,824,171 3.4 4,142,255 3.5 
23—Wines, Beer & Liquors.... 3,123,790 2.8 3,894,970 3.3 
24—-Miscellaneous ............ 3,138,057 2.8 4,049,288 3.4 

MEME) 5. crnas'h alncalese Rew awe $111,604,146 $119,127,613 


$COST %of $ COST % of 

Classification 1934 Total 1935 Total 

1—Automotive Industry ...... $ 3,772,486 88 $ 4,397,125 8.9 
2—Building Materials & Equip- 

SS ee eee 205,811 0.5 279,475 0.6 
3—Cigars, Cigarettes & To- 

NE ee ree 3,181,988 7.4 3,505,553 7.1 
4—Clothing & Dry Goods.... 338,612 0.8 343,770 30.7 
5—Confectionery & Soft Drinks 1,187,179 2.8 1,344,792 2.7 

6—Drugs & Toilet Goods..... 13,982,287 32.8 16,151,272 32.8 
7—Financial & Insurance..... 611,822 1.4 428,933 0.9 
8—Foods & Food Beverages.. 11,747,601 27.5 13,169,765 26.7 
9—Garden & Field........... 28,481 0.1 21,200. 
10—House Furniture & Fur- 

SUN. iia. beens ane 417,065 1.0 513,736 1.0 
11—Jewelry & Silverware..... 26,787 0.1 179,487 0.4 
12—Lubricants, Petroleum Prod- 

UOte © POG. bic dickies 2,958,799 6.9 3,705,255 7.5 
13—Machinery, Farm  Equip- 

ment & Mechanical 

eae eee eee 61,757 0.1 59,528 0.1 
14—Office Equipment ......... 150,315 0.4 285,338 0.6 
15—Paints & Hardware....... 212,153 = 0.5 198,599 0.4 
16—Radios, Phonograph & 

Musical Instruments... . 656,090 1.5 1,081,460 2.2 
17—Schools & Correspondence 

SRG etremib ks: $$ smaamcil 60,528 0.1 
18—Shoes & Leather Goods.... 39,660 0.1 73,229 0.2 
19—Soaps & Housekeepers’ 

SEO Grane cicleereseians a 1,957,116 4.6 2,400,707 4.9 
2U--BOTtINS GlOGOR Asicicesss sbees oe 0OCté«“ GS ‘ 
21—-Stationery & Publishers... 409,112 1.0 479,565 1.0 
22—Travel & Hotels.......... 84,417 0.2 53,944 0.1 
23—Wines, Beer & Liquors.... 466,479 1 257,048 0.5 
24—-Miscellaneous ............ 163,444 0.4 293,570 0.6 

POREE on aise tay hadastecen $ 42,659,461 $ 49,283,879 


Farm Papers 


(Volume Expressed in Lines) 


— 


| cago, at Medinah Club at 12:15. 


Network Radio Broadcasting 


National State and Sectional 


Advertising Volume by Product|MINNIE FROM 


Classifications in National Mag- 


MINNEAPOLIS 
_.. PeeTrre 


I don’t know whether to be mad or 
1934 : ; 

_|not. You see, it all happened when 
110.5 I was in Chicago last week with The 
117.5 Minneapolis Star’s Jane Arden. She's 
the gal I’ve been telling you about 
116.8 the one who was selected in 
123.7| The Star’s contest to find a young 
117.5 | lady who best represented the gal in 
103.5| the Jane Arden picture story. 

123.4 
93.0 Well, being from Minneapolis I 


130.4 didn’t mind the weather so much 


105.1 until I started across the Michigan 
89.0 Avenue bridge one afternoon. Just 
1108 as I got half way across, one of 
. those blasts of wind started having 
fun with my skirt. Being a lady, 
179.6 I grabbed, and the next thing I 
100.8 knew my hat was floating down the 
86.0 in s ‘ : 

Chicago river. It’s a good thing 
104.8 you Windy City folks were nice to 
_ me after that. (I’ve been trying to 
108.0 figure out how I can get a new hat 

out of the expense account.) 

99.6 


99.5 Went over to Guy S. Osborn’s office 
108.7} at 360 North one morning and the 
108.3 | boys all greeted me with big smiles. 
124.7} They just had a wire from The Min- 
129.0] neapolis Star and the fifty-worder re- 

vealed that the January net paid 
106.7 average circulation of The Minne- 
apolis Star took another jump up- 
ward 105,454! That is some- 
thing to smile about. And another 

% of| thing, me lads, that’s about a five 
1934 | thousand gain over the December net 
116.6 | paid average! 


135.8 Of course Don Scott at Osborn’s 
110.2 den had the biggest smile. In- 
101.5| creases in his family, too. A girl. 
113.3 Being a real Scotcher, Don and the 
115.5 Mrs. named the little lady Susan 
40.1) Heather. Cute, ch? 

112.1 eather, Jute, en: 

74.4 


And speaking of little girls, did 
123.2 | You see the full page in colors of the 
670.1| Dionne Quintuplets in The Minne- 
apolis Star last Wednesday? That 
125.2] was the opening blast as The Star 
announced the exclusive publication 
of the Dionne Quint photos. You 
Re know, those five sweethearts are 
oy getting cuter every day. Minneapolis 
“| folks are tickled about being able to 
164.8 watch them from day to day in The 
Minneapolis Star. Just another fea- 
....|ture that packs reader interest into 
184.6 | The Star. 


122.7 The Star’s Jane Arden had a 
sis a's swell time in Chicago. Over at 
117.2} CBS she met all the folks and 
63.9 went on the network one after- 
aoe noon in a special show. Program 

A Director Bob Kaufman did the 
115.5 arranging. Over at NBC news- 


hound Al Williamson took Jane 
in tow and had her meet all the 
broadcasters. Everywhere Jane 
went, people asked about The 
Minneapolis Star. 


It didn’t take me long to go into 
my song and dance about The Star. 


% of (A) of %of : 
Classification 1934 Total 1935 ‘Potal 1934 — ge than 
1—Automotive Industry ........ 917,638 14.4 1,149,672 15.7 125.3 rte os circulation a week since 
2—Building Materials & Equip- ast August it's worth crowing 
EAA aD 330,075 5.2 364,396 5.0 110.4] @bout! No wonder The Star has 
3—Cigars, Cigarettes & Tobacco 403,830 6.3 378,731 5.2 93.8| the largest evening home delivered 
4—Clothing & Dry Goods...... 81,338 1.3 135,829 1.9 167.0| circulation in Minneapolis. 
5—Confectionery & Soft Drinks. 2,040 2.780 ... 362 
6—Drugs & Toilet Goods....... 389,860 6.1 396,533 5.4 101.7 I wish you’d all come up to 
7—Financial & Insurance....... 66,106 1.0 68,774 0.9 104.0 Minneapolis. Then you’d see how 
s—Foods & Food Beverages.... 705,597 11.1 850,988 11.7 120.6 the Star is growing . . . as the 
9—Garden and Field........... 341,214 5.4 401,217 5.4 117.6 boy friend said “steady and solid 
10—House Furniture & Furnish- like a rock.” . 
SE eG Nash ass Gare es 258,519 4.1 351,407 4.8 135.9 . 
11—Jewelry & Silverware....... 6,418 0.1 8,765 0.1 136.6 ee : 
12—Lubricants, Petroleum Prod- Well, the old desk is piled with work 
ucts & Fuel............. 431,799 6.8 445,746 6.1 103.2|and if I want to make that five o’clock 
13—Machinery, Farm Equipment “tea” I better stop this note to yon. 
& Mechanical Supplies... 988,964 165.5 1,208,483 16.6 122.2] And say, if old man winter doesn’t quit 
14—Office Equipment cores ccccecs 2,638 eee 1,839 eee 69.7 breezin’ around I’m going to sew myself 
15—Paints & Hardware......... 35,115 0.6 41,030 0.6 116.8] up in red flannels and . . . well, as 
16—Radios, Phonographs & Musi- ’ . * : 

cal Instruments......... 160,891 2.5 153,268 2.1 95.3 — — watch The Minneapolis 
17—Schools & Correspondence sais g- 

IOP 65s oA ees sewer ees 28,480 0.4 29,778 0.4 104.6 

18—Shoes & Leather Goods..... 92,250 1.4 135,706 1.9 147.1 Hpennie— 
19—Soaps & Housekeepers’ Sup- 

GROE. 6655 5N sone cS eae 120,644 1.9 143,875 2.0 1193 

20—Sporting Goods ............ 76,965 1.2 62,434 aaa 
21—Stationery & Publishers..... 32,957 0.5 25,561 , : 
22—Travel & Hotels............ 81.647 1.3 seo92 12 1054| THE MINNEAPOLIS 
23—Wines, Beer & Liquors...... 11,890 0.2 9,280 0.1 78.0 
24—Miscellaneous .............. 812,729 12.7 ss1339 117 10483/ST AR 
Ee ee ee 6,379,604 7,303,568 1145) OO ew 
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ADVERTISING AGE 


February 10, 1936 


Robert A. Johnston Co., Milwaukee, will feature this special pound assortment, 
priced at 50 cents, in This Week and Saturday Evening Post. 


A tray across the 


top layer contains six or eight samples from the Johnston open display box 
line, retailing at $1 and $1.50. A small booklet is enclosed to help prime desire 


Launches Big Shinola 


for the higher price offering. 


Switches “Mickey” Jobs 


Drive Through BBDO. Murray Bracker, advertising man- 


A double - 
paign, utilizing national 
Sunday newspapers, car cards, radio 
broadcasts and trade publications will 
be conducted by Gold Dust Corp. to 


introduce its new Shinola_ white 
cleaner. 
Half pages will be the minimum 


unit in magazines, according to J. F. | 


Forsyth, general sales manager. Bat- 
ten, Barton, Durstine & Osborn, Inc., 
New York, is in charge. 


Bergstahler to WBEN 

Cy Bergstahler has resigned from 
the sales staff of KGW-KEX, Port- 
land, Ore., to join WBEN, Buffalo, 
N. Y., News station. 


Spaide to Liggett 
Spaide Shirt Co. Butler, Pa., has 
appointed Carr Liggett, Inc., Cleve- 
land, as its agency. 


| 
your - money - back cam.- | 
magazines, | .; : 
| Norwich 


ager of Mickey Mouse Magazine since 
its inception, has resigned to join 
Knitting Co., Norwich, 


|N. Y., as sales promotion manager of 


| 
| 


the Mickey Mouse sweatshirt di- 


vision. 


Winsten Advanced 
Harry J. Winsten, formerly presi- 
dent of Winsten & Sullivan and vice- 
president of H. EK. Lesan Co. has been 
elected vice-president of Kelly, Nason 
& Roosevelt, New York, with whom 
he has been associated for two years. 


White with Agency 

Hirshon-Garfield, Inc., New York, 
has added Joseph H. White, formerly 
retail domestics and draperies sales 
manager of Sears, Roebuck & Co. and 
styling and merchandising execu- 
tive for Seneca Textile Corp., to its 
staff. 


- wo 


DID You KNOW THAT 


] 

SARCHITECTURE tine rnen 

THE GREEN OUT OF ADVERTISING 

TO ARCHITECTS BY ITS VERY 
UNUSUAL DIRECT ItNQuIRY 
SOF THE PAST 25 MONTHS?" 


ARCHITECTURE, The Professional Journal for Architects, 
Is Published by Charles Scribner’s Sons 


Getting Personal 


E. J. Finneran, s. & a. mgr., National Dairy Products Corporation, 
and J. E. Finneran, Scripps-Howard national advertising director, are 
brothers. For a short time years ago they were together in the dairy 
business. . 


When a mere stripling, Ken 
Dyke, g.a.m., Colgate-Palmolive- 
Peet, took up arms for his coun- 
try and was rapidly advanced to 
top kick. He was busted when 
newly-found friends detained him 
a few hours while on Paris leave, 
and a misogynistic C.O. called it 
AWOL. Ken still claims it was 
worth it... 


GENTLE RAZZ 


Cyril G. Fox, s. & a. m., Fels 
& Co., was also a top-sergeant in 
the big war, managing his social 
engagements so as to keep the 
rank until the close of the con- 
ae 


Elspeth Eric, who plays the 
feminine lead in ‘Dead End,” and 
whom Vanity Fair calls the sea- 
son’s find, was formerly a writer 
with Reese, Rossiter & Co. She 
specialized in apartment house 
copy for properties located near 
the locale of the play... 


Morton Henderson's conception of "Some 

Art Directors | Have Known.’ Though 

Mr. Henderson is a copywriter with Fed- 

eral Advertising Agency, art directors 

accorded his work a prominent position 
in their recent hobby show. 


Leonard Dreyfuss, president, 
United Advertising Corp., has left 
for a month’s trip to the Pacific 
Coast. One of the first stops was 
made at Los Angeles last Friday 
to address the Advertising Club... 


Mushing to work through the snow and ice of New York’s most 
severe winter in years, Andy Carmical, p.m. of the New York Mirror, 
yearns for spring and tennis and another try at the Tudor City tennis 
championship. He was third last year. . . 


The newly-elected president of the Commodity Exchange is none 
other than the Floyd Y. Keeler, who, before entering the Street, was 
s. & a.m. of Dr. Lyon’s tooth powder and vice-president of the Seaman 
agency... 


Friends of Don Mitchell, American Can exec, thought he must have 
modeled for that recent Chesterfield ad, the illustration looked so much 
like him... 


Mercedes Hurst, Commonwealth Edison, has organized a big-league 
program committee for the Chicago Federated Advertising Club. Her 
helpers are Babe Meigs, Chicago Evening American chief, and Sidney 
Strets, of HN. B,C... 


Chet Lang, G-E ad chief and president of the AFA, is combining 
business with pleasure on that month’s tour of the Pacific Coast. The 
speech-making job is, to him, the only fly in the ointment... 


Gardner Cowles, Jr., Des Moines Register & Tribune, is known to 
his friends and intimates as Mike. . . James L. Kraft, board chairman 
of Kraft-Phenix, is a new member of the executive committee of the 
Chicago Association of Commerce... 


Harry L. Delander, editor of Crane Co.’s famous house organ, 
“Valve World,” will be a guest of honor when the Engineering Adver- 
tisers’ Association of Chicago celebrates its seventeenth anniversary 
next Monday. He was its first prexy. . . 


L. W. Kimball, advertising manager of Acme Steel Company, Chi- 
cago, is recovering at Michael Reese Hospital from an automobile ac- 
cident in which he suffered fractures of both legs... 


Ainslie A. Gray, account executive of Russell T. Gray, Inc., Chicago, 
has returned from Washington. Included in the business he took care 
of while there was an emergency operation for appendicitis. . . 


The long swing around the Pacific Coast recently taken by Nicholas 
Dreystadt and Don Ahrens, general manager and general sales man- 
ager, respectively, for Cadillac, was made by plane, except for one 
short jump. J. Leonard Reinsch, commercial manager for WHIO, 
radio station of the Dayton Daily News, has got himself engaged to the 
attractive Phyllis McGeough.. . 


The radio field is full of newspaper men, among them being Don 
Flamm, youthful president of WMCA, New York. He stepped out of 
character at the Hershfield dinner at the Astor by making such a funny 
speech that a radio man from the West tried to sign him up.. . 


The visit of Northam Warren, president of the big New York cor- 
poration, to his Cutex manicure salon in Chicago the other day created 
quite a stir in that austere establishment. Seems that Mr. Warren had 
neglected to read any of his own advertising and his nails were in ter- 
rible condition. The girls soon fixed that... 


B. B. Geyer, head of Geyer, Cornell & Newell, has shaken the dust 
of Dayton from his feet, moving his family to Greenwich, Conn. His 
impressive Dayton mansion is shuttered. . . George Haig, director of 
sales planning, advertising and merchandising operations for National 
Cash Register Co., has sailed for Europe, Ralph Becker, advertising 
manager, taking over his chores. . 


Robert S. McCarty, advertising manager of the Philadelphia Com- 
pany, has blossomed out as a song writer. He collaborated on “Every 
Morn at Breakfast,” which recently made its radio debut . .. Ralph 
Pearson, supervisor of advertising preduction for American Rolling Mill 
Co., Middletown, O., has been elected president of the Middletown divi- 
sion of the Armco Association for mutual benefit... . 


Carl Miller, recently elected illustrate potentate of Medinah Tem- 
ple of the Ancient Arabic Order of Nobles of the Mystic Shrine, Chi- 
cago, was formerly on the Chicago Evening Post and Springfield Regis- 
ter. At present he is connected with Shrine publications. .. . 


Nick Parkyakarkus, stooge for Eddie Cantor, is really Harry Ein- 
stein, ex-Boston advertising man. Radio is tough work, he says, adding 
that he has lost 40 pounds since he started it... . 


Sears to Spend 
Ten Million on 
Retail Lineage 


Chicago, Feb. 6.—Sears, Roebuck & 
Co. will spend $10,250,000 on retail 
advertising in 1936, D. D. Richards, 
national retail advertising manager, 
told ADVERTISING AGE today. This in- 
crease of $750,000 over 1935 is based 
on sales results in that year, adver- 
tising allowances being a fixed per- 
centage of volume. 

Gross sales for the fiscal year 
ended Jan. 29 aggregated $417,080,- 
465, compared with $338,603,706 in 
the preceding year, a gain of $78,- 
476,759, or 23.2 per cent. According 
to D. M. Nelson, vice-president and 
merchandising manager, net profit 
for 1935 will approximate $20,000,000, 
compared with $15,020,000 for 1934. 


Results in 1929 


Sears sales in 1929 amounted to 
$443,000,000, and net profit was 
slightly more than $30,000,000 Since 
that time, retail sales have crossed 
the mail order mark and are now 
considerably in excess of catalog 
volume. 

Mr. Richards said that 83 cents out 
of every 1936 advertising dollar will 
go into newspapers, the remainder 
being devoted to art work, engraving, 
administration, and circulars. Retail 
stores also use radio to some extent. 

The company opened 30 new stores 
in 1935, bringing the total to 442. 
About the same number of new out- 
lets will be established in 1936, the 
50th anniversary of the founding of 
the business. 


Joins Street & Smith 


Charles W. Reynolds, for over two 
years with The Family Circle, for- 
merly with Scripps-Howard News- 
papers and 10 years with Redbook, 
has become sales promotion manager 
of Street & Smith Publications, New 
York. 


Publishers 
Promotion Pays 


There isn't a publisher who cannot 
afford good promotion. 


It always pays. 


With so narrow a market, the costs 
are small, 


With so large a unit of sale, a small 
return will show a profit on the en- 
tire campaign. 


Without promotion, no publisher 
can possibly cover his market. 


Good promotion reaches the man 
the salesman never sees, makes di- 
rect sales, smooths the path for the 
salesman, creates backgrounds and 
favorable impressions, makes poor 
salesmen good, makes good sales- 
men better. 


Good promotion cannot fail. It 
always pays. 


| prepare good promotion — for 
publishers only. 


HAROLD AUGUSTIN CALAHAN 
501 FIFTH AVENUE, NEW YORK 
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| TWO FIRMS USE 
HIDDEN MESSAGE 
SIMULTANEOUSLY 


Western House Tries Plan 


Salt Lake City, Utah, Feb. 6.— 
When two advertisers in widely sep- 
arated parts of the nation use the 
“translucency of paper” idea simul- 
taneously, it must again be said 
there is nothing new in advertising. 

As reported in AbvERTISING AGE of 
Jan. 27, Hyvis Oils, Inc., Warren, 
Pa., in its page advertisement in the 
Jan. 25 The Saturday Evening Post, 
presented an invisible message as 
part of its copy. To find the miss- 
ing words, the reader was invited to 
hold the page up to the light, when 
the words, printed in reverse on the 
following page, came to view. 


How Auerbach Hit It 


Auerbach’s, Salt Lake City store, 
used the same idea in the Salt Lake 
Tribune of Jan. 20, only a few days 
before the Hyvis copy saw the light. 

Using 112-lines on 4 columns, in 
the lower right corner of a _ page, 
Auerbach’s pictured two women, one 
asking, “How is it you always wear 
the smartest fashions and still save 
money?” The balloon for the reply 
is blank until held to the light as 
per instructions, when the response 
“T always shop at Auerbach’s” ap- 
pears. 

Turning back a page, the reader 
found an advertisement in the 
lower left-hand corner headed, 
“They may shop round and round, 
but they come back here!” Text 
points out that the store is conveni- 
ently located, alert to fashion, and 
has complete stocks. 

In this advertisement, the words 
“T always shop at Auerbach’s” are 
printed in reverse. A _ note tells 
readers the copy is part of Auer- 
bach’s advertisement on the follow- 
ing page. 


Foreign Trade Council 


Is Now Incorporated 
National Foreign Trade Council, 
New York, formed in 1914 to secure 
cooperation of the government and 


business interests in promotion of 
foreign trade, has been incorporated, 
owing to increased range of activi- 
ties. Incorporators are: James A. 
Farrell, Howard E. Cole, John L. 
Merrill, Willis M. Booth, and Eugene 
P. Thomas. 
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How Salt Lake retailer won attention. 
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NEWSPAPER ADVERTISER CAPITALIZES TRANSLUCENCY | Boucheron in New Field 


Pierre Boucheron, for many years 
advertising director of RCA and 
RCA-Victor and recently exploitation 
specialist for RKO _ Distributing 
Corp., has been named assistant 
sales manager, cutlery division, Rem- 
ington Arms Co., Bridgeport, Conn. 


poh 


Joins E.W Staff 


M. St. Georges, recently with Geare- 
Marston, Inc., and for 10 years with 
N. W. Ayer & Son, Inc., has joined 
the copy department of Erwin, 
Wasey & Co., New York. 


becke outst ending 


Hankins Resigns 


bacco World, for fifteen years, has 
resigned to enter the retail business. 


Philadelphia Plans 
to Promote Real Estate 


Philadelphia Real Estate Board has 
appointed Erwin, Wasey & Co., Phila- 
delphia, to handle a campaign pro- 
moting real estate values in that 
area. 


Gerald B. Hankins, with The To- | 


Zilisch With Rolfs 


Oscar C. Zilisch has joined Rolfs, 


| Inc., West Bend, Wis., as export man- 


ager. He was formerly Paris cor- 
respondent of Export Trade & Fi- 


|nance, 


. 
W ylie Leaves Lee 
Cc. Ellsworth Wylie has resigned 
as general manager and _ general 
sales manager of Don Lee Broadcast- 
ing System, effective March 1. 


The Indianapolis 


News Circulation is 


Concentrated Among 


Active Buying Families 


James A. Farrell has been elected | 


chairman of the council. 
cers are: E. P. Thomas, president; 
Robert H. Patchin, 
Lindsay Crawford, secretary. 


Tootsie Rolls to 
Resume National Copy 


After several years of advertising 
inactivity, Sweets Company of Amer- 
ica, Inc., New York, maker of Toot- 
sie Rolls, has appointed Reese, Ros- 
siter & Co., New York, to direct a na- 
tional campaign. 

Several magazines of large circu- 
lations will be used. Other promo- 
tion will include distribution of sev- 
eral million bookmarks to children. 


Liberalize Ruling 


* . 
on Transcriptions 
A slight liberalization of require- 
ments for announcements of trans- 
criptions has been made by the broad- 
cast division, FCC, Washington. 
While announcements are now re- 


treasurer, and 


Other offi- | 


Business in Indianapolis is not hiding out. 


It comes proportionately from four 


sharply defined income areas. 


Advertisers who use ‘The News to carry 
their message into this fertile market need 
not guess about results because News cir- 
culation reaches the buying power in each 
of these areas. ‘The better the area, the 


greater the percentage of News coverage. 


In the best read and most widely circu- 


quired only every 15 minutes, the sta- | 


tion must 
style of 
used.” 


Leighton Makes Change 

J. A. Leighton, recently with Lib- 
erty and for six years prior to that 
with The American Weekly. has 
joined the Eastern office of Metro- 
politan Sunday Newspapers, Inc. 


“accurately describe the 
mechanical reproduction 


Emerson in Macon 


J. Fred Emerson, Jr., has been 
hamed classified advertising manager 
ot Telegraph and Evening News, 
Macon, Ga, 
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INDIANAPOLIS RADIUS 


New York: Dan A. Carroll, 110 E. 42d St. 


Chicago: J. E. Lutz. 180 N. Michigan Ave. 


| 
SELLS THE 


RECORD CIRCULATION 


ADVERTISING 


lated daily newspaper in Indiana, you can 
reach the largest and most able-to-buy 
reader audience in the Indianapolis mar- 
ket. That’s the 


greater sales. 


most direct route to 


147,090 


LIS 


that goes where business is! 


NEWS COVERAGE OF 
INCOME IN EACH 
INDIANAPOLIS 
INCOME AREA 


74.2 
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National Brands of 
Dubious Value, Say 
Department Stores 


New York, Feb. 6.—Indications 
following the recent convention of 
the National Retail Dry Goods Asso- 
ciation here point strongly toward 
a trend away from nationally adver- 
tised products and in the direction of 
growth of private brands. 


Ovens Leads Crusade 


Like many another movement, it 
started in a relatively small group 
but those attending predicted that 
the subject will be a major issue 
next year. No other than David 
Ovens, retiring president of the N. R. 
D. G. A. and vice-president and gen- 
eral manager of J. B. Ivey & Com- 
pany, Charlotte, N. C., urged stores 
to develop private brands. Alvin 
Dodd, American Management Asso- 
ciation, asserted that “within three 
years private brand development will 
be the major interest of the N. R. 
| a 

Dissatisfaction with nationally ad- 
vertised brands was aired. Methods 
of introducing private brands were 
discussed. 

The first speaker to voice the 
threat was Irwin D. Wolf, vice-presi- 
dent of Kaufman Department Stores, 
Inc., Pittsburgh, and donor of the 
Wolf Awards for private brand pack- 
ages. He noted the trend toward 
price-fixing, which came to his atten- 
tion while he was active on NRA 
matters in Washington, and warned 
that it is most important that retail- 
ers do not allow themselves to be 
come implicated. 


Local Prestige Important 


If they do, he said, they will become 
mere agents of the manufacturer, 
whereas their real purpose is to act 
as purchasing agents for their re- 
spective communities. The best way 
to protect themselves against price- 


fixing, Mr. Wolf declared, is to have 
their own brands. 

He advised retailers to take up 
consumer research in earnest. They 
should make use of their standing in 
the community in presenting their 
own brands, for example, by labeling 
the package, “Established in 1887.” 
Today, he asserted, retailers “must 
think for themselves, work for them- 
selves and build for themselves.” 

Ann Swainson, Montgomery Ward 
& Co. went into details of developing 
the private brand. Many brand 
names, her study revealed, have ex- 
pressed an inferiority complex, try- 
ing to conceal the name of the man- 
ufacturer. Copy on old packages is 
cluttered in efforts to fill up all 
available space without divulging 
this information. 

Pictures, on the whole, are not de- 
sirable, she asserted. Packages 
should be kept open. Display value 
not only on the counter and the shelf 
but in the home should be sought. 
Direct, simple copy should be used. 
Two-color labels have been found 
more effective than old six-color de- 
signs, she said. 


Views of Greenebaum 


M. J. Greenebaum, vice-president, 
Felix Lilienthal & Co., lashed into 
the national brand situation by say- 
ing that, in common with all the 
other leading resident buying or- 
ganizations his firm believes the av- 
erage store must develop private 
brands. The only drawback so far 
has been failure of the retailer to 
understand the situation and to act 
decisively. 

In his contacts with retailers, Mr. 
Greenebaum has found varying de- 
grees of enthusiasm over the private 
brand idea. Some nationally adver- 
tised brands, he confessed, are so 


MOLINE—ROCK ISLAND, ILLINOIS 
Where New Car Sales were 116% ahead in 1935 


Phenomenal 
SaLES PICK-UP 


= busy residents of Moline and Rock Island are going for the 


new 1936 models in a big way. 


This ready buying power is sweeping 


through every type of retail establishment—department stores—grocery 
stores—specialty shops and professional offices. 


To cover the 32,000 family circles in this prosperous community, alert 
advertisers use the Moline Dispatch and Rock Island Argus thereby reach- 


ing 9 out of every 10 families. 


Illinois’ 4th Largest Market 


Like Siamese Twins, Moline and 
Rock Island, Illinois, lie side by side. 
Commercially and_ socially, dividing 
lines are non-existent. A rich trade 
area of 150,000 population spreads out 
fan-like for 40 miles northeast of 


Moline and southwest of Rock Island. 
In politics and in circulation, The 
Rock Island (Ill.) Argus and The 
Moline (Il.) Dispatch each covers its 
own field. Combined daily net paid 
circulation of these two papers totals 
30,188. 


The 
Motine DISPATCH 
The . 
RockIstanp ARGUS 


Number of Automobiles Now in Use 


Close to Record 


Total United States Motor Vehicle Registrations 1900-1935 
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strongly entrenched that merchants 
cannot afford to drop them. 

Some of the points favoring na- 
tional brands, he remarked, are their 
increased turn-over, ease of selling 
and prestige they bring to all mer- 
chandise carried in the store. On 
the other hand, they do not give 
good mark-ups, are susceptible to 
price-cutting, do not build the store 
individuality, he believes. 

Mr. Greenebaum pointed out that 
three classes of stores have different 
uses for national brands. The high 
grade store hardly needs them. The 
medium-popular price store uses 
them to prove to the consumer that 
all its merchandise is of good qual- 
ity. The strictly popular price retail 
establishments employ them to prove 
that all its merchandise is under- 
priced. 

Points to Danger 


One of the dangers of national 
brands, he continued, is that of 
spending considerable money in lo- 
cal promotion, only to have the qual- 
ity reduced in three or four years, 
or if the retailer has the exclusive 
agency in his city, to lose it. 

Mr. Greenebaum put great stress 
on the fact that retailers have seen 
“Junior Capper-Kelly” price-fixing 
bills passed in a dozen or more 
states, but have failed to act in their 
own protection by starting at once to 
develop their own private brands. 
The whole matter can be handled 
“comparatively easily,” he declared. 

By a series of lantern slides, Eg- 
mont Arens, package designer, out- 
lined qualities desirable in a brand 
package. He cautioned against carry- 
ing uniformity too far, while admit- 
ting that family identities are highly 
desirable. Automobile manufactur- 
ers have made a mistake in their 
product design, he believes, and 
what that industry needs is more in- 
dividuality, such as expressed by 
the Pontiac this vear. 


Weco on Air 


Weco Products Co., Chicago, maker 
of Dr. West’s toothbrushes and tooth- 
paste, will sponsor “Dr. West's 
Celebrity Night,” a new program 
starting Feb. 24 over an NBC net- 
work. The program will feature 
George Olson's’ orchestra, Ethel 
Shutta, and guest stars. J. Walter 
Thompson Company handles the ac- 


National Rep. THE ALLEN-KLAPP- FRAZIER CO., Chicago, St. Louis, Detroit, New York 
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count. 


Start WTAQ on Way 


WTAQ, 1,000-watt radio station, to 
be heard on a frequency of 1330 kilo- 
cycles, will have its official opening 
in Green Bay, Wis., on Feb. 9, with 
broadcast of a solemn high mass. 
WTAQ is operated by St. Norbert’s 
College, which also owns WHBY, 
qreen Bay. 


Hodgman to Franklin 


Hodgman Rubber Co., Framing- 
ham, Mass., maker of Horco silk and 
rubber specialties, has appointed 
Franklin Advertising Service of 
Boston. National magazines, trade 
papers and direct mail will be used. 


Woodward Moves 


Warren O. Woodward, for eight 
years with Rusling Wood, and pre- 
viously president of W. O. Woodward, 
Inc., has become a partner in Har- 
ford-Hussey Co., New York lithog- 
raphers. The name is now Harford. 
Hussey-Woodward, Inc. 


Gets Etro, Peptikao 


Keelor & Stites Co., Cincinnati, will 
handle advertising of General Phar- 
macal Co., maker of Etro and Pepti- 
kao, a former account of Procter & 
Collier Co. The agency reports it 
is not handling Hutchins Pants Co., 
as reported in ADVERTISING AGE. 


Cullen President of 


International Paper 


R. J. Cullen, who has been vice- 
president and head of the manufac- 
turing department of International 
Paper Co., has been elected president 
to succeed A. R. Graustein, resigned. 


Canadian National 
Picks McCann-Erickson 


Canadian National Railways have 
appointed McCann-Erickson, Inc., to 
handle their advertising. 

The New York office will release 
national copy, the San Francisco 
office Southwestern copy and Cock- 
field Brown & Co., Vancouver affiliate, 
copy for Washington and Oregon. 


Bishop Incorporated 


The fact that the Catholic bishop 
of Chicago is a corporation as well 
as a spiritual leader was revealed 
last week to the general public, when 
Halsey, Stuart & Co., Inc., Chicago, 
advertised sale of $5,250,000 worth 
of “The Catholic Bishop of Chicago 
(a Corporation Sole) Series D Notes.” 


Mengden in Magazines 


Le Baron Baltique Ltd., will in- 
troduce Hunt Club, a new essence for 
men, in national magazines. The 
line will be expanded in the near 
future. W.I. Tracy, Inc., New York, 
is the agency. 


Pa ———_ = 


NEW ;,000 


Joseph H. McGillvra, 485 


¥ EW 376-FOOT VERTICAL ANTENNA 


N EW RCA HIGH FIDELITY EQUIPMENT 


WFBC 


Greenville, South Carolina 


UNDAY, March 1, 1936, WFBC, the station of 
The Greenville News and Piedmont, will go on 

the air for the first time with its shining new plant, 
built to the latest engineering expertness and 
equipped in the best the market affords. Power 
will be increased to 5,000 watts daytime and the 
new antenna will greatly increase the coverage of 
the 1,000 watts night power. Greenville is the 
center of the most populous and prosperous sec- 
tion of South Carolina, long recognized by national 
advertisers as the dominant market in the state 
and one of the leading markets of the whole south. 


WFEBC Studios: Imperial Hotel, Greenville, S. C. 
NATIONAL REPRESENTATIVE: 


WATTS POWER 


Madison Avenue, New York 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE, 


No. 888. The Case of the Curious 

Footprints. 

In this booklet Columbia Broad- 
casting System makes known the re- 
port of Timothy O’Hara, detective. 
who was given the job of tracking 
down footprints of women wearing 
Foot Saver shoes. With five im- 
portant clues he has solved the mys- 
tery of Foot Saver sales-increase. 
Details of “Musical Footnotes,” the 
successful program, are included in 
the booklet. 


No. 889. Circulation of the Des 
Moines Register & Tribune. 1936 
Coverage of Iowa’s Urban Market. 
The first of these booklets issued 

by the Des Moines Register € 

Tribune covers daily and Sunday 

circulation in Iowa counties, cities 

and towns. The second booklet, in 
two sections—one devoted to the 

Sunday Register, the other to the 

daily Register and Tribune—lists by 

population classification those of the 

204 cities and towns of 1,000 popula- 

tion or over in which the Register € 

Tribune has 20 per cent or more 

coverage. 


No. 864. 
Building. 


What has happened to residential 
building in the past, what is going 
to happen to building in the future 
and why, are questions about which 


Recovery in Residentiai 


building material advertisers are 
thinking. This report, issued by the 


Bureau of Market Analysis, Better 
Homes & Gardens, contains a brief 
history of residential building, and 


WSM 


50,000 WATTS 


Nashville, Tennessee 
Have you heard how 


WSM merchandises pro- 

grams with 500,000 per- 

sonal calls a week? De- 
tails on request. 


{| FOOD FOR THOUGHT! 

Advertising and sales 
ideas seem to click in the 
convivial atmosphere of 
New York's newest. ... 


Lounge Bar and Grill. 


Daily luncheon specials 


from 50c. Choicest liquors. 
Dancing from 5 o'clock 


onward, Open all night. 


In the advertising 


center i } 


a picture of accumulated surpluses 
and shortages; review of general 
business conditions which reflect the 
basis for building recovery; exami- 
nation of the improved status of 
home financing; and evidence of im- 
provement in residential building. 


No. 856. Photoplay Builds Depart- 
ment Store Traffic for the Adver- 
tiser Through Its Monthly Fashion 
Service to Stores and Readers. 


For the benefit of Photoplay adver- 
tisers, all leading department stores 
in America receive each month this 
Photoplay tashion bulletin service. 
Included are reprints of advertise- 
ments of manufacturers who use 
Photoplay regularly, and whose ad- 
vertising Photoplay merchandises to 
department stores in this manner. 


No. 878. What Every Young Man 
Should Know. 

This booklet, issued by Syracuse 
Post-Standard, contains a complete 
list of all persons and establishments 
licensed to sell liquor in the fourteen 
counties of Central and Northern 
New York. 


No. 804. Midwest Farm Papers Mar- 
ket Data. 


The 21,594,712 people living in the 
midwest states are neatly pigeon- 
holed in this data compiled by the 
research department of Midwest 
Farm Paper Unit, Inc. Population 


TRANE A. M. 


L. A. Trumble, 
manager of Trane Co., heating and air 
conditioning equipment manufacturers of 


appointed advertising 


La Crosse, Wis. Mr. Trumble succeeds 

Norbert D. Downey, promoted to charge 

of the unit and gas-fired heater depart- 
ment's sales and merchandising. 


national groups, 


distribution is given in racial and 
and numbers, as 


well as percentages, of population 
are shown for farms, villages, towns 
and cities. 


No. 829. Women Who Are Buying 
in Department Stores. 


In this study by Good Housekeep- 
ing, 20,312 interviews with women 
customers in 231 departments of 14 
stores in 14 cities reveal the answers 
to two questions: “What magazines 
do you yourself read regularly?” and 
“Of these magazines is there any one 
in whose advertising pages you have 
particular confidence?” 


No. 865. 
brication. 


Is prefabrication here? This and 
other vital questions are fully cov- 
ered in this non-technical report 
prepared from stenographic notes of 
House & Garden’s symposium. The 
article is illustrated with candid 
camera pictures of participants in 
the symposium, taken at the home of 
Richardson Wright, editor. Included 
are pictures and plans of typical pre- 
fabricated houses. 


A Symposium on Prefa- 


No. 880. 
Opportunity. 

Compiled by the Northwest Daily 
Press Association, this booklet con- 
tains market data covering forty- 
three important key markets and 262 
most productive counties in the 


The Northwest—Your 


Northwest market comprised of 
Minnesota, North and South Dakota, 
Upper Iowa, Northern and Western 
Wisconsin and Upper Michigan. In- 
cluded are lists of newspapers, with 
circulation breakdowns, covering the 
market. 


No. 853. “Fore!” 


This illustrated folder tells the 
story of the broadcasting set-up by 
which WKY aired the stroke-by-stroke 
account of the 1935 Professional 
Golfers Association tournament held 
in October at the Twin Hills course, 
Oklahoma City. It indicates how 
WKY, by broadcasting such features 
of local interest and importance, 
keeps itself sold to Oklahoma listen- 
ers. 

No. 858. The Income Factor in Re- 
lation to Commodity Use 
and Ownership. 


This analysis of the new series of 
Department of Commerce studies has 
been issued by Macfadden Publica- 
tions “as a contribution to the chart- 
ing of the volume market.” Taking 
Government figures for Salt Lake 
City, the survey coordinates the data 
to give a picture of (1) The demon- 
strated ability of a Salt Lake City 
income class to absorb a given num- 
ber of units; (2) The saturation of 
the class so far reached, and (3) The 
undeveloped potential within the 
class. 


XOCHIMILCO 


ME 


I-KI-CO 


FROM CAMERA “SNAP” TO COPPER PLATE 


What a shot! The famous old “Floating Gardens” of Mexico—Xochimilco. 

The camera caught it—sharp and clear—but the film is only an inch or so wide. 
Can the engraver make it ten or twelve times larger and hold its beauty of detail? 

See for yourself. The large reproduction tells the story—And craftsmanship, 
and years of doing difficult as well as “every-day” things the way they should 
be done makes this a rather simple thing. 

Whether it’s just “black and white” halftones or reproductions in full color, you 
or your advertising department can have absolute faith—as hundreds of others 
have —in the ability of the Rogers Engraving Company to deliver what you 
want, as you want it... on time. 


These old, historic ‘Floating Gar- 
dens” are located just outside 


Mexico City. Legend has it 


scarcity of water in the adjacent 


ding MASTER CRAFTSMEN OF PHOTO-ENGRAVING 


of rafts which were filled with soil 


country necessitated the buil 


and floated on the surface of this 


small lake. Thus the garden 
brought to the water supply. 


2001 


was 


ADOLPH F. 


|, PHONE WI—2-4000 
| See os 


NEW YORK CITY 


eee! 


CALUMET AVENUE °* 
BUECHELE, 


XOCHIMILCO—FLOATING GARDENS OF MEXICO 


= ROGERS ENGRAVING COMPANY 


CHICAGO 
PRESIDENT 
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A. & P. RENEWS 


GYPSIES; OTHER 


BROADCAST NEWS 


New York, Feb. 5. 
newed contract 
Great Atlantic 


Under a re 
effective 


and Pacific Tea Com 


pany will continue “The A. & P. 
Gypsies,” Monday from 9 to 9:30 
p. m. EST, over 21 stations of the 


NBC-WEAF Red network. 
Peart, New York, 
On the same 
Process Co., 
sents its 


Paris & 
is the agency. 
day, Modern Food 
for Thrivo dog food, pre 
first program under a re- 
newed contract covering “Dog 
Stories.” Five stations of the NBC. 
WJZ Blue network are scheduled for 
Monday, 4:15 to 4:30 p. m. EST. 
Clements Co., Philadelphia, has the 
account. 

Swift & Co., Chicago, this week 
starts a 13-week series over the Co- 
lumbia Broadcasting System Monday, 
Wednesday and Friday, 6:15 to 6:30 
p.m. CNYT. Originating in Chicago, 
it will be known as the “Sunbrite 
Junior Nurse Corps” and will feature 
Sunbrite cleanser. Stack-Goble Ad- 
vertising Agency, Chicago, directs the 
activity. 

Through H. W. Kastor & Sons Ad- 
vertising Co., Chicago, Crown Over- 
all Manufacturing Company, Cincin- 


Feb. 10, | 


NEW RESPONSIBILITY 


nati, on Feb. 
WLW of 
tem. 
the air 
EST. 


by Packard 
Feb, 15. 


director of McCall Co., 
as Western manager of McCall's. 


“The Packard Fiesta’ is 
Motor 
Broadcasts are 


3 will start a new mu- 
sical program over 
Mutual 
This weekly feature will be on 
Thursdays, 


WOR, WGN an 
Broadcasting 


7:45 to 8 p. n 


New Packard Program 


renewe 
Car Co., 


effectiv 
Saturdays, 


Malcolm Mac Harg, named advertising 


after four years 


d 


Sys- 


1. 


d 
e 


More Sturdy Gains 


made are 


Department stor 
Shoe stores, 
Drug 
Ifood stores, 
financial, 
Jewelry, 


stores, 


loss 


In automobiles, the 
were held in the winter ot 
1936. 


copy which does not meet 


The Express and The 
rate card, 
print no 
paid for. 


free circulars. 


South and West Texas. 


NE 


Texas’ 


Phe John Budd Company........ 
New York 


Chicago — St. Louis 


Los Angeles 


evening 
They give no free advertising space. 


Their advertising 


Women’s Clothing, 169.7‘ 


es, 3.2 / 
156.95; 
138.8 6 
22.9% 

] 1.8° ( 
5.4 


Was 


39.7%. 


For January, 1936, The Express 
and The Evening News carried 


971,922 


Lines of paid advertising 


186,797 


Lines more than in January, 1935 


The leading classifications in which these gains were 


gain 


oe. 


Auto shows 


1935 instead of the spring 


their 


rejected several thousand lines. 


News 


WS 


Atlanta 


Portland, 


adhere 


San 


Dallas —— San 
Ore. 


During 1935 The [express and The Evening News 
carried 11,465,517 lines of paid advertising, which 
was a gain of 1,211,981 lines over 1934. 

As these two newspapers censor all proffered advertising 
high standards, 


thev 


to their 
They 
lineage 1s 


The express and The Evening News in combination give 
the advertiser complete coverage im 


Antonio and 


SAN ANTONIO EXPRESS 
SAN ANTONIO EVENING 


Foremost Newspapers 


National Advertising Representative 


Francisco 


Ma 


The rates for this department are 


“Help 


Wanted” 
charge $1. 


and “Situations 


per in., $4.75; 4 to 6 in., per in., $4.50; 
per in., $4.00; 13 to 15 in., per in., 
contracts. 


All other classifications (single insertion rates): 


as follows: 


Wanted,” 30 cents a line, minimum 
% inch, 2.75; 1 to 3 in., 
in., $4.25; 10 to 12 in., 


Write for discounts on term 


7 to 9 in., per 
$3.75. 


POSITIONS WANTED 


ART DIRECTOR 
One of America’s most capable art 
directors is interested in a new 
agency connection. 


Thorough knowledge of copy, as 
well as layout, art, type and produc- 


tion. 
Experience includes nationally suc- 
cessful household appliance, radio, 


automobile, heavy industry, 
cosmetic and food campaigns. 

A consistent producer of new ideas 
in the million dollar field. Campaigns 
originated and prepared by this di- 
rector gained four national accounts 
for present agency during the past 
year alone. Salary $15,000. 

Correspondence confidential. 

SOX, 705, ADVERTISING AGE, Chicago 

COPYWRITER 


apparel, 


Fully experienced in planning and 
writing complete magazine, news- 
paper, radio and direct-mail cam- 
paigns for national accounts. Capa- 
ble in all phases of agency service. 
Fast, effective workman. Seeking a 
connection that can keep me_ busy. 
Box 704, ADVERTISING AG AE &, hicago 


University graduate, 24, 
major with originality, 
tive ideas, eager to become connected 
With advertising organization where 
productivity rates advancement. Writ- 
ing experience, humor specialist. Box 
703, ADVERTISING AGE, N. Y. C. 


advertising 
initiative, crea- 


USED OFFICE EQUIPMENT 


OFFICE MACHINERY AT HALF | 


Write for Free List of 
Addressographs, Duplicators 
Dictating Machines, Folders, 

Typewriters and Supplies 


PRUITT, INC., 528 Pruitt Bldg., CHICAGO 


HOUSE ORGANS 

| 500 Cc OPLES HOU sk ORGAN $10. 1M 
$15, 2 colors. teal Sales Builder, is- 
sued monthly. Your ad on front cover. 
Effective adv. at lowest 

sample, 

Crier Advy., 1840 E. S7th St., Cleveland 


FOR SALE 


Trade and ator ehandiotng Periodical 
grossing over $100,000 on showing 
fair profit. Price $50,000 

Harris-Dibble Co., 11 W. 42 St. N. ¥.C. 


cost. Get | 


SERVICES 


LISTS 


NEW LISTS—NEW ; 
Texas stockholders lists in 25 differ- 
ent concerns. 50,000 oil stock lease 


and mining investors. Compiled for 
any State. Texas and Okla. royalty 
owners by deed in any State. Catalog. 
J.E. Flory, P.O.Box 105, Ft. Worth,Tex. 


OSTON MAIL ADDRESS 


BUSINESS OR PERSONAL. 

$2.00 MONTHLY. 

INDIVIDUAL, DEPENDABLE, 
CONFIDENTIAL SERVICE. NO ROOM 
NUMBER NECESSARY ON YOUR STA- 


TIONERY. Established 1916 
B. AKERLEY, 167 TREMONT ST., 


BOSTON 


| 


| MISCELLANEOUS 
NEWEST PROCESS!!! 

Ideal for reproducing sales letters, il- 

lustrated advertising lite rature, house 

organs, etc. 


sive cuts necessary. : 
tapid, Accurate and Economical 
600 COPIES $2.50 
Additional Hundred Copies 20c 


Send for Samples 
LAUREL PROCESS, 480 Canal St., N.Y. 


PHOTO POST poem 
| Actual Reproductions of you 
hotos .. 15.00 per 1000 
8x10 Size for Salesmen s 
Samples . . . $10.50 per 100 
Graphie Arts Photo Service, Box 365 
Hamilton, Ohio. 


A LASTING REMINDER 
ADVBPRTISING ASH TRAYS 
| Do you smoke? Certainly, and so do 
| most of your customers. Then why 
not write at once for sample ash tray 
and prices. 
JOHN 8S. FLANNIGAN 


Sales Builders Service 
CANANDAIGUA, N, Y. 


| QUALITY PHOTO-ENGRAVINGS 
At Mail Order Prices — Photos, art 
| work, zine etchings, halftones, ben day 
j and color work. Get our prices before 
placing your next engraving order. 


Hamilton Engraving Co., Hamilton, O. 


9-9:30 p. m. the NBC-KPO 
Pacific 
cam, Inc., 
account. 
Also renewed is Gabriel 
“Week-end News Review” sponsored 
by Scott & Bowne for Scott’s Emul- 
sion. Marschalk & Pratt, Inc., New 
York, is the agency. Seventeen sta- 


PST over 


New York, is handling the 


Heatter’s 


the 
EST. 


will carry feature 


5:45 p. m. 


“Ralph Kirbery—-The Dream Singer,” 


over WOR, WGN, CKLW, WCAE and 
WGAR of the Mutual Broadcasting 


System Tuesday and Thursday, 12:15 


to 12:30 p. m. EST. Aitken Kynett | 
| Co., a is the agency. 


| Graham to C rowell 


O. Robert joined 
Woman's Home 
England manage 
Fred Ives. He 
mopolitan. 


New Member of A. N. A. 


Graham, has 
Companion 
r, succeeding the late 
has been with Cos- 


Keystone Steel & Wire Co., Peoria, 
Ill., represented by O. A. Brock, has 
been elected to membership in the 
A. W.A; 

Joplin to Agency 

W. A. Joplin has left Shipping 

News, Portland, Ore., to become an 


account executive of Gerber-Crossley 
Advertising Agency. 


Launch New Service 
Bishop- Patterson, publicity and 
a service, has been established 
25 E. Wacker Drive, Chicago. On 
che staff are W. S. Bishop, Buell Pat- 
terson, and Charles Grant. 


Red network. Young & Rubi- | 


tions of the NBC Basic Blue network | 
Sundays, at} 


Renewal of The Piso Company, | 
Warren, Pa., cough remedy, was 
effective Feb. 4. The program is 


as New | 


Sete Haale 

| Perry Associates-Advertising, Phila- 
| delphia, have opened new offices in 
| the Shubert Bldg. 


Now you'll like th 


ROOMS FROM 


No typesetting or expen- | 


A bright new setting for 
heritage of famous hospitality 


HUTEL 
ASTUR 


ever before. New decorations. New furni- 
ture and furnishings. New lobby. New 
restaurants to suit every taste and purse. 
And of course, its location is ever new 
..-in the heart of Times Square. 


TIMES SQUARE-NEW YORK 


A World-famous Address at the Crossroads of the World 


SURE-FIRE IN SOUTH 


A Difference of Opinion 
makes a horse race ... 
and a good store... 


he com mnne see ome tee Thee Mes ane mere MRR De oe 
oT 


Zune one 08 sewed exnatane aod ase <8 diate. o0 lowe 

ee ee eee ed 
ase 

ee eee RICH’S 


How Atlanta store uses background 

of thoroughbred for promotion of 

less glamorous products in_ its 
newspaper copy. 


Gent lenen: 


Thanks for your expression 
: of appreciation for our 


alertness and cooperation. 


When an advertiser uses 


WHIO, we feel that we 


become part of his 


business and that 
it is our job to 
help increase sales 


. | in , way f 
. 


every way 
possible. fa 


_ 39S. Ludlow, Dayton, Ohio 
| National Representatives 


Sawyer-Ferguson-Walker Co. 
Chicago-Detroit-New York 


e Astor better than 


$2.50 
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FISHER BODY FOR FAIRY PRINCESS 


Descendant of a family which began building carriages for European monarchs 

centuries ago, Walter Leuschner will construct a replica of the Napoleonic coach 

as model for Fisher Body Craftsman's Guild for the fairy princess who occupies 
Colleen Moore’s doll house. 


ROADCASTERS 
ADOPT PROGRAM 
AS WARNER SUES 


(Continued from Page 1) 
vrams or to bear 
any infringements 
therein.” 

The managing director and the ad- 
visory committee were given a vote 
of confidence in the following reso- 
lutions: 

“That the actions of the committee 
in the field of copyright since the 
December meeting of the board be 
approved and ratified, both generally 
and particularly with respect to the 
following: 

“(a) Their attempts to negotiate 
a better license arrangement with 


for 
occur 


responsibility 
that may 


THIS STORY MIGHT 
BE ABOUT YOU! 


Five vacuum cleaners sold by 
one advertiser in one day last 
ad on 
WJAY. no other advertising 


week following one 


medium used. 


TELL THE SAME 
THEYRE TELLING 


STORY 
—— “No 


one ever produced such 


re- 
sults before.” 


USE THE SAME 
THEYRE USING- 


The Cleveland 
gets results! 
NEW RATE CARD JUST 
OUT 


EDYTHE F, MELROSE 
Manager 


MEDIUM 


station that 


|ASCAP and their acceptance in the 
|interim of a temporary arrangement 
cancellable on two days’ notice. 


| Approve Short Contract 


“(b) Their attempts to negotiate 
a better license agreement with Music 
Publishers’ Holding Corporation and 
their actions in advising broadcasters 
ot the improved terms of the revised 
contract and in acting as interme- 
diary for stations desiring to accept 
such contracts.” 

Mr. Baldwin commented following 
the meeting: 

“The broadcasting industry doesn’t 
complain about paying copyright 
owners. It objects to the method of 
payment. 

“We want to see the dissolution of 
certain groups, in order that those 
who produce music can have satis- 
factory outlets.” 


24 SUITS FILED BY 
WARNER BROTHERS 


New York, Feb. 6.—Warner 
Brothers music-publishing  subsidi- 
aries have filed 24 suits against net- 
works and agencies charging viola- 
tion of music copyright and asking 
total damages of $1,750,000. Several 
suits now being drawn up will nearly 
double the total of damage claims. 

The practice of the plaintiff is to 
ask $5,000 damages for each station 
involved in the alleged violation. 
Several actions involving spot broad- 
casts are for $5,000, while amounts 
in others range upward to $895,000. 

The highest figure is the amount 
asked for an alleged double violation 
by Columbia Broadcasting System, 
wherein the claim is made _ that 
“Chansonette’ was broadcast by 90 
units of the chain on Jan. 18 and by 
8% stations Jan. 23. 


Advertiser Is Included 


When the alleged violation occurs 
on a sponsored program, advertisers, 
agencies and booking agents con- 
cerned are named as co-defendants 
and an accounting of profits is de- 
manded in addition to cash damages. 

The rumor that Warner Brothers 
publishers would re-enter the Ameri. 
can Society of Composers, Authors 
and Publishers was denied today by 
both parties. 

The number of stations holding the 
Warner Brothers franchise, 217, has 
remained practically stationary for 
three weeks. Warner Brothers again 
confirmed their intention to offer a 
piece-rate schedule April 1. 

Through the process of clearing 
titles, ASCAP states it has regained 
many of the copyrights claimed by 
Warner Brothers. It was said at the 
offices of the society today that an 
“impressive” list of the recovered 
titles would be issued in a few days. 


gate, publisher Wall Street Journal, 


terday, 


| 


BUREAU DINNER 


SCHEDULED FOR 
ANDP.A. APRIL 23 


New York, Feb. 5.—Plans for the | 
annual dinner of the Bureau of Ad- 
vertising, A. N. P. A., to be held 
Thursday evening, April 23, were 
discussed yesterday at a meeting of 
the dinner committee appointed by 
Edwin S. Friendly, chairman of the 


committee in charge of the Bureau. 


The dinner will be held as usual at 
the Waldorf-Astoria Hotel, in con- 


junction with the American Newspa- 


Publishers Association 
April 21-24. 


conven- 
Kenneth C. Ho- 


per 
tion, 


who is chairman of the dinner com- | 
mittee, presided at the meeting yes- 
during which speakers for 
the dinner were considered. 


} 
Members Come First | 


Customary regulations, limiting to 


the sale of seats, were adopted. 


WHY, MR. FORD! 


Come, Come... 
WE'VE BEEN DOING IT FOR TWO YEARS! 


+25 a Month 


BUYS ANY MODEL 


PLYMOUTH 
McALISTER’S 


WITH THE USUAL LOW DOWN PAYMENT 


ae bron Ye effnet, on Plymeuths 


We trewine Be 


JAMES W. McALISTER, INC. 


PROSPECT 2400 


VAN NESS AT POST 


Pacific Coast distributor for Plymouth 
reproves competitor, who has been using 
big space to announce $25 a month | 


terms. 


ten the number of seats which may | ginning February 10, and continuing | and Journal, Peoria, Ill.; 
be bought by any individual, and giv-| until March 9, tickets will be on sale | Oregon 
ing preference to Bureau members in | to 
Be-| after subscriptions will be open to | ex-officio. 


Bureau) members only. 


There- 


members of the A. N. P. A. who are 
not members of the Bureau, and to 
other publishers and their represen- 
| tatives. 

The members of 
mittee are: 


the dinner com- 


Distinguished Committee 


Harry M. Bitner, Hearst Newspa- 
pers; Paul Block, Pittsburgh Post- 
Gazette; Gordon K. Bush, Messen- 
ger, Athens, 0.; Wm. J. Conners, Jr., 
Courier-Express, Buffalo, N. Y.; Jesse 
M. Elliott, Times-Union, Jackson- 
ville, Fla.; Frank E. Gannett, Demo- 
crat & Chronicle, Rochester, N. Y.: 
Kenneth C. Hogate, Wall Street Jour- 


nal, N. Y., chairman; Ray A. Hu- 
ber, World-Telegram, N. Y.; John 


Day Jackson, Register, New Haven, 
Conn.; W. W. Knorpp, Arizona Re- 
public, Phoenix; Joseph R. Know- 
land, Tribune, Oakland, Cal.; James 
M. Langley, Concord Daily Monitor 
é& New Hampshire Patriot, Concord; 
Linwood I. Noyes, Ironwood, Mich., 
Daily Globe; Col. R. F. Parkinson, 
| Journal, Ottawa, Ont.; S. E. Phil- 
|lips, Herald-Mail, Hagerstown, Md.; 


| Saves B. Plum, Record, Troy, N. Y.; 
'Mrs. Ogden Reid, Herald Tribune, 
| New York; Carl P. Slane, Transcript 

S.R. Winch, 
Journal, Portland; and 
Friendly, New York Sun, 


| 


| Edwin S. 


GUESSWOR 


K - 


with a John Blair Station Presentation 


wow 


OMAILLA, NEBR. 


—" Ee 


1 . rowrm 
®THE MARKE'4 
Population of city and sur- 
rounding towns—types of  busi- 
ness and industry — buying 
power and income according to 
various groups. 


@®@AGENCY MEN! 


When you call for spot information of John Blair 


stations. you do not get it on a catch-as-eatch-ean basis. 


You get this: 


tion and a reliable map of the merchandisable coverage 
area which permits you to key your selection of stations 
and markets to actual distribution; in addition, a specific 
and intelligent program recommendation; and _ finally, 


time availability which includes preceding, following, 


and competitive programs. 


Call your nearest John Blair office for one of these 
station presentations. They were designed especially for 


the added convenience of buyers of spot time. 


_ 341 Madison Ave. Bis 
Murray Hill 2-6084 


the inclusion of complete market informa- 


rye . , al ’ al 
® THE COVERAGE 
Primary, secondary, and _ter- 
tiary listening areas by coun- 
ties, number of families, and 
radio sets—where the station can 
be heard and where it is heard. 


® THE STATION 


Power, frequency, network affil- 


iation, mail count, program 
structure, history of advertis- 
ers, the station in the local 
market, 


Chicago, IL. 


**P, 


Superior 8660 


STATIONS REPRESENTED 


Columbus, Ohio ‘ 
Cedar Rapids-Waterloo, lowa 
Des Moines, Iowa 

Detroit, Michigan . . 
Houston, Texas 
Los Angeles, Calif. 
Omaha, Nebraska 
Phoenix, Arizona 
St. Paul-Minneapolis, Minn. 
Salt Lake City, Utah . 
San Francisco, Calif. 
Shreveport. La. . . . 


*Forming the lowa Broadcasting System. 
ermanent lines connect these two stations. 


s+ «< = ae 
WBNS 
WMT* 
KRNT*-KSO* 
WwJ 
KTRH 
KNX** 
wow 
KTAR 
KSTP 
KDYL 
KSFO** 
KWKH-KTBS 


ee ee ne 8p eee Loe. ae eee a. Ty Vie, BO, Se” ee We > eT ee = a . ae, Soce, aw Ty Me eS Pe) ‘a % rs 2% aS pe Nd ea SY ic. + 7% ES. «8 a" SS hie. a > oer i > > ie | co at a! wei Wee de RTD OM 
tS RP SO Ge Sad ee Oe SD Ie ee Te ep ae ES ae A es ene ae PE 5 9 Sree A eo 9 eS Ee Ser ge a ses a Pos fe Sea) eee PRL Ree: PE RE tig hd 8 
# Ree Fee oor eagh al a wee o £ ae 2 sa <i ar % Sy ae Pe or: ie "a = Bets te, te } _ ¢ : a a Waaee. cae # 2 enn) eh  Pigletas Sot, any Ogee : ree. 4 ie ee eae , fey Ligeia, hie 4'¢ * ity Yass 
y : + 1 rh a : - E : ie 4 a a f < ¥ ee ba us) ae 2 ae 4 : ; ; : " ¥ b " “J 4 ie > &. Rae Ren a2 Seale pare 1 & Tee A ik ee A paaaeat ot ae 2 a $<, a. ES: ee Ser es ie ad cnt gah 
ie / aD Pe. : ad oo i ee aa a : se = % > hated fetes or. 5, ee ae a : é ae be : . : ee Eee cf 2 te ms - ; ae: ace ae 
—— , a : . " ‘ . 4 ee. a 3 ~ : « Ths S : ane» a * + hia io om —_. py : mat fs a x i a 2! : » ae wd 
: oe ea 
BP ae oe 
ine oe 
ee 33 Satie. 
136 — . NeR REE RR er S i 4 oh 
— Be - a ., ~ i * 
; _. ——— Rr 
; : hi bin 7 = 
: ey ‘ " 4 é wetieife \ ; ; 
c i] aS os ase * . os 
; Pc: le ee ye ee i ee : a 
“ st Boek a ee - as a a | | Wie pent ix 
es yy ie « ™“™%, ~* 28 ° : Sx, J : <a 
~ an om % 5 var wo ae | i oe 
a 7 a , ~ ee. ae | a pi 
as : ~~ ¥ rae i ’ a Fe ce : | # | , sia 
a ¢ : ‘ . s ae e aii | | 
, CS ‘ee ‘ae 4 » & ¥ 
z 3 t .-* ~ — a ————— | 
a f a Pal : é $e | | | 
5 Oe ot v , i 
: 3 s 4 | 
2 , . > a ; 
Sa > ea : | ‘ 
as 7 ' “s . | 
Fes fe 4 F = - sj % ‘Se Se -_ ————— —— oi 
i f | Ce ww ay o ny nh ene! dy =a Cae 
a eit . % 4 wing” Li | | naar caren tains tas share plencwend more cxmnamicel ond a 
; . é at tks e ; hind | Sade pectic en arn ee a Se 
wa | ’ ee je 
re oe a & i ti 2 iin bs . ‘ : New con tp ° Pryemowth at Me Alteter’s — wth the usual lew down , — ie a 
ned oa S22 _— ce : — | “Sarge on pour unguad betence Sil tecesh' = eB ree tees treet a 
os —————— et” 5 ee, $ oi : eee ons Seams company srmy cur sue tine gave ctr th ha 
a ' E " = es) ae 7 = eet ts ae oe: at ae a F » Porments ore made directly to James © Me Alister, bm dy . 
ia, ’ ; eo a & : | otis m tedes for « demonstration io the great new 136 Piymowth eo i 
es : Fae ae = rg i BS : x ° “Seen 
e ; , oa SR bs Se . 2 ae 
; eo 5 ee 4 ee ES eee -. ie hk % fives 
Ss A! i I 5 eee sno ed 
. Bere >! Sy ae aie oP = Py ma ap : é es 
ind St es * pe wil | Seer a _ a shea 
wd aan EM 5,8 Sor lee _cogkitie: § 2 om x. - = — zo — ai ee 
of ie oe tt eee BE kT | beta: gs ais 
eee. ne i om ee * sca ae E- _ Pagers 3 oe ‘ 5 att hy aa 
* — ie vm : ge WS i . we 3 at icien dod 
its a. jee ee oa , Lae a 4 | MTs euUee Ml re oe 
fun oe. es f , : a 
ei a, Tan: Ae es 4 X i 1 “4 3 a a 
ee) een ee : : ; ie 
A ohn fe " <a ag f™ Risin 4 - 
— 4 A 2 ava ta- Ma = ~ “ Td pa 
Gr ae fe oie ol ay ; 3 —— 
: . Spa. cal eee ee a a ee a ee ee 
caer tae oF ee eS eee Meee Og ee ie eo: “f 
eee a ale WAN Le teat pe CE Ae: ae aa Bis q 
aa SM. Yn ea eee ay a aE eee Ai eB aise } me a nS: » ae vg om 
Cie eee Se es ee a ere aOR Peo) ae Eee ; ea. 3 8 
ee ee te Ns ce” i Ben ee 
no a + ce act ® Ss re 
-_ Fae on a 
i Oe a, Be 
| ee a —_—<$<$<—<$$$$——————————— ——— —a SN $$$ + ae De 
i : ra rs 
i coo 
jaa Es { 
ja ee 
“4 ters). 
— | ee 
— : —_——— ———___—__— : ae 
a | : 
: 
¢ aS : 
. 7 
| 
: eee Wid aes 
| — — a a 
| >, J 2 
| : renee : : 
j ? “ “ ae 
~ pe ° 
i ‘ ’ ; ** iq dee writes 6 a8 
perrantes wet caane’® POP, i . x 4 oe de ae we geeecs ae a a ae 
| i sas te fat } : 2 is yon ie 
Ae ‘ wensarne, Nesertant eat ® ‘ > rts 6k es ee Pn ate : NOW. Cen inate tenance ; 
Meg ; oe { SPS oes sheaf OLerIe © eeeatar ernteouss .., eisth Repartnans Stars : ; 
= “ ° se . . ‘ inate, | atte. —- | we J * Ore races @ Per eed 
. a J Pgh sa ’ . . ase sone 67 O08 08 tanter ty at pital 
acoe : ‘ > he one ‘ Te CPrelies, escoter i Bae os 
4 : ; ° . ' oS oe Srey « eae erin ° ar ene eS 
: iat ; * bp Ew ’ = ~~ Him sree . i iF Maree, we ae a , 
. ot eaanenre ‘ aston, 1 stein +. iil : 7 en * inves : sarter-tte Stee = 
7 . . . Sr uo . © ORE mations OO e008 Coses to Coses tren 
ee 7 Cae 
ae ro ia 
| | 
i e 
al f | % =* es 
A mae ee S: — 
PARR ag ye iio | | 7 ~ ae 
ee ae 
yeh el 
| =) a 
* a 
| te ee air 
a Ui ae 
a ot ie 
‘i ‘ae 
Bee Nké 
a ——- 
ee ee 
ee i, a 
PS 
| | 
a | 
a ee 
| 
a . 
po eats ae 
a. 
ee ae 
| 
net CER eo noe is 7 Ye ayy ; 
. Mey. = fot 
, ki (> 86 = c ae 2 “9, hp ae : = . " ; 
er CHICAGO DETROIT d SAN FRANCISCO 
be ie s ‘ : : re: 
‘ ee Seas 520 N. Michigan ie. Se 1 ‘* _ New Center Bidg. i Se : 3100 Russ Building oe % 
| : Madison 7889 Douglas 3188 — 
TF 
Dra eee 
Fane 
= 7. ee oe 
ae rs - 
; \ . Stans b 
RAL eee ‘sf : : - ~ J ee ys 
A SR Sets Die Fe see art Fe See) trot Sewer be peg > Net's’ gees hd ee ae i, aes Bl ake Seas Sale ae ae ih eee cent i teas Ut a | oe OE a ne ad : : Cc Se We) oe Te ee rare gee bs py Si, $e A dkcehe ey 3 t ee ce aaa Slap ON SP re, yet eg ees eat aa ac 2 raving ore 
A AN 23th Ppa OR, gti See. ~ Mee eae pa pr ao ger als Oe, Ti, Best Pk Bae Go ata te acre, toe ‘wa sese deme Sette ids pce peer Re tee oe <5 BS a oe ea 2 ao OE NA w Asbo CLS Biles ait es 7 ; PS en Pee et a pee we : hae : 
‘ome Soares tie : ax eR oS oe a ey ee BoE a NEN eek C Sone Pin Sie Has ST Sab pie te ts EOS oe os nee SORE pt AE ge hah eet Ti aap Be Poet ee ee ee eye sia is Rr ee ee ae Rm ee CE NE cy : 
<p: els i ie Re he tee Pi ee ee mie eu So RED I Poe Pe ed TERRORS pcp es Ge 
Sarena daira ade ste 2) eae cP > ee Reis tee Seo ete AY Sia , “a eee eat SS Rae oe teh toe ah : Nene R gs 3." a Se ay OW a «AR al aes ee pt Lee Rts 0 am eS ou eM amt cael SOS gt ol For + pA ae ape RS Ee Ee See eat ace, ae 


34 


ADVERTISING AGE 


February 10, 1936 


——e 


Acquires Copifyer . 
Gugler Lithographic Co., Milwau- 
kee, has acquired Copifyer Corp., De- 
troit. A. F. Greiner, founder of Copi- 
fyer Corp., in 1923, will remain in an 
advisory capacity. D. A. Unger, who 
has been in charge of local sales for 
Gugler, will take over active manage- 
ment of Copityer. 


Gets Corozone 


Corozone Air Conditioning Corp., 
New York, has appointed Albert 
Frank-Guenther Law. Newspapers 
only will be used for the present. 


Downey to Boston 


Joseph A. Downey, advertising 
manager, Fall River, Mass., Herald- 
News, has joined the Boston Daily 
Record. 


Shirt Firm Expands 


Cape Cod Shirt Co., Fall River, 
Mass., whose men’s shirts and 
pajamas have been sold only in New 
England is now distributing nation- 
ally. H. H. Richards has been made 
sales manager in charge of the New 
York office. 


Two Join G-C-N 


Charles M. Voelker and Dale H. 
Theobald, formerly of Dayton, have 
joined the Detroit office of Geyer, 
Cornell & Newell, Inc. Mr. Theobald 
will contact Kelvinator Corporation’s 
commercial refrigeration division. 


Libby Sells Can Plant 


American Can Company has ac- 
quired Chicago can-making facilities 
of Libby, McNeill & Libby. 


Forms Harway & Co. 


Don Harway, magazine publisher 
representative, San Francisco, has 
changed the style to Don Harway & 
Co. A Los Angeles office at 318 W. 
Ninth St. has been opened, under di- 
rection of Nelson Harway. 


Robertson on Own 


Graham A. Robertson, formerly 
Eastern manager for WLS, Chicago, 
has entered the radio representative 
field with offices at 250 Park Avenue, 
New York. 


Form Radio Firm 
M. N. Frykman and E. C. Allen 
have formed Frykman-Allen, radio 
station representatives at 520 N. 
Michigan Blvd., Chicago. Both were 
formerly with WJJD and WIND. 


Ford Leases Space 


The entire ground floor of Michi- 
gan Boulevard Bidg., Michigan Ave. 
and Washington St., Chicago, has 
been leased by Ford Motor Co. for a 
display salon. The exhibit in the 
Congress Hotel will be will be abandoned. 


T. G. Steward Dies 


Thomas Gifford Steward, 78, for- 
mer chairman of the appeals board, 
United States patent office, in Wash- 
ington, D. C., died recently in Oak 
Park, Ill., after a brief illness. 


Jennes with Agency 
Hy Jennes has left the promotion 
department of The Oregonian, Port- 
land, to join W. S. Kirkpatrick Ad- 
vertising Service as account execu- 
tive. 


warmth. 


one. 


New York 


skimpy blanket? When you drew 
it up to your chin, your toes were 
cold; when you covered your toes, 
your shoulders cried miserably for 


And you learned a life- 


long lesson about buying blankets 
of proper length. 


Advertising is like that. To warm 
up a market, your advertising cam- 
paign must blanket it from chin to 
toes. When it doesn't, your ad- 
vertising dollars have cold feet. 


The Jacksonville market is a big 
Its head and shoulders lie 
within the city limits of Jackson- 
ville but its feet lie in a rich and 


responsive rural territory. To sell 


Philadelphia 


Chicago 
GARNER & GRANT, Atlanta, Georgia 


Blankets Should Cover Your Toes 


Have you ever slept under a this market, you must cover both 
its chin and its toes with advertis- 
ing . . . and the Florida Times- 
Union's circulation blanket is the 


only way you can do this. 


Within Jacksonville proper the 


Times-Union gives an 


85 per cent coverage of all literate 
families. Outside of the city lim- 
its it does a dominant, compelling 
job of covering all worth-while 
buying power within the retail 


trading territory. 


There is only one blanket that can 


keep sales warm in the 


ville market. For chin-to-toes cov- 
erage, your advertising schedules 
must go into the Times-Union. 


LARGEST CIRCULATION IN JACKSONVILLE 
Daily — FLORIDA'S LARGEST NEWSPAPER Scireclay- 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
Los Angeles 


Detroit San Francisco 


amazing 


Jackson- 


Seattle 


SUCCESS AT 24 


Vernon C. Myers, just appointed 
promotion manager of Des Moines 
Register and Tribune. 


‘Sports’ Names 


Selling Staff 
After Merger 


New York, Feb. 6.—Sports Illus- 
trated, which recently purchased and 
merged American Golfer, has ap- 
pointed new advertising representa- 
tives, as follows: 

Lawrence Mitchell, Boston; F. E. 
M. Cole, Chicago; Blanchard-Nichols- 
Osborn, Atlanta, and Blanchard- 
Nichols, San Francisco and Los An- 
geles. The publication has also ap- 
pointed U. S. Advertising Corpora- 
tion as its agency. 


Brown Contributes 


Innis Brown, formerly managing 
editor of American Golfer, will be a 
regular contributor to Sports Illus- 
trated and American Golfer. 

In line with the existing editorial 
policy of placing major emphasis on 
golf and treating it from both the 
participant and _ spectator angles, 
Ernest Jones, outstanding pro, has 
been engaged to conduct a monthly 
department of instruction. Other 
editorial expansions will be an- 
nounced later. 

The executive line-up of Sports 
Illustrated has been continued for 
the merged publication. W. H. Kirk- 
bride, president of the publishing 
company, is business manager, and 
A. E. Hewitt, vice-president, is adver- 
tising manager. John G. Ascher is 
managing editor. 


PICCADILLY 


Says ‘‘Hello’‘ to a good ‘‘Buy!’’ Stay at 
this New, 26-story hotel...a coast-to- 
coast patronage is your guarantee of 
satisfaction. Here, Times SQUARE is 
all ‘ROUND you—just a stone’s throw 
to ‘Radio City’’, 69 theatres, 5th 
Avenue and railroad terminals. Yet— 
when you want absolute quiet — your 
Piccadilly Room shuts off the city's 
clamor as you would turn off a light 


‘Dn 
Write for reserva 


Ask for free Guide-Map’ of N. . 
45th ST., JUST WEST of 6 way 


Ww STILES KOONES Mo 


with fi richly furnished rooms — 
with baths — deep, soft ‘‘sleepy- 
head’ beds and up-to-the-minute 
conveniences. Rates as low as 


Febri 


Mi 
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PHOTOGRAPHIC REVIEW 
OF THE WEEK 


FISHER BODY TO SPONSOR OFFICIAL BASEBALL FILM 


February 10, 1936 


MODERN 
GIRL 


An ultra-modern illustra- 
tion for Munsingwear 
advertising in Vogue for 
March 15 is shown here. 
It represents a far cry 
from first national ad- 
vertising of the 50-year- 
old firm 35 years ago. 
(Story on Page 1!6.) 


Baseball executives O. K. "Take Me Out to the Ball Game,” official American League film produced as a sequel to “Play Ball,” 

sound movie, and to be sponsored by the General Motors division. Left to right, Thomas A. Yawkey, Boston Red Sox; 

William Harridge, league president; Alva Bradley, Cleveland Indians; William C. McLean, advertising director, Fisher Body, 
which produced and will distribute the film; Walter C. Briggs, Jr.; and Charles F. Navin, Detroit Tigers. 


PEORIA ADVERTISING MEN READY FOR BIG STEEPLECHASE 


Noted for thoroughness, members of the Peoria Advertising and Selling club dressed the part in a “steeplechase” which 

increased membership by 227. Left to right as they stand at the post, G. C. Monroe, Harry Clatfelter, Harry Rafferty, 

N. H. Richardson, Fred C. Landis, John Snider, President Joseph H. Wiley (with pitchfork), Wm. H. Kinsall (secretary- 
treasurer), Harold J. Beeby, John H. Roth, Jr., Mel C. Hill, and Ray Brons, vice-president. 


Dual use package developed by Wemco Products Co., Cleveland, 
for its new brushless shaving cream. 


NEW OFFICERS OF ADVERTISING MANAGERS 


HIS HONOR THE MAYOR CATCHES PRESIDENT KNIPE BY SURPRISE 


Picked to direct activities of Interstate Advertising Managers Association: Left 
tt right, Richard Macdonald, Camden Courier-Post, treasurer; David Knipe, 
Bethlehem Globe-Times, president; C. E. Stoneback, West Chester Local News, 
Intimate scene from meeting of Interstate Advertising Managers’ Association. Mayor Wilson, of Philadelphia (left) appar- vice-president; Howard C. Berky, North Penn Reporter, secretary. (Story on 
ently has astounded Mr. Knipe with some statement. Perhaps Mrs. Knipe doesn't believe it either. (Story on Page 26.) Page 26.) 
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February 10, 1936 


ADVERTISING AGE 


Make it Sing! 


A Command Worth Millions 


Today’s advertisement can’t waste time. 

It must catch the reader on the run— 
or miss him altogether. It must overcome, 
first, his natural inertia in reading ad- 
vertisements at all. Then it must compete 
for attention with the mass of all other 
advertising, whether that of direct com- 
petition, or the wares of unrelated lines. 

It must compete, next, with his natural 
and lively interest in the swift-running 
drama of world events, expert fiction, 
editorial comment, political controversy 
and news features. 

Across the printed page today marches 
one of the most dramatic spectacles ever 
witnessed by man. Here is competition, 
indeed, for the story of your automobile. 
your breakfast food, your dentifrice! 
What are its chances, in terms of reader 
interest, with Mussolini, England. Japan. 
the New Deal? 


Your Advertisement Can Compete! 


How, then, to create an advertisement that 
holds its own in such brilliant company ? 
How to give it qualities of arresting reader 
interest and “news excitement” that will 
win a hearing for your sales message? 

To these questions, Lord & Thomas 
“Make it sing!” 


To us, “Make it sing!” sums up certain 


answer 


basic essentials certain “musts” —-which 


63 years of putting salesmanship into 
print have taught us to observe. 


These are the Three Basic ““Musts”’ 


First among these “musts” is a strong 
central selling idea. An idea that instantly 
arrests the self-interest of the reader. An 


idea which “gives the reader, in a com- 
pelling way, the Reason-Why it is in his 
interest to buy your wares.” 

Lord & Thomas so defined the basic 
principle of salesmanship-in-print 30 
years ago. Since that time, no better defi- 
nition has challenged it. 

Second: The advertising must be given 
news. [It must have drama, enticement, 
universal interest. Finding the news in a 
product which appeals to the millions, 
instead of the thousands, marks the dif- 
ference between advertising that merely 
“pays” and advertising that wins and 
holds great markets. 

Third: The advertising must be molded 
clothed 
in copy that sings. The central Reason- 
Why must be compressed into the swift 


into a final and compact form 


language of instant understanding—ex- 
cuingly—with deep-felt conviction and 
sincerity. 

To realize all the fruits of successful 
advertising, the final and invariable com- 


mandment is—**Make it sing!” 


to Advertisers 


Reasons-Why—more than mere 
Slogans 


Such dynamic Reason-Why imprints 
transcend mere slogans. For they carry a 
lasting impact not in a single line, but 
through the structure as a whole. Head- 
line, copy, illustration—they are knit to- 
gether into the unity of a live, compelling 
advertisement. A unity which forever 
avoids the inevitable monotony of 
sloganeering. 

In the hands of talented men, Reason- 
Why advertising lends itself to an infinite 
variety and freshness. Ever renewed and 
invigorated by trained imagination, it 
drives unceasingly toward leadership and 
profit. 


The Song that Sells in Millions 


Today. more than ever, Lord & Thomas 
advertising reflects these basic qualities 
of dynamic urge and compelling interest. 
Today. more than ever, true salesman- 
ship-in-print proves its vital power to at- 
tract, convince—and sell. It gauges its 
competition with the calm judgment of 
experience, the confidence of conviction. 
It knows what it can do 


and how to do it. 

“Make it sing!” is the song of salesman- 
ship that never grows old—it continues 
to win millions in profits for clients of 


Lord & Thomas. 


LORD & THOMAS : advertising 


* 
va 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 
Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 
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